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Standard Chartered
Standard Chartered is a leading international banking group. It has operated for over 150 years in some of the world’s
most dynamic markets and earns more than 90% of its income and profits from Asia, Africa and the Middle East. This
geographic focus and commitment to developing deep relationships with clients and customers has driven the Bank’s
growth in recent years. Standard Chartered PLC is listed on the London and Hong Kong Stock Exchanges as well as the
Bombay and National Stock Exchanges in India.
Standard Chartered Bank is India’s largest international bank with 99 branches in 42 cities, a combined customer base
of around two million retail customers and more than 2,500 corporate and institutional relationships. Our key businesses
comprise Corporate and Institutional Clients, Commercial and Private Banking Clients, and Retail Clients. The various
product groups offered include Corporate Finance, Financial Markets, Transaction Banking, Wealth Management as well
as Retail Products.
Standard Chartered PLC, the UK based parent company, became the first foreign company to list in India through the
issuance of Indian Depository Receipts in June 2010, underpinning the Bank’s commitment of being Here for good.

Postage stamp to mark Standard
Chartered Bank’s 150th year in India

With 1600 offices in 70 countries, the Group offers exciting and challenging international career opportunities for more than
86,000 staff. It is committed to building a sustainable business over the long term and is trusted worldwide for upholding
high standards of corporate governance, social responsibility, environmental protection and employee diversity. Standard
Chartered’s heritage and values are expressed in its brand promise, ‘Here for good’.

Standard Chartered Bank, India
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For more information on Standard Chartered, please visit www.sc.com
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The 23/25 MG Road building was completed in 1903 and
over the years we have celebrated and preserved the
distinctive features of this heritage building

The 23/25 MG
Road building
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Message from Sunil Kaushal
Regional Chief Executive, India and South Asia
Banks play an essential and immensely valuable role in
society, fuelling economic activity and enabling people,
businesses and communities to thrive. At Standard
Chartered, we are very clear about our purpose. Our
brand promise, Here for good, captures our commitment
to be a force for good in the communities in which we live
and work.
2013 was a challenging year in many respects. Volatile
financial markets, slowdown in corporate investment and
the impact on unemployment coupled with high inflation
has resulted in growing inequality between rich and
poor. Banks are being expected to carry higher levels of
capital and liquidity and significantly reinforce their risk
management and governance.
Governments, regulators and communities are demanding
that banks raise their standards and focus more on what
they can contribute to the broader economy and society.
For us, running our business in a sustainable way means
making sure that our banking services promote sustainable
economic and social development in the communities in
which we work. We seek to embed this mindset in every
aspect of our business activity, from strategy to operational
process, across all the different products and markets. In
doing this, we focus on three key aspects of sustainability:
contributing to sustainable economic growth, being a
responsible company and investing in communities.
Contributing to sustainable economic growth is about
using our core capabilities as a bank to support our clients
and customers in generating economic activity and jobs.
By facilitating investment, lending and trade, we help
markets grow and clients and customers generate wealth;
over the past five years we have increased lending to
clients and customers by nearly 33 per cent to US$11.82
billion.
We are conscious that the way in which we work with
our stakeholders and deploy our capital can have a farreaching social and economic impact. Our sustainable
finance framework includes 20 Position Statements, which
describe our approach to more difficult or contentious
sectors. We use these Position Statements, which we
updated in 2013, as a practical tool to what lending or
other services we should provide to certain clients and
customers. We provided US$124 million to the renewable
and clean technology sector in 2013-2014. Whilst our
preference is to engage positively with our clients, using
our involvement with them to promote best practices
in environment and social standards, we have and will
continue to turn down transactions where we remain
uncomfortable with the potential consequences of risk.
Being a responsible company, our second sustainability
priority, is about making sure we run our business in a
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way that delivers long-term value for our shareholders and
society. Our culture and values emphasise responsibility
and collaboration. In 2013, we refreshed our Group Code
of conduct (‘the Code’), which sets out the standards we
expect of all employees; and 99 per cent of staff completed
training on the Code.
Investing in communities, our third sustainability priority
captures our commitment to work with local communities
to promote sustainable development. We focus our
community investment on education, water and health
programmes that encourage economic inclusion.
Seeing is Believing - our programme dedicated to tackling
avoidable blindness - celebrated its 10th anniversary
and raised more than US$500,000 with dollar to dollar
matching during the year. Since 2003, the programme has
impacted more than 7.1 million people in India.
WASHE – our programme that aims to provide easy access
to safe water and improved toilet facilities – present across
eight schools in Mumbai and Delhi has impacted close to
30,000 girls and reached 1.1 million families.
Goal – our education programme combining sports with
life skills, financial education and work force development
to empower adolescent girls – reached nearly 8,500 girls
in 2013.
External feedback helps us shape our sustainability
agenda. We are delighted in 2013 to be included in the Dow
Jones Sustainability Index (DJSI) for the fourth consecutive
year. We continued to support the United Nations Global
Compact and its ten principles on human rights, labour
standards, the environment and anti-corruption. Our work
in the communities received recognition - an appreciation
plaque from FICCI for our Seeing is Believing programme
and from Blue Dart CSR Excellence and Leadership
Awards for the best in ‘Concern for Health’.
Our strategy is to bank the people and companies driving
investment, trade and the creation of wealth across our
geographies. We are committed to supporting our clients
and customers, creating value for our shareholders and
making a broader social and economic contribution to
the country. We are committed to being Here for good:
committed for the long run, committed to helping the
people achieve their aspirations and committed to playing
our role in supporting sustainable and inclusive economic
progress.

Sunil Kaushal
Regional Chief Executive, India & South Asia
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Our community presence

History and financials

Established in 1858

99 branches across 42 cities

Credit Ratings

Employs more than 18,000 people

Standard Chartered PLC
AA- /A1 /AA (S&P /Moody’s /Fitch respectively)
Standard Chartered Bank India
CRISIL AAA/Stable, CRISIL A1+ (Reaffirmed)

Key India Financial Indicators
Year
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Income (USD million)

Operation profit (USD million)
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Sustainability and our business
Sustainability is integrated into how we do business. It guides everything we do, from the services we provide
to our clients and customers, to the way we run our Bank and support the local communities in which we live
and work. Our approach to sustainability is captured in our brand promise, Here for good.
Our business strategy focuses on banking the people and companies driving investment, trade and the creation of wealth
across Asia, Africa and the Middle East. Our core markets are continuing to see strong economic growth, with rising
incomes and increasing demand for financial services. This represents a massive opportunity for our business and with
it, the opportunity to promote sustainable, balanced and inclusive growth in our markets.
As a major international financial institution, our commitment to society goes beyond creating value for our shareholders.
We seek to ensure that the financing we provide is sustainable and supports economic and social development for all
our stakeholders. Our approach focuses on three key priorities: contributing to sustainable economic growth, being a
responsible company and investing in communities.

Contributing to sustainable
economic growth
Through our business of banking, we fuel economic activity and job creation in our markets. Over the past
five years, we have increased our lending to clients and customers by nearly 33% to US$11.82 billion, making
a substantial contribution to individual economies.
The credit and other financial services we provide help businesses to set up, trade and expand, and help people
buy their own homes and save and protect their wealth for the future. We believe that by providing these services efficiently
and responsibly, we can make a real impact on sustainable development in our markets, contributing to economic
growth for the long term.

Access to financial services
Our financing helps households, businesses and economies to move forward. In India, in 2013 alone, we provided US$2.3
billion in lending to small and medium enterprises, and a further US$1 billion in lending to small businesses and US$1.3
billion in lending to medium enterprises segment (trade and working capital, commercial real estate). Overall SME revenue
grew by 16% from US$135 million in 2012 to US$156 million in 2013.
We provide financing to key sectors that enable trade, investment and job creation across our markets. These sectors
form the foundation for a balanced economy that furthers inclusive and sustainable growth.

Trade
Our capacity as a trade bank is a distinctive advantage. Globally, we maintained our position as the top two trade bank
as measured by data from the Society for Worldwide Interbank Financial Telecommunication (SWIFT). We have supported
significant trade growth in multiple key emerging market trade corridors. From 2012 to 2013, we increased our financing
across the following corridors (SWIFT data): 51% increase in India-Africa flows and 17% increase in India-ASEAN flows.
In India, Standard Chartered trade finance is one of the largest providers of foreign currency export finance. For India’s
economy, export is one of the priority sectors that generates valuable foreign exchange for the country. The Bank has
provided more than US$8 billion of export funding in 2013. This funding helps the exporters to avail low cost financing
enabling them to become more competitive in the international market.
Standard Chartered Bank is the only multinational bank in the country providing Supply Chain Finance (SCF). The Micro
Small and Medium Enterprises (MSME) sector contributes 12% to India’s GDP. In 2013, in India, we provided around
US$3 billion of SCF financing to various distributors and vendors, with a significant portion attributed to medium and
small category firms.

2013 India Highlights

We undertake Small and Medium Enterprises (SME) focused lending. In India, we contribute significantly to the trade/
working capital requirement of SME firms.

•

US$2.3 billion of financing provided to small and medium-sized enterprises, overall SME grew by 16% from US$135
million in 2012 to US$156 million in 2013

•

2 million people are estimated to have been impacted by our lending to microfinance institutions since 2005

•

US$124 million provided to the renewable energy and clean technology sector in 2013-14

•

99% staff completed the financial crime risk training

•

More than 4,961 suppliers have been provided with environmental and social standards through our Supplier Charter

•

Updated our 14 Position Statements and introduced new sectors for a total of 20 Position Statements

Our priorities in 2014

•

Exceeded 16,205 employee volunteering days, an increase of 21% from 2012

•

Further continue to grow export finance, supply chain finance, and small and medium enterprises funding

•

Increase our coverage for agricultural finance

•

Increased focus on providing support trade finance to infrastructure companies

•

Trade Corridors like India-Africa, India-Middle East, India-ASEAN are already in good momentum. Support Indian
corporates expanding in other geographies in our footprint markets

•

Increased focus on supporting the local trade requirements

•

Over 9,665 girls empowered and more than 38,660 family members have been reached through Goal since 2006

•

Delivered WASHE to 29,941 girls in eight municipal schools across Mumbai and Delhi, and impacted more than
1.1 million family members since 2011
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The Bank in India has the largest branch network amongst multinational banks. Our presence in South Asian countries like
Bangladesh, Sri Lanka and Nepal provides impetus to intra South Asian Association for Regional Corporation (SAARC)
trade through cross border trade finance services in these countries.

