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HISTORY

CREDIT RATINGS AND INDIA FINANCIALS

Credit ratings

Standard Chartered
Standard Chartered is a leading international banking group,
with around 86,000 employees and a 150-year history in
some of the world’s most dynamic markets. Our heritage and
values are expressed in our brand promise, Here for good.
We operate in 63 markets worldwide; including some of the
world’s most dynamic markets. More than 80 per cent of
our income and profits are derived from Asia, Africa and the
Middle East.
Standard Chartered PLC is listed on the London and Hong
Kong Stock Exchanges, and ranks among the companies
listed in the FTSE 100 by market capitalisation. Our Indian
Depository Receipts are listed on the Bombay and National
Stock Exchanges of India.

India is a key market for the Bank globally. Standard
Chartered in India is the largest international bank with 100
branches in 43 cities, and our key businesses comprise
Corporate and Institutional Banking, Commercial and Private
Banking and Retail Banking. The Bank has the following
subsidiaries operating in India: Standard Chartered Securities
(India) Limited, Standard Chartered Private Equity Advisory
(India) Private Limited, Standard Chartered Investments and
Loans (India) Limited, Standard Chartered Finance Limited,
Standard Chartered Global Business Services Private
Limited, St. Helen’s Nominees India Private Limited and
Standard Chartered (India) Modelling and Analytics Centre
Private Limited.

Standard Chartered PLC

Standard Chartered Bank India

BBB+ /A2/A+ (S&P/Moody’s/Fitch respectively)

Rating Withdrawn

India financials
Key financial indicators
1,663
1,452

Standard Chartered Bank, India

1,030

1008

960
679

Points of interest

561

96

Established in
1858

Employs nearly
23,000 people

Largest foreign bank
by footprint with 100
branches across 43 cities

The Bank was honoured with
a commemorative postal
stamp by the Government
of India in 2008 marking the
Bank’s 150th anniversary

2013

2014

2016 (24)

2015

2017*

Operating Income ($million)
Underlying Profit ($million)
Underlying Loss ($million)
*Standard Chartered Annual Report 2017, Supplementary Information, Pg. 311

Acquired Grindlays Bank in 2000,
thereby increasing the Bank’s
presence in private banking and further
expanding its operations in India

Acquired American Express Bank,
UTI Securities, Sumitomo Mitsui Banking
Corporation, Barclays Credit Card and
Asset Book giving unique capability and
distribution advantage

Acquired part of Morgan
Stanley’s onshore private wealth
management business in India

Notes
On 19 July 2015, we announced a reorganisation of our
business. These changes are reflected in our recent
Group Annual Report and Accounts.
Unless another currency is specified the word ‘dollar’
or symbol ‘$’ in this document means US dollar and
the word ‘cent’ or symbol ‘c’ means one-hundredth of
one US dollar.

(981)

Follow Standard Chartered on:
@StanChart
linkedin.com/company.standard-chartered-bank
facebook.com/standardchartered

Standard Chartered PLC is headquartered in London,
The Group’s head office provides guidance on
governance and regulatory standards.
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The cover photo
captures how
digitisation has been
embedded across
each of our community
programmes in India.

Standard Chartered PLC stock codes are:
HKSE 02888; LSE STAN. LN; and BSE/NSE STAN.IN.
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2017 India Highlights

$1.2 billion of financing provided
to Commercial Banking and
Business Banking clients in 2017.

$1.2
bn

More than 3,000 existing suppliers
were provided with environmental
and social standards through our
Supplier Charter.

3,000

Suppliers

Recorded more than
19,000 employee
volunteering days.

19,000
EV days

Agribusiness lending grew by
44 per cent to $543 million at
the end of March 2018 from
$376 million around the same
period in 2017.

$543
mn

Performed more than 13 million eye
care interventions through Seeing
is Believing, our global flagship
programme to tackle avoidable
blindness, between 2003 and 2017.

13
mn

Disbursed more than $200 million
to microfinance institutions for
onward lending to microfinance
clients, which represents an
increase of 16 per cent over 2016.