Contributing to sustainable economic growth
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Agribusiness
As the main employer in many of our markets, the agriculture sector underpins economic growth and plays an important
role in poverty reduction. We recognise that there are potential environmental and social challenges associated with
agriculture production. In 2013, we introduced the agribusiness Position Statement to guide our financing decisions. Our
financing to the sector helps corporate clients as well as smaller farmers take advantage of local, regional, and global
opportunities.

$93m

growth in Agribusiness portfolio

We grew our agrifinance loan book by eight-fold from US$11 million
to US$93 million since 2013. The accelerated portfolio growth is
attributed to a combination of own origination as well as the purchase
of direct agriculture securitisation portfolio including over 1,900 loans
to farmers.

Harnessing our expertise in the arena of banking, we provided training sessions to farmers in the interiors of the country on
financial literacy and education. 150 farmers participated from Chhindwara, Madhya Pradesh and Jalgaon, Maharashtra.
Farmers were oriented to banking concepts and products such as zero balance savings account, benefits of saving, Micro
SIP, need for health insurance, and on the importance of effective financial goal planning.
We have provided supply chain financing to more than 2,100 medium and small enterprises to meet the financial
requirement of SMEs across the supply chain. As part of the supply chain finance business, we provide support to the
agriculture sector by financing the farm equipment industry.
India has a large and diverse agricultural sector. We have provided financing of US$96 million to the SMEs engaged in
dealing of farm equipment industry and cater to 65% of the tractor industry market.

Infrastructure
Reliable infrastructure is a pre-requisite for economic growth. Transport and power, including clean technology, are
the building blocks for promoting local production, trade and development. Our priority is to finance and advise on
infrastructure and transportation projects that will support trade growth in a sustainable and responsible manner across
our footprint.

The availability of finance to this sector provides indirect access to financing for a large segment of the rural population
engaged in agricultural, which otherwise, is not banked.

In the financial year 2013-2014, the Bank has financed renewable energy deals to the tune of US$124 million in India. This
is in relation to two wind energy deals, both of which are based in Maharashtra. From 2007 to 2013, we have provided
and supported financing of US$550 million to the renewable and clean technology sector.

Our priorities in 2014

“We are committed to clean energy financing and have
played a key role in financing over 500 MW of wind farms in
India,” said Ravi Suri, Head of Project and Export Finance,
India, Africa, MENA and Europe.

$124m

•

Continue to develop innovative solutions that support the growth of agribusiness with an emphasis on risk-mitigated
structures

•

Explore additional opportunities to develop the food supply chain by providing financial support to clients to
enhance capacity and improve efficiency

provided and supported to
renewable and clean tech sector

Key deals
Panama Wind Energy (Godavari)
Berkeley Energy, a renewable energy private equity fund manager, is developing an 80MW wind power project along with
Magnus Wind Energy Private Limited in Beed district of Maharashtra, India.
As a co-structuring bank for the project, Standard Chartered coordinated the structuring and execution of the financing
and provided an innovative tailored solution to the satisfaction of the client, the Wind Turbine Generator (WTG) provider
and other lenders. We structured a US$72 million 13 year fully amortising Senior Secured Term Loan, which was funded
by a combination of commercial and Development Financial Institutions (DFI) debt. The DFIs’ appetite for supporting
clean energy green-field asset in India is very high – this transaction further demonstrates the client’s ability to tap this
pool of liquidity and will contribute to securing its funding requirements for future projects.

Our priorities in 2014
•

Select well structured transactions for wind projects located in a few pre-determined states promoted by Bank’s
franchise clients
Farmers attending financial education training organised by the Bank
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Dodla Dairy Limited is one of the leading private sector dairy players in South India. The
company manufactures and markets dairy products such as pasteurized milk, ghee,
paneer, milk sweets, ice cream, butter, flavoured milk and curd under the brand name of
“Dodla”. Standard Chartered has a lending relationship with Dodla Dairy.

Agribusiness
Case Study

Dodla Dairy Limited provides loans to farmers either from banks or directly for procurement,
upkeep and health of the cattle. It also provides steady income and multiple benefits to
the farmers through:
•

Provision of good quality food to the cattle to increase productivity of the animal,
resulting in higher milk output per animal, translating into higher revenues per farmer

•

Vaccination and animal health care through veterinary camps across villages

•

Milk analysers to farmers in villages which eliminate the middlemen and enable the
farmers to test the quality of the milk being supplied by the farmer at the point of
supply chain. 250 milk analysers have been distributed so far

•

Timely payment to the farmers

•

Dairy farm pilot to provide insights to farmers wishful of starting a dairy farm

•

Fodder research to increase productivity of the animal along with developing quality
animals with higher yield

Dodla Dairy Limited procures an average of 730,000 litres of milk per day from an average
of 200,000 farmers over 10,000 villages.
Dodla is bringing a much required change in the industry by eliminating middlemen (agents)
and passing the entire benefit to the farmers. Dodla is starting the trend of dairy farming
that will make the milk procurement industry more organised. The organised dairy farming
model of Dodla Dairy has resulted in business growth by 50% over the last five years.
Moving forward, Dodla will continue to focus on organised dairy farming in a scientific
way, to maximize yield per animal and provide better quality milk to the society.
“We have been associated with Dodla Dairy Limited for the last 12 years. We have benefited
in a large way as we have received constant support from the company by which we have
been able to double our cattle and income. Further, the steady income provided through
timely payments and Dodla Dairy procuring all the milk that we are able to supply gives us
a huge sense of security. They have enriched the lives of many farmers across villages,”
expressed A. Bhramaya Reddy, Milkman, Nellore district.

Dodla dairy operations in South India
Photo and Story Credit: Dodla Dairy Limited
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We provide finance to individuals and businesses that are un-served or under‑served by financial institutions.
Unleashing the capacity of these segments can have a catalytic effect on the broader economy, supporting
local livelihoods and job creation.

Microfinance

Small and medium-sized enterprises

Since 2005, in India, we have surpassed US$306 million in lending to 20 microfinance institutions (MFIs). In 2013, we have
disbursed close to US$45 million to MFIs for lending to microfinance clients.

Across many of our core markets, small and medium-sized enterprises (SMEs) are the backbone of the economy. We
provide SMEs with the financing and training they need to grow. With this support, SMEs help countries build a strong
base for job creation and economic development over the long term.

We continue to advance our microfinance business strategy as a means to promote financial inclusion. Microfinance plays
an important role in helping people living in poverty. With access to appropriate and fairly-priced financial services, people
can grow their income, save and invest in health, housing and education for their families.

Our financing has impacted an estimated 2 million people.

$2.3bn

of financing provided to SMEs

Cumulative loans
extended to MFIs
since 2005 (US$)

Further, we embedded our environmental and social standards across SME verticals by organising 33 micromarketing
events pan India, of which eight events were specifically conducted with focus on educating and training the SMEs on
business and industry relevant topics. Some instances of these events are as under:

$250m

$261m

$306m

2011

2012

2013

•

Post Budget Knowledge Series, where 30 SMEs across various sectors were invited and given information through
knowledge sessions by fund managers and economists driven sessions on budgetary implications

•

Knowledge sessions were held on trade and foreign exchange related topics, foreign direct investment and external
commercial borrowing regulations, international trade, etc.

Our priorities in 2014
•

Increase utilisation of the ADB Risk Participation Programme to bring efficiency in origination and monitoring

Training sessions were hosted on compliance, RBI regulations, etc.

•

Increase client reporting on social performance on the Mix Market platform

•

The Bank partnered with valued organisations and bodies such as Confederation of Indian Industry (CII), Associated
Chambers of Commerce and Industry of India (ASSOCHAM), All India Rubber Association (AIRA), Federation of Indian
Export Organisations (FIEO) and Dun & Bradstreet for these events.
SME India also powered the Special Budget Booklet-Entrepreneur Magazine, covering the impact of the 2013 budget on
various industry sectors. The booklet was distributed to SME clients and non-clients pan India.
We rolled out our enhanced SME customer value proposition - SME Elite, with pricing benefits, dedicated relationship
management and teller counters, green channel processing, and exclusive tie-ups with leading trade portals and businessto-business organisations.
We launched bundled product propositions for micro and small enterprises which provides substantial interest benefits to
SMEs on the basis of their performance and current relationship with us.

Our priorities in 2014
Contribute to the Group Clinton Global Initiative (CGI) commitment being:
•

Increase financing to SMEs by 45% to US$30 billion between 2013 and 2018

•

Train 5,000 micro and small business owners between 2013 and 2018, with at least 20% being women-owned
businesses

14 Contributing to sustainable economic growth
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Microfinance
Case Study

Standard Chartered Bank has a lending relationship with Bandhan Financial Services Pvt.
Ltd. Bandhan is a Non-banking Finance Company that provides microfinance and seeks
to address the dual objective of poverty alleviation and women empowerment.
Appu Dolui resides in one of the remotest pockets of Howrah district in West Bengal. She
lives with her family in a slum near the railway tracks. She was married at a young age and
her husband has limited income.
Upon learning about Bandhan and its loan schemes, she approached the organisation for
financial help. With her first small loan of US$34 she commenced embroidery/zari work.
With the availability of easy finance, she is now being able to encash her talent. Appu
enjoys a seven year long association with Bandhan. She has been taking subsequent
loans to invest productively into her embroidery business.The latest loan she availed from
Bandhan amounts to US$222.
“I plan to employ some helping hands with the growing work pressure. Without Bandhan’s
continuous assistance I would not have been able to take up embroidery as a livelihood
option. I cannot thank Bandhan enough for supporting me,” says Appu with a teary smile.
Her elder son is a budding goldsmith while the younger one is learning carpentry. She
dreams of seeing both her children stand on their own feet.

Appu Dolui, 40 yrs.,
Nuntia in Howrah district

Appu Dolui, 40 yrs, West Bengal
Photo and Story Credit: Bandhan Financial Services Pvt. Ltd.
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Sustainable finance

20 Position Statements

We recognise that managing and protecting limited natural resources is essential to maintaining economic growth over

on environmental and social standards

the long term. Upholding leading Environment and Social (E&S) standards through our financing is integral to our way of
doing business. Our Position Statements set out the environmental and social standards that we expect of ourselves and

Download our Position Statements: www.sc.com

encourage our clients and customers to follow.
•

Agribusiness

•

Forestry

•

Palm Oil

•

Biofuels

•

Fossil-fuelled Power Generation

•

Renewable Energy

•

Chemicals and Manufacturing

•

Gambling

•

Ship Breaking

•

Children’s Rights

•

Infrastructure

•

Tobacco

We conduct business in accordance with our sustainable finance framework, as outlined in our Position Statements.

•

Climate Change

•

Mining and Metals

•

Transport

While our preference is to engage with clients and customers to meet our standards, we will turn down transactions where

•

Dams and Hydropower

•

Nuclear Power

•

Water

certain environmental and/or social risks and impacts cannot be successfully mitigated.

•

Fisheries

•

Oil and Gas

In 2013, we completed a comprehensive review of our Position Statements. We updated our 14 existing Position
Statements and introduced new sectors for a total of 20 Position Statements. The new statements cover agribusiness,
chemicals and manufacturing, fisheries, infrastructure, renewable energy and an expanded statement on children’s rights.

For example, this may include turning down transactions where clients and customers produce commodities with
heightened potential for forced or child labour and who cannot demonstrate alignment with International Finance
Corporation (IFC) standards or where clients or customers significantly impact on, or have operations located within,
UNESCO World Heritage Sites and RAMSAR (Convention on Wetlands of International Importance) sites.

Equator Principles
In 2013, we continued our longstanding membership with Equator Principles (EP) by adopting EPIII, which extends its
application to new product classes, including corporate loans with a project component.
We also contributed to the advancement of the EP application at industry level by participating in and supporting the work
of EP Working Groups.

Our priorities in 2014
•

Deliver training to staff who are likely to encounter the Equator Principles for the first time as a result of EPIII, and help
them work with clients in applying the Principles

•

Work with our clients to provide guidance on the implementation of the new aspects of EPIII

•

Continue to support EP Working Groups as a mechanism for sharing best practice among Equator Principles Financial
Institutions (EPFIs) and ensure the consistent and effective application of the Principles in our markets

India sustainable finance highlights in 2013
•

Updated our E&S risk framework to incorporate EPIII, which came into effect in January 2014

•

Continued our training programme, targeting credit, relationship management and product teams through
face-to-face and online training

•

Developed time-bound solutions with clients to adopt international standards and align with industry best practice
across key sectors including agriculture, hydropower and mining

•

Trained 99 SME staff, including credit, relationship management, operational risk and product teams, through
face-to-face and online training

•

Streamlined SME E&S due diligence processes by integrating the SME E&S assessment into our electronic credit
system; Creditmate. All SME Business Credit Applications must now include an E&S assessment

Our priorities in 2014

18 Contributing to sustainable economic growth

•

Continue to develop mechanisms to monitor quality of sustainable finance implementation in our business

•

Continue portfolio reviews to identify sectors or markets where clients and customers may benefit from additional
support

•

Continue to identify opportunities to provide financial assistance to agriculture customers
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Here for good

Being a responsible company
Our commitment to sustainability is not only about the economic activity we finance, but also about how we
run our business. Our focus is on effective corporate governance, underpinned by strong processes and the
right values and culture.

“

By creating a great place to work for our people, selling our products and services responsibly, tackling financial crime
and mitigating the environmental impact of our operations, we believe that we can make a greater positive contribution to
the communities in which we operate.

E

arly in 1946, members of the Khoja Ismaili community gathered in
Bombay (as Mumbai was called) to celebrate the diamond jubilee of

their spiritual leader the Aga Khan. The celebration was to conclude on
10th March at Brabourne Stadium, with the Aga Khan being weighted in
diamonds. Arrangements were made to ship 600,000 carats of diamonds
through the London diamond syndicate to Bombay. The sparklers were
to reach Bombay six days before the ceremony. The Chartered Bank –
now known as Standard Chartered Bank – in London was roped in to
co-ordinate the shipment with the British and Indian authorities.
On 1st March, however, the Bank was alarmed to learn that the ship in
which diamonds were to arrive had been diverted to Basra, Iraq, and did
not have the cargo of diamonds on board.
On 6th March, it sent an officer to New Delhi to meet Viceroy Archibald
Wavell and sort things out. The Viceroy’s secretary wondered if using

“

glass instead of diamonds would work but such suggestions were
brushed aside. After hectic discussions, a speed boat left for Basra. The

diamonds soon reached the Karachi harbour, and by the dawn of 9th

March, they were in the safe custody of the Bank. The next day, weighing
of the Aga Khan was successfully completed.

Governance
Strong governance is the foundation for establishing trust and promoting engagement between a company and its
stakeholders. The right culture, values and behaviour must be adopted by the Board and actively promoted by the Group
Chief Executive and managers at all levels. The Brand and Values Committee of the Board continues to have oversight of
sustainability, including environmental and social governance.

People and values
We are focused on building a culture that is based on
responsibility and accountability and aligned with our
values. Our diverse and collaborative workforce and deep
commitment to doing the right thing are what makes our
culture stand out. Our brand promise, Here for good, helps
our people to act with conviction, nurture relationships
with our clients and customers and uphold the highest
standards of conduct and integrity.
We aim for new employees to establish a connection with
our culture and values from day one through our refreshed
induction programme. Performance reviews have taken
into account the extent to which employees demonstrate
our values through their everyday actions for more than
ten years. The introduction of an annual recommitment
to our Group Code of Conduct (‘the Code’) is part of a
systematic approach to reinforcing the importance of
conduct within our culture.

This piece of history on the Bank’s effort to help the Ismaili community truly reflects the Bank’s values and culture
20
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Talent attraction
Our approach to recruitment is aligned to our business
strategy and focuses on attracting top performers who
share our vision and are aligned with our values. Globally,
in 2013, we reduced our overall headcount by more than
2,000, reflecting the difficult global market conditions and
a keen focus on maximising our internal talent.

of our global induction approach, helping new entrants
to understand our culture and values, what it means to
be an employee at Standard Chartered and how to be
successful in their role. We have also strengthened our
global internship programme to make it the main path to
our full-time graduate programme hires.

In India, with a workforce of more than 18,000, one of our
best sources of talent continues to be our own employees.
We take a long-term view on career development, providing
opportunities to move internally and gain experience in
different functions or geographies, or to develop a worldclass specialism.

We support the globally launched programme to develop
a more consistent and effective approach to the way
we manage our contingent workforce, defining a set of
minimum standards for hiring approvals, reporting and
mandatory training.

In India, in 2013, 33 graduates were hired in the International
Graduate Programme and six in the Consumer Bank Fast
Track Programme. In addition, we completed a review

More than

18,000

staff in India

Our priorities in 2014
•

Continue to improve the new joiner experience, embedding the new online induction programme and increasing the
number of dedicated points of contact for managers

•

Further strengthen international mobility, refreshing our policies and reviewing processes to improve the end-to-end
experience during international moves and permanent international transfers

Jaspal Bindra, Group Executive Director and CEO Asia, addressing the new batch of International Graduates

Learning and development
Our commitment to professional development, including risk management, ensures our people are able to make informed
decisions about what is best for our clients, customers and business. Our learning curriculum is aligned to the Code and
the broader regulatory agenda, ensuring that the requirements are reinforced at every opportunity.
To support our employees in creating meaningful and engaging careers, we are evolving our approach to learning and
talent development by providing wider access to learning through multiple channels.
In India, in 2013, we rolled out training on the Code of Conduct. 91% staff completed the mandatory trainings. The training
reinforces our culture and values by providing further guidance on how to act responsibly and within authority, how to use
good judgment and to speak up if they see anything that goes against our Group standards, local laws and regulations.
We support the globally built set of principles that guide the way we conduct our talent practices to ensure that we meet
the aims of diversity, inclusion and Fair Accountability.

99%

staff
completed training on
Group Code of Conduct

91%

staff

completed all mandatory trainings

Our priorities in 2014
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•

Strengthen the role that people managers play in developing our culture through effective supervision, greater
collaboration and values-led performance management

•

Continue the development of our multi-channel, demand-led approach to learning aligned to the needs of the business
alongside a multi-rater feedback approach for performance and development
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Performance and reward

Diversity and inclusion

Our performance and reward policy supports our One
Bank performance-oriented culture, ensuring that
individual reward and incentives relate to our overall
performance, the relevant business unit and individual
employee performance.

We continue to create a workplace that endorses the rich
diversity within the organisation and maximises the energy
and innovation created by our growing multi-generational
workforce.
Our aim is to ensure that our employees are representative of
the Group’s markets and client profile. With 13 nationalities
across our India workforce, we strive to create an inclusive
environment and improve work-life balance for our people,
placing particular emphasis on inclusion, gender identity,
sexual orientation, nationality and disability.