$200

Delivered WASHE to more than 100,000
girls across 18 municipal schools in
Mumbai and Delhi, and positively
influenced more than 400,000 family
members between 2011 and 2017.

mn

100,000
girls

Established 14 solar power water ATMs in
underserved communities.

Recycled more than
9,000 kg of IT equipment
as e-waste.
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9,000
kg

60,000
girls

Empowered more than 60,000 girls
across Goal sites in Delhi, Mumbai
Chennai and Bengaluru, and nearly
250,000 family members, between
2006 and 2017.
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Message from the CEO

clients segment. In 2017, our lending book to SMEs stood
at $1.2 billion, of which $283 million was provided to more
than 150 medium enterprise segment clients, and $934
million was lent to more than 3,000 small businesses.
•

•

“

Our community investment
programmes are progressively
adopting digital technology to be
more future relevant, and to create
a larger and more sustainable
social impact.

”

through the My Voice employee engagement survey, to
which over 80 per cent of our colleagues responded in 2017.

The success of our franchise is an aggregate of many small
endeavours. I am truly impressed with what I have seen in the
last two years. In 2015, we set out a strategy to address our
performance issues and reposition the business for success.
In 2016, we secured our foundations, and embarked on a
transformational journey to become lean and focused, and
continually invest and innovate. In 2017, India businesses’
financial performance has significantly improved, and our
capital and liquidity positions are strong and our risk appetite
is properly calibrated, with much greater front-line ownership.
Our investment into technology and digital capabilities has
seen a marked difference in our customer experience which
was reflected in our improved Net Promoter Score of +39 in
2017. Thanks to the outstanding efforts of our colleagues, we
are able to stay fully focused on the Bank’s purpose of driving
commerce and prosperity through our unique diversity.

To further instil a culture of excellence across the organisation,
in 2018 we launched our new global valued behaviours of
Do the right thing, Never settle and Better together. These
behaviours are aligned to our purpose and brand promise of
Here for good. These behaviours will continuously challenge
the way we do things, make better decisions, and hold each
other accountable for delivery.

Every person in our India franchise is a valued and essential
part of who we are. In India, our total workforce of nearly
23,000 people represents ten nationalities, of whom 31
per cent are women. Women form 16 per cent of our
senior management. We provide a supportive workplace
environment to our 115 employees with disabilities, and our
flexible culture allows everyone to realise their full potential
and make a positive contribution to our organisation. We
measure how our colleagues feel about the organisation,
8

We strive to be a more responsible bank, underpinned by
strong processes throughout the organisation. We continue
to strengthen our Financial Crime Compliance standards by
improving our financial crime controls, training our colleagues
and sharing of best practices.

2017 has been a dynamic year for the Bank, and I am proud
of all that has been achieved.
This report describes our progress on the work we have
done so far in realising our sustainability priorities which
focus on three key areas: contributing to sustainable
economic growth, being a responsible company and
investing in communities. Our 11 global Sustainability
Aspirations set out actions and targets to ensure we live up
to our promises. To summarise:
•

Our lending to the agribusiness enables poor farmers to
increase their wealth. Our lending to this sector grew by
44 per cent to $543 million at the end of March 2018 from
$376 million around the same period in 2017.

•

We serve the small and medium enterprise sector through
our Commercial Banking clients and Business Banking

India Sustainability Review 2018

We remain committed to managing the environmental
and social risks of our business. We apply sectorspecific standards, which draw on the IFC Performance
Standards, Equator Principles and global best practices,
to the financial services we provide to clients. Our 20 global
Position Statements set out best-practice environmental
and social management standards. In 2017, we updated
our Position Statement on Palm Oil and started a similar
review of all Position Statements.

We develop long-standing relationships with NGOs and
community partners to maximise social impact. Their
specialist capabilities, as well as the support of our
employees, enabled us to effectively deliver our community
engagement programmes that address the issues of health,
education, employability and entrepreneurship. In India,
our community investment programmes are progressively
adopting digital technology to be more future relevant, and
to create a larger and more sustainable social impact.
•

Standard Chartered Bank in India has a rich 160-year history.
In India, we are the largest international bank, and our global
network, deep expertise and innovative vision has helped us
serve a remarkably diverse range of clients; many of whom
have trusted our capabilities for over decades. Being in this
unique position brings with it a tremendous responsibility to
deliver better, more sustainable outcomes for our clients and
communities.