The measurement of values, conduct and behaviour
remains an integral component of our performance
management assessment process through our distinctive
five-point values rating scale, with reward decisions
directly impacted by the level of adherence to our values.
In India, in 2013, we further enhanced our employee wellbeing proposition by expanding the use of our Employee
Assistance Programmes. Facilities such as child care, paid
maternity leave, flexible and part-time work arrangements
are available to staff. ‘Work from Home’ flexible benefit
has been introduced to the suite of employee well-being
initiatives in India since last year.

Our Group’s Equal Opportunities Policy applies to our
recruitment and employment terms, practices, procedures, processes and decisions. We appoint, train, develop, reward
and promote employees and contingent workers on the basis of their merit and capability. This enables us to get the best
out of the broadest spectrum of people in order to sustain strong business performance.

Our priorities in 2014
•

13

Ravi Duvvuru, Regional Head of Compliance presenting the
‘South Star’ awards in Ernakulam

Further embed our global Wellness@Work campaign, which aims to improve financial awareness as well as the
physical and mental well-being of our employees

nationalities

14%female
senior management

30% female

employee representation

The Bank continues to invest in people, products, infrastructure and technology. Two Indian professionals – Group
Executive Director and CEO for Asia, Jaspal Bindra, and V. Shankar, CEO for Europe, the Middle East, Africa and Americas
– sit on the global board.
We continue to promote inclusion across our footprint. In India, we have employee networks covering the topics of
women, parents and careers, and future leaders.
We have supported the hiring of people with disabilities. In India, we employ 120 people with disability and support their
personal and professional development through various platforms. For example, for the visually impaired tele-consultants,
the trainers and line managers lead the following growth enhancement activities:

Employee relations
Globally, we continue to ensure that our employment policies meet the social, statutory and regulatory conditions and
practices that exist across our markets. We recognise that things can go wrong and are committed to creating a fair,
consistent and transparent approach to the way we act and make decisions. This commitment is incorporated in our
guides on values and behaviours and is reflected in our refreshed disciplinary and grievance policies.
As set out in our Human Rights Statement, we respect human rights in our operations and adhere to relevant, international
and local, legal obligations in the countries where we operate. Human rights are taken into account in our procurement
decisions, as set out in our Supplier Charter. We also consider human rights in our financing decisions guided by our
Position Statements, which address the rights of children, workers and communities in relation to specific industry-sector
risks.

Our priorities in 2014
•

Further embed our commitment to Fair Accountability

•

Continue to monitor and effectively implement new regulatory provisions, further strengthening partnership relations
with trade unions at company and sector level

•

Refresh our approach to employee engagement by building on the success of our Q12 engagement survey and
implement a new employee survey that is more reflective of the different needs of our diverse, multi-generational
workforce
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•

Sharing stories, thoughts, ideas, and emotions

•

Listening and learning about commonalities and differences

•

Breaking isolation

•

Deepening understanding of personal issues

•

Exploring new ways of learning or acquiring skills

•

Motivating and imbibing quality sales calling skills

•

Driving and managing their standard of performance

Talking ATMs
Currently, we have 36 talking ATMs which are equipped with a Braille friendly key pad. The number ‘5’ has an indent which
identifies the concerned digit ‘5’ and is the centre of the numerical key pad. The other digits of the key pad are arranged
around the number ‘5’ which aids in navigation for the visually impaired customer. This is a standard feature followed by
ATM manufacturers, worldwide.
With talking ATMs, as soon as the headphone is inserted in the audio jack provision of the ATM, a voice instruction guides
customers to operate the ATM key pad. The talking ATM flow also has the option to blank out the screen to protect the
privacy of the customer. The entire ATM transaction flow is controlled by the customer through the ATM key pad with
active voice guidance. A minimum of one-third of all future ATMs deployed by the Bank will be talking ATMs.
Globally, we continue to promote and support diversity across our markets. We have moved forward in identifying and
agreeing on targets to increase our gender diversity at specific levels across the organisation.

Our priorities in 2014
•

Further develop our employee networks, encouraging expansion to reach more staff

•

Enhance and expand programmes and benefits designed to support greater inclusion of key demographic groups
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Health, safety and security
We focus on providing a safe, secure and healthy working
environment for our people, clients and customers. We
maintain high standards that are aligned with international
best practice and regularly review the health and safety
performance of our properties.
Country Chief Executive Officers have primary
responsibility for the implementation of our Group Health
and Safety Policy at the country level. This includes
developing and implementing annual health and safety
action plans. These plans set out our risk mitigation
actions, global health and safety standards, legal,
compliance and communications risk assessments and
other health and safety governance-related items.
In India, in 2013, we reduced unpredicted health and
safety risks by 5% from 2012, through improved risk
identification and management of corrective plans, with
a focus on new properties. All risks are presented to the

Combating bribery and corruption
Health and Safety Committee as well as Corporate Real
Estate Services (CRES) Functional Operational Risk
Committee (FORC) in India.
We continue to strengthen the collection of workplace
injury and ill-health data, allowing us to identify and take
action on these cases. The building inspection as well
as Health and Safety Control review is conducted every
year. All control reviews are tracked by the India Health
and Safety team and CRES FORC and Group Health and
Safety team keeps track of the key performance indicators.
To improve safety and security, and as a result of a review
of our manned guarding resources, we have improved
surveillance in vulnerable areas such as ATM lobbies in
India, through central monitoring services. This replaces
static night guard posts with closed circuit television
coverage and rapid incident response services.

Our priorities in 2014
•

Continue to reduce workplace incidents and accidents by proactively assessing risk and effectively tracking their
closure

•

Improve staff awareness on occupational health and safety by enhancing internal communications and refreshing our
mandatory health and safety e-learning

Financial crime prevention
Financial crime impedes economic progress. We strive
to limit the risk of financial crime within our business
by having strong policies and procedures. These are
underpinned by important programmes to continually
enhance our systems and controls and to raise awareness
of the critical role of employees in combating financial
crime.
Building on our 2012 initiative to transform our financial
crime risk organisation structure, we are further enveloping
our governance and control framework to ensure we
remain aligned with industry best practice.
Globally, the defined new financial crime strategic objective
is: to prove that the Group is leading the way in combating
financial crime, while providing quality service for our
clients. In support of our strategic objective by launching

Through our values, policies, training and controls, we are
committed to combating bribery and corruption.
Globally, we have embedded our anti-bribery controls
further to make the overall framework more robust at
the country level. Our global Anti-Bribery Policy and
Procedures were renewed following guidance issued by
the Financial Conduct Authority (FCA) and we rolled out a
revised Sponsorship and Donations policy.

Our staff is trained through the Group Anti-Bribery
e-learning. In India, more than 99% of eligible staff have
completed the training on joining the company.

The Code of Conduct has been refreshed with an
accompanying training and communication campaign.
The Code requires staff to ‘reject bribery and corruption’
and reaffirms our position that we will not disadvantage
staff who refuse to commit bribery, even where this results
in a loss of revenue or increased costs for the Group. The
Code also incorporates requirements regarding gifts and
entertainment.
We continued to raise employee awareness of our internal
whistle-blowing programme, Speak Up, and its role in
helping to combat corruption and other forms of financial
crime. In India, there has been 39.5% increase in reporting
through Speak Up.

17,843

staff
completed anti-bribery
and corruption e-learning

39.5%

increase in reporting through
Speak Up

99%

staff
completed training on
Group Code of Conduct

Our priorities in 2014
our Financial Crime Risk Mitigation (FCRM) programme to
deliver more sustainable, industry leading, financial crime
systems and controls across our business. We have made
significant progress in building a strong financial crime
control framework. The strategic objective and the FCRM
programme allows us to recognise the need to do more
and the importance of continued focus and investment in
this critical area.
We have built capability, capacity and expertise in our
financial crime compliance function by adding resources
at a country level and by making a number of strategic
hires in monitoring, training, sanctions compliance and
customer due diligence. In addition, we have strengthened
the committee that supervises the global management of
financial crime risk, adding senior representatives from
across the business.

•

Undertake a global anti-corruption benchmarking exercise to evaluate our alignment with industry best practices and
to guide further enhancements

•

On-boarding of Global Head as part of enhancing the overall framework

Reducing fraud
We continue to focus on the detection and prevention of fraud against the Group itself and against our customers.
In India, in 2013, we successfully:
•

Tested and migrated staff fraud investigation from the former Financial Crime Risk (FCR) team to Fraud Risk
Management (FRM) team; for cases having risk exposure greater than US$25K

•

Implemented fraud detection system for wealth management portfolio

•

Launched chip cards for both debit and credit cards portfolio

Our priorities in 2014 and for the next 3 years
•

Develop an integrated approach to the management of financial crime risk enterprise-wide

•

Continue building execution excellence in the businesses and the compliance function to embed policy in operations

•

Gain greater assurance that controls are appropriately designed and operating effectively

•
•

Our priorities in 2014
•

Maintain vigilance on internal frauds

Ensure staff have the knowledge and awareness to manage financial crime risks

•

Maintain detection capabilities for external frauds on Retail clients portfolio

Be a force for good in the eyes of our stakeholders by contributing to the reduction of crime through spreading of good
practices

•

Test and implement application fraud detection system for Retail clients portfolio
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Financial crime risk outreach initiatives

Environment

Through our outreach programme, we contribute to the development of international policy on financial crime and support
initiatives designed to reduce financial crime in the communities where we operate.

Globally, we seek to minimise the environmental impact of
our operations and have targets in place to reduce the rate
of our energy, water and paper consumption.

Our priorities in 2014
•

Prepare a comprehensive plan to deliver on the Group’s new financial crime strategic objective and make substantive
progress across all aspects of the Financial Crime Risk Management (FCRM) programme

•

The FCRM programme will define our future target operating model for Anti Money Laundering (AML) and sanctions
compliance, and oversee the work streams required to deliver the model. It will enable us to meet our aspirations in
tackling financial crime and ensure that the changes are prioritised to meet current and future regulatory imperatives.
The work streams include: risk assessment and analytics, improved data management, customer due diligence and
screening, trade finance AML, transaction surveillance and training.

•

Continue to increase resources across the financial crime compliance function

•

Strengthen our risk-based customer selection and due diligence processes, which are our first line of defense against
all forms of financial crime

Our environmental reporting covers all properties over
10,000 square feet in floor area, which represents 72%
of our total global footprint. PricewaterhouseCoopers
(PwC) provides third-party assurance of our Scope 1 and
2 Greenhouse Gas emissions to ensure the credibility
of our data. As at the end of 2013, globally, 10% of our
property footprint was certified to Leadership in Energy
and Environmental Design (LEED) rating or an equivalent
green building rating scheme. In 2013, our 23/25 MG Road
office building in Mumbai achieved a gold LEED rating for
commercial interiors.

Minimising environmental impact through the use of solar energy
at 23/25 MG Road office, Mumbai

Energy
We reduced our energy consumption by 10.6% since 2012.
We continue to contribute to the global aim of reducing
our energy use intensity by 35% in tropical locations and
20% in temperate locations between 2009 and 2019.

Responsible selling and marketing
Delivering appropriate products and services to our clients
and customers is fundamental to our business.
Treating customers fairly (TCF) is a core principle that
underpins the Retail clients segment strategy. We deliver
the promise of Here for good by bringing our Customer
Charter to life in all that we do, whether at the frontline
when interacting with our customers or in support
functions when implementing policies and processes.
The shift to a customer focused business is a tangible
change that is beginning to impact both customers and
employees. Retail clients segment constantly challenges
itself to raise the bar on providing superior customer
service and this is evidenced by an increase of +10 in
the Net Promoter Score in 2013 as compared to 2012.
This improvement has been driven by the implementation
of a stronger edifice for grievance redressal, automated
self service channels and increased control around online
banking and transacting.

In India, in 2013, through our efficient Life Cycle
Replacement program we have replaced old infrastructure
in major buildings with high efficient alternatives which are
both energy efficient and environment friendly. Our office
lighting is being converted from conventional lighting
to energy efficient LED lighting. In inefficient heritage
premises innovative design schemes were deployed
such as under floor air-conditioning to reduce energy
consumption.

NPS

We have shifted our reliance on diesel generators for
power to biomass electricity at SCOPE, our global shared
service centre, in India. In 2013, we signed a power
purchase agreement with our local energy provider,
Auro Mira Energy Company Ltd, which allows us to use
biomass-generated electricity supplied via the local grid.
This agreement builds on our existing use of renewable
sources and now 78% of our annual energy demand at
our SCOPE offices is met by wind, solar and biomass fuel
sources.
To date, this solution has reduced our consumption of
diesel-generated energy by 3.6 GWh, a 76% decrease from
2012, while also reducing the risk of system interruptions.
The reduced use of diesel has contributed to cost savings
of approximately US$384,000.
We are exploring additional opportunities to leverage other
sources of indirect renewable energy in India.

Retail Segment Net Promoter Score (NPS) Index

Our priorities in 2014
•

To transition our Net Promoter Score (NPS) survey data collection from a face-to-face survey to a centralised online or
call centre-based survey. The benefits include an improved customer experience, larger sample size and greater NPS
accuracy

•

Work closely with our regulators to implement and embed new regulations and best practices into our business in line
with our Here for good brand promise

•

We have established a power purchase agreement to
use biomass-generated electricity at SCOPE, our global
shared service centre and Rajaji Salai in Chennai, India.
This allowed us to reduce our dependency on diesel
generators by 76% and achieve an annual savings in
diesel costs equivalent to US$384,000.

Switching to biomass electricity in Chennai

Our priorities in 2014
•

Continue to transition towards the use of LED lighting in our owned properties with a target of 5% of all light fittings
using LEDs

•

Optimise our data centres with a target to virtualise 40% of our servers

•

Embed energy efficiency requirements in the contracts with our property service partners

Continue to develop and implement our conduct agenda, which supports and encourages responsible selling and
marketing and ensures we always consider the fundamental question of not just whether we can do this business or
activity, but if we should
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Paper
In India, as of December 2013, the real e-statement
penetration increased to 65% from 62% with approximately
1.15 million e-statements sent to customers, per month.
This saves 39.51 million sheets of A4 paper and 4,741
trees.
The paper consumption per employee has reduced by
21% to 21.9 kg per employee as compared to 28.03 kg
per employee in 2012. Pushing our limit, globally we have
set a new target to reduce paper consumption to 10 kg
per FTE by 2020.

In 2013, processing of physical cheque was reduced
by 10.2% in volume, compared to 2012. This has been
primarily driven by initiatives to use electronic modes of
payment instead of physical cheques such as Real Time
Gross and National Electronic Funds Transfer, including
credit card repayments.

Paper save from increase in real
e-statement penetration from 2012 is
equivalent to

4,741trees

Our priorities in 2014
•

Continue to install multi-function devices with efficient print settings

•

Continue to digitise processes in order to reduce paper use in our business operations

•

Maintain customer e-statement penetration at 65%

Water
In India, water saved from 2009 to 2013 measures up to
17ML which can fill seven Olympic-sized swimming pools.
The water use intensity increased by 5% from 2012. We
continue to reduce water demand across our portfolio
through the installation of low-flow terminal fittings, push
taps, and other water efficiency devices.

Water saved annually
from 2009 can fill

7

Olympic-sized swimming pools

Recycling
In India in 2013, we distributed almost 29,858 kg of IT
equipment through our asset disposal initiative, where
vendors purchase the units we recycle.

29,858

kg
of obsolete IT equipment distributed
through asset disposal initiative

Our priorities in 2014
•

Continue to improve the quality of our water consumption data by installing additional water metres across our
footprint, and through collaboration with suppliers to enhance the accuracy of our consumption data

Our priorities in 2014

•

Advance our target to reduce water use intensity by 71% of 2009 levels by 2019

•

Suppliers
In India, we support businesses across our footprint
through our network of more than 5,700 suppliers. In 2013,
we have spent over US$256.9 million in products and
services obtained by our Corporate Real Estate Services,
Technology and Corporate Services suppliers. We are
committed to conducting our dealings with suppliers to
the highest standards of quality and integrity. Our Supplier
Charter, sets out a number of principles for the behavioral

standard that Standard Chartered expects from all its
suppliers, and those within a supplier’s sphere of influence
that assist them in performing their obligations to us. The
Supplier Charter has been shared with 4,961 suppliers.
Supplier Charter embedded across

4,961

suppliers

Our priorities in 2014
•

Recommitted to DHL’s GOGREEN service for another three years to ensure that our entire essential international
courier shipping is offset and carbon neutral

•

Strengthen risk awareness and transparency around our supplier spend globally, through the refresh of our Procurement
Management policies and processes

•

Conduct capacity building initiatives

•

Reinforce our position of banning Shark Fin from our corporate menus by requiring that our corporate caterers provide
written confirmation of their compliance with our policy
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Continue to extend the life of our IT equipment by donating to local communities

Travel
As an international organisation working across 70 countries, travel is an important part of building relationships with our
clients, customers, regulators and colleagues in order to deliver our business strategy. We have a robust travel policy to
guide travel decisions and link travel to commercial activity.
In India in 2013, we managed our need to travel through implementation of a robust travel policy and optimising the use
of video conferencing instead of travelling where possible. In India, presently, we have 55 video conferencing rooms.
We reduced business related air travel carbon emissions by 7% from 488.49 tonnes of CO2 in 2012 to 453.45 tonnes of
CO2 in 2013, in India.
We continue to support the ‘Green your flights’ initiative by imposing a carbon fee per air travel ticket. With the proceeds
from the fee, we plant trees. Since the programme’s inception in 2009, our employees have volunteered time and planted
15,191 trees in India, offsetting 12,152 tonnes of CO2, as each tree absorbs 0.8 tonnes of CO2 across its full lifespan.

Our priorities in 2014
•

Continue to implement our travel policy and encourage the use of video conferencing

•

Further support the ‘Green your flights’ initiative to offset some of our emissions
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Investing in communities
Promoting the social and economic well‑being of communities is a critical component of our strategy to
support sustainable development in our markets. Our community investment activities focus on health and
education, with youth as a target demographic.

Community programmes
Health
The economic prosperity of a community is closely linked with the health of its population. Through our health programmes
addressing water, sanitation and health education, avoidable blindness and HIV and AIDS, we seek to improve health
outcomes and economic opportunities for individuals in our communities.

Seeing is Believing
In 2013, we marked the 10th anniversary of Seeing is Believing (SiB), our flagship community investment programme.
Blindness can have a devastating economic impact on individuals, families and communities. SiB raises funds to eliminate
avoidable blindness, resulting in increased opportunities for education and employment.
Around 15 million people in India are thought to be blind; a further 52 million people are living with some form of visual
impairment. Cataracts are the most common form of avoidable blindness (62.6%), followed by refractive error (19.7%)
and glaucoma (5.8%). And yet 80% of all blindness is avoidable with the right treatment and care.
Working with local governments and community partners, we focus on the prevention and treatment of avoidable blindness
and strive to embed long-term sustainability in each project. In India, local government partnership has propelled the
programme’s public outreach and sustainability. For example, locating vision centres within existing government premises,
building capacity of government health workers on front end referral systems to vision centres, encouraging implementing
partners to seek surgery grant reimbursement from government bodies as well as other initiatives.
Through our employee, client, and supplier networks, we promote awareness and employability of people who are visually
impaired.

R-L: Richard Meddings, former Group Finance Director, Standard Chartered and Chairman, Seeing is Believing with a beneficiary and
Anurag Adlakha, Regional CFO, India and South Asia, at the SiB Vision Centre
Staff volunteering their time and core skills to benefit local communities
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SiB provides quality eye care for people who have little
or no access to health services. In 2013, in India, we
inaugurated three additional vision centres in the states of
Rajasthan and Uttar Pradesh. This expands our community
presence to 77 vision centres across 10 states.