We have disbursed more than $200 million to microfinance
institutions for onward lending to their clients, which
represents an increase of 16 per cent over 2016.

•

2018 marks the 15th anniversary of Seeing is Believing, our
global community initiative to tackle avoidable blindness
and visual impairment. In addition, it is also anticipated
that we will achieve our $100 million fundraising target in
2018. Between 2003 and 2017, globally the programme has
impacted more than 163.5 million people. During the same
period, in India, we have provided more than 13 million
eye care interventions through a network of 125 vision
centres across 22 states. India also has the distinction of
delivering the maximum number of Seeing is Believing
projects, at the group-level. More than $14 million has
been invested to build the Seeing is Believing ecosystem
in India. In 2018, we are celebrating this milestone year with
the digital transformation of Seeing is Believing. Our new
tech-savvy projects and initiatives include: providing digital
boost to eye care delivery in the Northeast India, digitisation
of our Seeing is Believing employability programme
curriculum, launch of the innovative Simply Reading app
and the Hummingbird phaco machine.
WASHE (Water Sanitation Hygiene Education), our India
flagship community programme, has been providing
access to safe water, sanitation facilities and education to
adolescent girls in municipal schools and disadvantaged
communities at large. Between 2011 and 2017, we have
impacted more than 100,000 girls in 18 municipal schools
and influenced the knowledge of more than 400,000
family members, across Maharashtra and Delhi. In 2018,
we have scaled-up our WASHE footprint to 24 schools,
with the addition of six new schools. The new WASHE
schools are equipped with rain water harvesting system
and solar power. Our WeSURE (Water for Enabling
SUstainable REforms) community project with the
Confederation of Indian Industry (CII) Foundation and CIITriveni Water Institute applies the world-class WATSCAN
tool to help villages transition from being drought-prone
to drought-free. In 2018, we are strengthening watershed
management in four villages of Aurangabad. From 2017 to

date, we have also set up 14 solar water ATMs in technical
partnership with Piramal Sarvajal, who is acknowledged as
global pioneer in deploying remote tracking decentralised
water solutions, and solar powered, smart water vending
machines.
•

Goal is our global programme to empower girls and
young women through sport and life-skills training. It
reflects our belief that education is the foundation for
economic opportunity. Globally between 2006 and
2017, the programme reached more than 381,000 girls,
and in India, during the same period, it has positively
impacted more than 60,000 girls and nearly 250,000 family
members across Goal sites in Delhi, Maharashtra, Tamil
Nadu and Karnataka.

Volunteering has a positive impact on our employees and
our business, as well as the communities where we work.
That’s why we offer every employee three days of paid
leave to volunteer. Our colleagues in India leverage the
Bank’s volunteering programme and share their time, skills
and expertise with local partners working on issues that
matter to them, and the local communities. Globally in 2017,
colleagues contributed more than 66,000 volunteering days,
of which 19,440 days, were recorded by India. I am glad
to share that the spotlight shines on the enthusiasm of our
volunteers again, as India continues to be ranked as the
highest contributor to the Group’s employee volunteering
achievement for the third time in succession.
Leading the way in sustainability, our Seeing is Believing
programme in India, has won the UK-India Awards 2018 in
the ‘Social Impact Project of the Year’ category. The Bank
has also been included in the prestigious sustainability
indices such as the Dow Jones Sustainability Index and the
FTSE4Good. These industry acknowledgments recognise
our efforts in promoting social and economic development
through our core business of banking.
The latest issue of the India Sustainability Review emphasises
the positive socio-economic impact we have created
through our financing activities, investment in our people,
processes and communities. I am thankful to our colleagues
and clients for being a force for good by helping us deliver
on the Bank’s sustainability strategy and community
programmes in 2017. I look forward to collaborating with
various stakeholders for shaping the future landscape of
our community programmes, and making a meaningful
contribution to the society where we live and work.