SiB BEST bus campaign helps create eye care health
awareness among Mumbaikars

Set up in response to a call from our employees to
help local communities, SiB is a collaborative initiative
between Standard Chartered, the International Agency
for the Prevention of Blindness (IAPB) and leading eye
care organisations. Our employees contribute greatly to
the programme by donating, fundraising and volunteering
their time at local eye care projects.

7.1m

people impacted from
2003 to date

Making an impact
Globally, we are committed to raising US$100 million by
2020, through donations and matching by the Bank.
From 2003 to 2013, globally we have reached more than
45 million people, and raised more than $63 million, with
the Bank matching all contributions dollar for dollar. In
2013, the support to eliminate avoidable blindness was
further extended to India, and Africa, by pledging US$20
million through The Queen Elizabeth Diamond Jubilee
Trust.
In India, Seeing is Believing has impacted 7.1 million
people, and helped fund more than 1.14 million cataract
operations, screened 1.3 million people for refraction error,

distributed 1,35,198 pairs of spectacles and low vision
devices and trained more than 4,931 community health
workers, since 2003.
Presently, our employees contribute 70% of fundraising
for Seeing is Believing. One of the pillars in the Seeing is
Believing fundraising strategy is to broaden the portfolio
of donors.
Creating sustainable projects through deeper engagement
with clients on community programmes, a new landmark
in eye care “BHRC-Dr. Shroff’s Eye Care Institute” was
recently launched in Mathura.

2013 India Impact
More than seven million people benefitted to date:
• Impacted lives of 7,195,546 – a considerable 31%
increase in the number of lives that have been transformed
since 2012
• Performed 1,143,840 cataract surgeries
• Screened 1,310,835 people
• Conducted general eye care health education for
3,666,357 people
• Refracted 383,491 people
• Dispensed 135,918 spectacles and low vision devices
• Carried out 502,538 other Primary Eye Care treatments
• Performed 37,422 other medical treatments
• Trained 4,931 health workers and medical professionals

Our priorities in 2014
•

Support the global aspiration to reach the US$70 million fundraising mark through collaboration with employees,
clients and other stakeholders

•

Support The Queen Elizabeth Diamond Jubilee Trust to implement ambitious Retinopathy of Prematurity programme
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In pursuit of strengthening our partnership with clients on
community programmes, in India, Seeing is Believing signed
its first historic agreement with a longstanding Private Bank
client in London.

New unique
Seeing is
Believing
Bank-Client
partnership

This unique partnership is co-funded by the client’s family
established multi-specialty hospital, Brij Health Care &
Research Centre, (BHRC) and Standard Chartered Bank to
the value of US$800,000 over three years, and implemented
by the esteemed Dr. Shroff’s Charity Eye Hospital. The new
facility instituted in Mathura, brings together resources and
expertise from the three organisations.
“Standard Chartered Bank is proud to be involved in this project,
alongside two esteemed partner organisations: Brij Healthcare
& Research Centre and Dr. Shroff’s Charity Eye Hospital,”
explained Richard Meddings, former Group Finance Director
for Standard Chartered and Chairman, Seeing is Believing.
“The Bank’s long-running Seeing is Believing programme was
established in 2003 to help fund programmes that contribute
to the elimination of avoidable blindness. The newly launched
facility in Vrindavan will be a welcome addition to the excellent
facilities already provided by BHRC and will help to reduce
avoidable blindness in the area and surrounding areas.”
During the first five year period, the project aims to deliver
over 30,000 sight restoring surgeries, over half of which being
delivered completely or partially free. Staffed by doctors and
technicians trained across some of the best institutes in India
and backed by state-of-the-art technology, the Institute will
serve patients from all sections of the society.
This integrated Seeing is Believing project is a shining example
of our Here for good promise, and creating sustainable
projects through profound engagement with our clients and
communities.

Inauguration of the new eye care wing at BHRC, Mathura. L-R: Mark Devadason, Global Head, Sustainability (second),
Stephen Richards Evans, Regional Head, Private Bank Clients, Europe, MENAP, Africa and South Asia (third), among other dignitaries
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Noor’s family lives in a small room in the Razabazar. Mr Riyaz,
Noor’s father works at Razabazar place, and finds it difficult to
provide for his family with his modest income.

Seeing is
Believing
Case Study

Noor was growing up like every normal child. When Noor was
five years old his mother realised that Noor was not looking
‘normally’ at things. Slowly he developed a white spot in both
his eyes. “At first I thought it is normal and did not worry too
much but I saw that my son was gradually finding it difficult to
recognise objects in his text books,” said Noor’s mother. Noor
was taken to a traditional healer who treated his eyes with onion
extracts which worsened the condition. Noor stopped going to
the local primary school. “I could not read the alphabet nor
play with my friends. Ammi (Mother) kept me at home all day,”
narrates Noor. This continued over a month until a screening
camp organised by Seeing is Beleiving changed his life. Noor’s
parents heard about the camp from the Imam (Head of the
Mosque). Noor was taken there and diagnosed with congenital
cataract and was soon referred to the base hospital by the
screening team.
The news that Noor had to undergo an operation in both eyes
was devastating for his parents as they doubted that the
operation would bring back sight to their child’s eyes. After
much counseling and seeing examples of successful surgeries,
they agreed and Noor had an operation. The follow-up check
confirmed that his sight was 6/9 in both eyes and was given
spectacles from the ‘Seeing is Believing’ tertiary care hospital.
“I go to school and have a lot of friends to play with and even
read A B C D on the board,” says Noor who was readmitted to
the school. Noor’s mother cries as she says that she will never
be able to return the gift that ‘Seeing is Believing’ has given to
her child.

Sadi Noor, 5 yrs, Kolkata
Photo and Story Credit: Sightsavers India
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WASHE
WASHE (Water Sanitation Hygiene Education), is a
powerful programme that aims to provide easy access to
safe water and improved toilet facilities as well as hygiene
education for the girl child in municipal schools.
In India, it is estimated that 1225 million women have poor
understanding of menstrual hygiene practices, almost
63 million adolescent girls live in homes without toilet
facilities. Although most schools have at least one toilet
facility, about 60% of them have separate facilities for
girls; these facilities are often poorly maintained or nonfunctional. Moreover, an estimated 14% of children have
no access to toilet facilities in schools.
23% of girls drop out of school after reaching puberty.
WASHE tackles issues of non-availability of menstruation
materials, improved toilet facilities, and the absence of
disposal facilities in schools as well as hygiene education
for the girl child in eight municipal schools across Mumbai
and Delhi.

2

WASHE was launched in 2011 and has empowered 29,941
girls across eight municipal schools in Mumbai and Delhi,
and more than 1.1 million family members. In the long run
it aims to empower 50,000 adolescent girls.
Sanitation and hygiene are co-related with girls’ health,
need for privacy, dignity, safety and self-respect. NGO

trainers and health practitioners educate and empower
adolescent girls through water testing sessions, water
harvesting, importance of menstrual hygiene, how to
access the sanitary napkin dispensing unit installed in the
school, and hygienic disposal of napkins. 3Early education
on the importance of safe and clean water and forming
personal hygiene habits can avert health loss or death due
to infection, pneumonia and water borne diseases such as
diarrhea, cholera and dysentery.
Our staff is committed to the disciplined delivery of
financial education curriculum to girls. Through weekly
sessions they continue to provide coaching, mentoring,
skill development, computer and communication skills to
transform students’ attitudes and behaviours towards life
and career.
At a cost of less than US$5 per girl, the programme
gives girls access to water, toilets, financial literacy and
awareness on sanitation and hygiene. Through WASHE
the Bank has sparked local community action and greater
government involvement in the implementation of the
programme.

29,941

WASHE student accessing the sanitary napkin dispensing machine in school

girls impacted since 2011

We enjoy great support from the schools. “There is a direct relationship between water, sanitation and health, and for
girls lack of sanitation is the primary factor responsible for the high drop out rate. Standard Chartered is doing excellent
work through the WASHE programme. Their involvement has influenced our girl students, the absenteeism has reduced
and pass rates have improved. There are many examples of girls who are outshining the boys in studies,” said Mr. Bhoir,
Principal, Ramakrishna Paramhansa Municipal School.

Our priorities in 2014
A Bank volunteer delivering the financial education curriculum to the students in Ramakrishna Paramhansa Municipal School, Mumbai

UNICEF: WASHE in Schools Empowers Girls’ Education Proceedings of the Menstrual Hygiene Management in Schools Virtual Conference 2012
TOI: 70% can’t afford sanitary napkins, reveals study
3
WHO: Water Sanitation Health
1
2
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•

To provide financial education to WASHE students in the age cohort of 12 to 16 yrs

•

To promote and disseminate best practices and advocate WASHE at different levels i.e. teachers, local community
and parents

•

Strengthen WASHE Committee where students take responsibility of monitoring and improving the standards of
hygiene and sanitation in their schools
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Priyanka lives with her parents and brother in Dnyaneshwar
Nagar slum in Mumbai. Her parents do odd jobs. Her mother
is a domestic maid and father is a car polisher and works on
job-to-job basis.

WASHE
Case Study

A large portion of the household income is diverted to paying
the rent and bills; the rent for a small one room house without
a toilet is US$33. The family, with other community members
is left with no choice but to use the local Sulabh Sauchalaya at
a nominal cost per use. The community toilet closes at night,
so on many occasions they wait until morning to use the public
toilet or are left to relieve themselves in the dark in the open or
unsanitary facilities which are a breeding ground for infection.
Priyanka started menstruating recently, and through the
WASHE programme and doctor sessions she knows how
to conduct herself during her monthly cycle. She is a bright
student and does not like to miss school. The accessibility of
gender-separated latrines, clean water, and sanitary napkin
unit through the WASHE programme, makes her feel safe and
comfortable in school.
Priyanka is very close to her mother and shares the learning
from the WASHE programme with her and other friends in the
community. She is keen on learning and actively participates
in the Bank anchored volunteering sessions on conversational
English to learn new words and sharpen her language skills.
Recounting an episode from her recent visit to Shiravali, her
native village, she said that after being with the programme,
I feel confident to talk to girls and offer advice. Priyanka’s
friend from the village has been taken out of school by her
parents because she had to travel 3 to 5 km by bus and has
recently started menstruating. Her parents are poor and now
that she is growing up, they want her to sit at home. “She will
probably get married soon,” Priyanka opined. Being aware of
the importance of schooling Priyanka advised her friend to try
and convince her parents to continue education and visit her
in Mumbai where things are closer and safer.
The sessions on financial education have ingrained the habit of
saving. She saves a small amount everyday and lends money
to her parents when they need it. Priyanka is keen to complete
her graduation and pursue teaching as a career.

Priyanka Prakash Malusare, 14 yrs, Mumbai
Photo and Story Credit: Society for Human and Environment Development
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Living with HIV
HIV and AIDS remain a serious challenge in many of our
markets. Living with HIV is our comprehensive internal
programme to provide education about HIV and AIDS and
to support employees who are HIV positive. We also work
with external organisations to promote education and
awareness in local communities.
In the nineties the HIV pandemic was having a devastating
impact, with some countries seeing as much as 15% of
their population affected. We responded and took action
by launching ‘Living with HIV’ in 1999 as a workplace
education programme in Africa. We then extended this
across our footprint in 2003. 1In India, the adult HIV
prevalence is at 0.27 percent, as of 2011, with around 2.1
million people living with HIV.

Education
educational materials through private, public and nonprofit partnerships. We have retrained more than 60 Living
with HIV Champions and delivered 19 awareness, trainthe-trainer, and external sessions covering 376 people.
Compared to 2012, there has been a 41% increase
in the number of staff who have lent their support to
the programme through involvement in Living with HIV
volunteering events.
Globally, we have raised awareness among more than
12,000 people in our communities through our You, Me
and HIV eBooklet distributed on World AIDS Day.

In 2013, in India, we continued to leverage expertise and

12,000 people

have read You, Me & HIV eBook globally

HIV prevention training
To strengthen our programme and improve the HIV prevention education, two of our longstanding HIV champions joined
40 of our staff volunteer HIV Champions from 38 different countries to become Master Trainers at a Living with HIV Train
the Facilitator session in 2013. The two-day session included training on group facilitation techniques and stakeholder
management.

Education builds skilled and productive communities and improves livelihoods. Our education initiatives focus on building
the financial capability of young people, with an emphasis on adolescent girls, and SMEs to help them make the most
of the opportunities offered by economic growth.

Goal
Goal is our leading education programme that empowers and equips adolescent girls with the confidence, knowledge
and skills they need to be integral economic leaders in their families, communities and societies. The Goal programme
consists of four in-depth training modules that combine sports with life skills training. Goal is active in 18 countries.
Launched in 2006, in India we have reached more than 9,665 girls and around 38,660 family members. Globally, Goal has
reached more than 86,000 girls.
To assess the impact of the programme, a sample of girls participated in the pre and post training survey of the programme
in India.
•

91% of the girls have experienced a positive change in their attitude towards their own skills, as compared to 74%

•

75% of the girls are able to identify violence, and understand that verbal violence and threats were forms of violence,
as compared to 36%

•

36% of the girls now hold a leadership position at school, community or sports programme, as compared to 22%

India continues to contribute to the new Clinton Global Initiative commitment of globally reaching an additional 500,000
girls and helping girls access economic opportunities, from 2013 to 2018.

9,665

The session launched our refreshed education materials and provided the opportunity for our Champions to share best
practice from across our markets. Subsequently, globally, 40 country CEOs agreed strategies with HIV Champions,
tailored to their markets.

girls empowered through
Goal since 2006

In India, the Master Trainers went on to deliver four additional train-the-trainer sessions covering 50 people.
In 2014, we will continue to develop country-specific programmes that build on the Group’s longstanding commitment
to HIV.

Our priorities in 2014
•

Mark our 15 year commitment to the prevention of HIV and AIDS

•

Develop a three year strategy to evolve our existing programme in line with global HIV and AIDS developments

Our priorities in 2014
•

Add technology and digital education modules to the Goal curriculum

•

Integrate components of workforce development and entrepreneurship into the programme to better equip girls for
employment

Liverpool FC kicked-off a week-long campaign to mark World AIDS Day 2013
Anna Marrs, Group Head, Commercial and Private Banking Clients, playing Netball with the Goal girls
at Asha Sadan, Mumbai
AVERT

1
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Goal
Sheetal is a 17 year old graduate and is training as a Community
Sports Coach (CSC) in the Goal programme from the last three
months. Her father died a few years ago and her mother works
as a security guard and manages the house. Her younger
sibling is studying in the sixth grade at school.

Case Study

Sheetal was in the second batch of the Goal programme
from Globe Mills Municipal school. Sheetal was a quiet and
sincere girl: eager to learn but lacking in self confidence. She
graduated from the Goal program in 2010 and was selected
the Goal Champion from that site.
Sheetal underwent training through the train-the-trainer
program and assisted the Goal team to deliver the sessions
to her peers. Due to her eagerness to learn, her leadership
potential and her sincerity, Sheetal was selected by the
programme to train to become a CSC.
Currently Sheetal is pursuing her XII grade in commerce from
an evening college. During the day, she works as CSC on the
Goal program. At the Goal sites, Sheetal conducts sports as
well as life skill sessions with the girls. Her engagement on Goal
has brought a tremendous change in her. In her family, she is
the first girl who is pursuing her studies, as well as, earning
money for herself. As a CSC, Sheetal is being mentored by the
Goal staff. She receives training in basic computers, sending
email, office etiquette, conversational English, etc. Sheetal
aspires to become a Chartered Accountant.
Sheetal says, “I have been part of Goal programme from the
last four years: first as participant, then as Goal Champion
and now I am working as Community Sports Coach on the
program. I have learnt a lot from the program and become very
confident. I feel very proud and have a sense of achievement
when I conduct the sessions and the other young girls look up
to me as their ‘coach’ and give me so much respect and are
keen to learn from me.”

Sheetal Shetty, 17 yrs, Mumbai
Photo and Story Credit: Naz Foundation India
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Financial education for small and medium-sized enterprises
SMEs are the backbone of economies and key drivers of innovation and job creation. Through training programmes to
develop the capacity of the SME sector, we seek to help build a foundation for sustainable growth in our market.
Globally, in 2013, an ‘Education for Entrepreneurs’ curriculum was developed for our staff volunteers to train non-client
micro and small enterprises in our communities.
Globally, we have committed at the Clinton Global Initiative (CGI) of providing lending and advances of at least $30 billion
to SMEs and educate 5,000 micro and small enterprises between 2013 and 2018. In India, we are focused on contributing
to this commitment.

Our priorities in 2014
•

Expand the programme in India

•

Engage employees to volunteer as financial education trainers

Employee volunteering
We support our local communities by volunteering our time
and seek to maximise our impact by encouraging skillsbased volunteering. All of our employees are entitled to
take up to three days paid leave per year for volunteering.
Globally, since 2011, we have conducted an annual
survey though True Impact, an independent organisation,
to measure staff engagement and business impact.
In 2013, 96% of the employees surveyed indicated
that volunteering is a positive contributor to their job
satisfaction.

In 2013, India contributed more than 16,205 employee
volunteering days, exceeding our target of 15,253 days,
and an increase of 21% from 2012. Globally, 90,300
employee volunteering days were achieved, reflecting an
increase of 5% from 2012.

16,205

employee volunteering days achieved

Our priorities in 2014
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•

Continue to embed our global employee volunteering programme and contribute to the global target of 90,000 days
of volunteering

•

Promote skills-based volunteering by encouraging staff to volunteer as part of our financial education training
programmes

Investing in communities 49

The Standard Chartered Mumbai
Marathon
The Standard Chartered Mumbai Marathon (SCMM) is
one of the biggest charity events in Asia.
Every year the response to Standard Chartered Mumbai
Marathon reaffirms that the city of Mumbai and
Mumbaikars have a generous heart and a strong social
conscience. Standard Chartered Mumbai 2014 has
helped raise US$3.34 million benefiting 269 NGOs. The
11th edition was particularly special as it had cumulatively
raised over US$18.11 million for charity since its inception
in 2004.

Emergency response
Harnessing the unique energy of Mumbai, this year we
had 40,000 people who ran across various categories at
the marathon.
The charity effort behind the SCMM is spearheaded by
United Way of Mumbai, the Official Charity Partner, who
creates a structured, organised and efficient platform
to give while ensuring high levels of credibility and
transparency is maintained in the process.

Unforeseen disasters can significantly affect the economic, social and physical health of individuals and communities.
We support emergency relief and reconstruction efforts in our market.
Globally, our strategic relief partners are The International Red Cross/Red Crescent Societies and Habitat for Humanity.
These organisations have long and reputable histories in supporting communities affected by disaster. Both partners have
global networks and are extremely effective at moving money to the right locations in order to meet the highest priority
needs as quickly as possible.
In 2013, we partnered with Habitat for Humanity and donated US$50,000 towards the Uttarakhand Flood Disaster.
Our funding aided provision of emergency relief, transitional shelter, and winter kits benefitting 200 families and more
than 1,000 people in the disaster affected areas of Bhatwari block in Uttrakashi, Jaunpur in Tehri Garhwal, Dharchula
in Pithoragarh, Pindar Valley in Chamoli.