Zarin Daruwala
Chief Executive Officer, India
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Our approach to sustainability
Our purpose as an international bank is to drive commerce
and prosperity through our unique diversity. We seek to
ensure that the financial services we provide to individuals,
businesses and global institutions improve livelihoods
and provide new economic opportunities for people in our
markets.
Our diverse, local network means we are a trusted partner for
trade and development across our markets. We work closely
with clients to address the issues that possibly jeopardise
sustainable economic growth, such as the infrastructure
deficit, climate change and financial exclusion. We draw
on our relationships with all stakeholders, including our
colleagues, to create prosperous communities through

our community engagement programmes around health,
education, employability and entrepreneurship. This is only
possible if we remain committed to operating responsibly,
encouraging good conduct and ethical behaviour across our
organisation.
That is why our approach to sustainability focuses on three
pillars – contributing to sustainable economic growth, being
a responsible company and investing in communities.
Within each pillar, globally we have identified a number of
Sustainability Aspirations, which set out measurable actions
to achieve sustainable business outcomes. Our Global
Aspirations form part of our response to the issues that
matter to us and our stakeholders.

Stakeholder engagement
We aim to create long-term value for a broad range of
stakeholders.

specific procedures and processes in place to handle client
complaints in each business segment.

To drive commerce and prosperity across our footprint, we
need to take a long-term view. Listening and responding to
stakeholder issues or concerns is critical to achieving this.
We strive to maintain open and constructive relationships
with a wide range of stakeholders to help us operate as a
responsible and sustainable business.

In 2016, our global engagement with clients through surveys,
client experience forums and third-party studies helped us
identify a need to simplify processes. As a result, in 2017 we
improved the customer experience across our businesses
through continued investment in technology innovation
and streamlined processes. The client satisfaction with our
products and services is measured through the Net Promoter
Score (NPS) surveys. In India in 2017 our NPS score was
+39, marking a substantial improvement over the 2016 score
of +28.

At the Group level, we engage in regular dialogue with
stakeholders, and track and assess long and short-term
issues based on their impact on our business and level of
stakeholder concern. Stakeholder feedback is shared with
senior leaders within the Group and progress is communicated
annually through channels such as this report. This helps
inform our business strategy and build sound relationships in
the markets where we operate.
Clients: We enable individuals to grow and protect their
wealth. We help businesses to trade, transact, invest and
expand. We also help a variety of financial institutions –
including banks, public sector clients and development
organisations – with their banking needs.

Contributing
to Sustainable
Economic Growth

Our strategy is dependent on our ability to develop deep,
long-term relationships with our clients. We aim to deliver fair
outcomes for clients by designing products and delivering
services that meet their needs and are appropriate to their
circumstances. Where issues arise, we aim to deal with
complaints in a fast, fair and efficient way. We have sector-

Regulators, governments and industry bodies: We engage
with relevant authorities to play our part in supporting the
effective functioning of the financial system and the broader
economy.
Globally, we are committed to complying with all legislation,
rules and other regulatory requirements applicable to our
businesses and operations in the jurisdictions within which
we operate. Our compliance with legal and regulatory
frameworks across our markets ensures that the Group
meets its obligations. In turn, this supports the resilience
and effective functioning of the Group and the broader
financial system and economy. On a day-to-day basis, our
Compliance and Public Affairs functions are responsible for
identifying changes to financial services regulation, ensuring
that we comply with all requirements and help to manage
relationships.

Here for good

Investing
in
Communities

Being a
Responsible
Company

Our Aspirations
We created our global Sustainability Aspirations in 2016 after
engaging with stakeholders and colleagues to understand
the main sustainability issues and opportunities we face as a
business. The Aspirations set out measurable activities, and
annual and multi-year targets in the areas where we believe
we can have the greatest impact.
Senior business leaders recognise the potential of the
Aspirations to connect our core business with positive social
10

and economic outcomes in our markets and guide our
contribution to the United Nations’ Sustainable Development
Goals.
Our aim for 2018 is to maintain momentum around achieving
the Aspirations, and continue to help colleagues understand
how they contribute to our ability to have a positive impact
as an organisation.