$18.11m

cumulatively raised for charity since 2004

L-R: Jaspal Bindra, Group Executive Director and CEO Asia and Sunil Kaushal, Regional Chief Executive, India & South Asia flag-off the Standard
Chartered Mumbai Marathon 2014 with Sumeet Singla, Regional Head, Corporate Affairs, India & South Asia
Top left: Jaspal Bindra interacts with Raghuram Rajan, Governor of the Reserve Bank of India

Mrs. Manju Devi, a beneficiary of the project supported through Standard Chartered-Habitat India partnership
Photo Credit: Procam International
Photo Credit: Habitat for Humanity
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Our performance

Millennium Development Goals – India contribution

Clinton Global Initiative – Commitment progress
Committed 2011
To be met 2020
Standard Chartered commits to invest US$100 million in
comprehensive and sustainable eye care services by 2020
to help 50 million people see.

Global Progress
SiB, our community programme to eliminate avoidable
blindness, celebrated its 10th anniversary in 2013. We have
raised US$63 million (more than halfway to our target),
reached more than 45 million people, funded 2.91 million
cataract operations, trained 100,000 health workers
and distributed 494,000 pairs of spectacles. We have
supported 84 projects (54 completed) across 25 countries
over the 10 years.

India
Since 2003, Seeing is Believing has impacted 7.1 million
people, and helped fund more than 1.14 million cataract
operations, screened 1.3 million people for refraction error,
distributed 135,918 pairs of spectacles and trained more
than 4,931 community health workers.

Target

Halve, between 1990 and 2015, the proportion of people whose income is less than
US$1 a day

Standard
Chartered global
commitment
and India
progress

Provide technical assistance for
MFI clients in Asia and Africa
to enhance the capacity to
extended loans to more people
in our markets

In India, in 2013, we have disbursed close
to US$45 million to MFIs for lending to
microfinance clients

2008 MDG Business Call to
Action – provide financing and
training to SMEs to promote
local job growth in our markets

In India, in 2013 alone, we provided US$2.3
billion in lending to small and medium
enterprises, and a further US$1 billion in
lending to small businesses and US$1.3
billion in lending to medium enterprises
segment (trade and working capital,
commercial real estate). Over all SME
revenue grew by 16% from US$135 million in
2012 to US$156 million in 2013

In 2013, we inaugurated three additional vision centres,
thereby, expanding our community presence to 77 vision
centres across 10 states.

In 2013, we launched an Innovation Fund of US$3 million
to uncover and promote solutions to tackle avoidable
blindness. We also partnered with The Queen Elizabeth

Committed 2013

Committed 2013

To be met 2018

To be met 2018

Standard Chartered commits to empower a further 500,000
adolescent girls through Goal by the end of 2018.

Standard Chartered commits to increase SME lending and
education across Asia, Africa and the Middle East.

Global Progress

Global Progress

Launched in 2006, our sport-for-development programme
Goal provides financial education and life skills training to
adolescent girls. By the end of 2013, we had reached more
than 86,000 girls in India, China, Indonesia, Bangladesh,
Jordan, Lebanon, Zambia, Tanzania and Nigeria, and
through partnerships with local and international NGOs
in Bolivia, Colombia, Ethiopia, Kenya, Liberia, Nepal,
Nicaragua, Sierra Leone and Uganda.

We pledged to increase our SME lending in Asia, Africa and
the Middle East by 45% over the next five years, reaching
at least US$30 billion by 2018.

Launched in India in 2006, we have reached more than
9,665 girls and around 38,660 family members, to date.

Eradicate extreme poverty and hunger

Diamond Jubilee Trust, committing US$20 million between
2013 and 2018 to tackle the issue in Africa and Asia.

In our pursuit of deepening client relationships, a new
landmark in eye care “BHRC-Dr. Shroff’s Eye Care
Institute” was launched in Mathura. Co-funded by BHRC
and Standard Chartered Bank to the value of US$800,000
over three years and implemented by Dr. Shroff’s Charity
Eye Hospital, the new project aims to deliver over 30,000
sight restoring surgeries, during the first five year period.

India

Goal 1

In 2013, we provided US$20.6 billion to SMEs across 32
markets. As part of our commitment, we plan to expand
our financial education programme to reach more than
5,000 micro and small businesses by 2018, with at least
20% being owned by women. Since 2009, we have trained
more than 720 SMEs in six countries, including more than
300 in 2013.

Contribute to the Group CGI commitment
being to train 5,000 micro and small
businesses, with at least 20% being womenowned, this will support job growth across
our footprint

Goal 3

Promote gender equality and empower women

Target

Eliminate gender disparity in primary and secondary education, preferably by 2005,
and in all levels of education no later than 2015

Standard
Chartered global
commitment
and India
progress

Provide easy access to safe
water and improved toilet
facilities as well as hygiene
education for the girl child in
municipal schools through
WASHE

WASHE programme is specific to India
and was launched in 2011. To date, the
programme has empowered 29,941 girls
across eight municipal schools in Mumbai
and Delhi, and more than 1.1 million family
members
At a cost of less than US$5 per girl, the
programme gives girls access to water,
toilets, financial literacy and awareness on
sanitation and hygiene
In the long run, it aims to empower 50,000
adolescent girls

India
As part of our commitment, we plan to expand our financial
education programme to SMEs in 2014.

Since 2005, we have surpassed US$306
million in lending to 20 microfinance
institutions (MFIs)

Empower more adolescent girls
from low-income communities
in our markets through Goal

Launched in India in 2006, Goal has reached
more than 9,665 girls and around 38,660
family members, to date
India continues to contribute to the new
CGI commitment of globally reaching an
additional 500,000 girls and helping girls
access economic opportunities, from 2013
to 2018
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Standard
Chartered global
commitment
and India
progress

Provide financial education
training to women
entrepreneurs in our markets

India supports the global ambition of
providing training to 5,000 micro and small
businesses, with at least 20% being womenowned, between 2013 and 2018
We plan to expand our financial education
programme to micro and small businesses in
India, in 2014

Continue to promote the
Group’s Diversity and Inclusion
(D&I) agenda

Strategies are in place to promote Diversity
and Inclusion across the Group, with a strong
governance network providing oversight
In partnership with local disability NGOs, in
India we recruited more than 100 employees
with disabilities between 2012 and 2013

Goal 6

Combat HIV and AIDS, malaria and other diseases

Target

By 2015 halt and begin to reverse the spread of HIV and AIDS

Standard
Chartered global
commitment
and India
progress

Continue to educate our staff
and external partners across
our footprint through our Living
with HIV programme

In India, we have retrained more than 60
Living with HIV Champions and delivered
19 awareness, train-the-trainer, and external
sessions covering 376 people

Provide sustainable eye care
services to 50 million people by
2020 through SiB

Since 2003, Seeing is Believing in India has
impacted 7.1 million people, and helped fund
more than 1.14 million cataract operations,
screened 1.3 million people for refraction
error, distributed 135,918 pairs of spectacles
and low vision devices, and trained more
than 4,931 community health workers

Goal 7

Ensure environmental sustainability

Target

Integrate the principles of sustainable development into country policies and
programmes and reverse the loss of environmental resources

Standard
Chartered global
commitment
and India
progress

Environmental strategy in place
which focuses on i) reducing
our operational impacts and ii)
mitigating environmental and
social risks arising from client
and customer activities in the
Corporate clients segment and
SME lending

In India, in 2013-14, the Bank has financed
renewable energy deals to the tune of
US$124 million. This is in relation to two wind
energy deals, both of which are based in
Maharashtra

Engaging internal and external
stakeholders on reducing their
impact on the environment

Our environment employee engagement
programme, EcoNET, promotes resource
efficiency for our employees and our
communities

From 2007 to 2013, we have provided and
supported financing of US$550 million to the
renewable and clean technology sector

Through our Supplier Charter, we encourage
our suppliers to adopt leading environmental
and social best practices

We are aligned to the global SiB commitment
to The Queen Elizabeth Diamond Jubilee
Trust of US$20 million between 2013 and
2018. Part of the funds will be utilised to
tackle the issue of RoP in India
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Sustainability awards 2013-2014
Blue Dart CSR Excellence and Leadership Awards 2014
‘Concern for Health’ for Seeing is Believing
Federation of Indian Chambers of Commerce and Industry (FICCI) Corporate Social Responsibility Award 2012-2013
‘Appreciation Plaque’ for Seeing is Believing
Blue Dart Global CSR Awards 2013
‘Best in Healthcare Practices’ for WASHE
Golden Peacock 2013
‘Occupational Health and Safety Award’ for the second time

Country awards 2013-2014
CNBC Financial Advisor Award 2014
The Bank was recognised for the third year in a row for its wealth management expertise.
Sunday Standard Best Bankers’ Awards 2013
Sunil Kaushal, Regional Chief Executive, India & South Asia, adjudged the ‘Best Foreign Banker’ in the large banks
category
BSE IPF D&B Equity Broking Awards 2013
Standard Chartered Securities (India) Limited awarded as the ‘Emerging Performer of the Year’
Business World Magna Awards 2013
‘Deal of the Year’ in the M&A category and the winner in the ‘International Bonds & Convertibles’ category

Sustainability indices
Carbon Disclosure Project
We were selected for the FTSE350 Climate Disclosure Leadership Index for the second time. The leadership index
recognises our performance among the top 10% of FTSE 300 companies.
Dow Jones Sustainability Index (Member 2013/14)
For the fourth consecutive year, we were included in the Dow Jones Sustainability Index (DJSI) World Index and
Europe Index. We were noted for our strong performance in stakeholder engagement, brand management, customer
relationship management, environmental risk management and financial inclusion.
FTSE4Good
We were listed in the FTSE4Good Index, designed to measure the performance of companies that meet globally
recognised corporate responsibility standards.
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Empowering girls through Goal
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Enthusiasm seen at Maadhyam 2013, a United Way of Mumbai initiative, sponsored by Standard Chartered
Photo Credit: United Way of Mumbai

For more details about Standard Chartered Bank’s Sustainability agenda in India, please contact:
Karuna Bhatia, Head of Sustainability, India & South Asia, at CorporateAffairs.Mumbai@sc.com
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