India Sustainability Review 2018

Zarin Daruwala, CEO of Standard Chartered Bank, India, Shyamal Saxena, Head of Retail Banking, Standard Chartered Bank,
India launch the Retail Banking digital banking initiatives in India, with Anushka Sharma, an Indian actress, and our new brand
ambassador.
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In India, we actively engage with governments, regulators
and policymakers to share insights and technical expertise
on key policy issues. The focus is on enhancing regulatory
relationships and involvement in regulatory reform. This
engagement supports the development of best practice
and adoption of consistent approaches across the industry.
We also maintain ongoing dialogue with various stakeholders
through participation in industry working groups, and submit
responses to formal consultations. Our peers and other
expert industry bodies with whom we collaborate extensively
include the Confederation of Indian Industry (CII), Federation
of Indian Chambers of Commerce and Industry (FICCI), and
the Indian Banks Association (IBA). We are in a unique position
to offer our expertise to India-UK Financial Partnership and
UK India Business Council to develop policy and improve
collaboration between banks in India and UK. We continue
to be represented at the World Economic Forum’s Steering
Committee on Enabling Infrastructure Investments in India.
In India in 2017, we engaged with policymakers at all levels
to exchange information on topics such as prudential rules,
Brexit and trade promotion, Fintech, cybersecurity, fighting
financial crime and Goods and Services Tax.
Our Here for good brand promise is underpinned by our
commitment to promote social and sustainable development.
The Indian Government’s corporate social responsibility
vision is innovative, and seeks to create a new paradigm for
India’s social-economic development. This changing CSR
landscape presents opportunities, and we intend to maximise
these through strategic realignment of our approach to
community investment and create a significant social impact
in communities by engaging various stakeholders.
Investors: We aim to deliver robust returns and long-term
sustainable value for our investors.
The Group receives capital from equity and debt investors.
This supports the execution of our business model. Our
investor base includes active traders and long-term

stakeholders, those interested solely in financial returns
and those who are also concerned with environmental
and social issues. As such, we engage with investors
on all aspects of our financial, environmental and social
performance. Whatever the nature of the investor, we treat
them equally and aim to balance their diverse interests and
expectations.
We communicate with investors in several ways, including
presenting scheduled results and ad hoc media releases to
announce developments. We are also included in the global
sustainability indices, such as the Dow Jones Sustainability
Index and the FTSE4Good, which provides investors with
independent benchmarking data on our performance in
these areas.
Colleagues: We offer colleagues opportunities to learn and
progress. We encourage them to improve, innovate, take
ownership of their careers and succeed together.
We are committed to creating a work environment that
enables our colleagues’ diverse strengths to impact our
clients and communities. Globally in 2017, the Board
Remuneration Committee agreed a Fair Pay Charter, which
sets out the principles that guide our entire reward and
performance decision making. One of these principles is
our ongoing commitment to rewarding colleagues in a way
that is free from discrimination on the basis of diversity,
including gender. During the same year, at the Group-level
we launched our new valued behaviours. In 2018, we will fully
embed these valued behaviours in how we select, on-board,
recognise and reward people, beginning with integrating
them into our performance management process.
Our employee engagement survey has been an important
way for us to gather feedback on how our colleagues feel
about the organisation, the challenges we are facing and how
we can make the Group a better place to work. The My Voice
survey was launched in 2014 and in 2016 we introduced the
Employee Net Promoter Score (eNPS) to understand if our

Zarin Daruwala, CEO, Standard Chartered Bank, India participated in a panel discussion at the India Economist Summit with
government officials and industry leaders.
L-R: Stanley Pignal, South Asia Business and Finance Correspondent, The Economist, Isher Judge Ahluwalia, Chairperson, Indian
Council for Research on International Economic Relations, Amitabh Kant, Chief Executive Officer, NITI Aayog, Anil Agarwal, Founder
and Chairman, Vedanta Resources, Robert Koopman, Chief Economist and Director of the Economic Research and Statistics, World
Trade Organization, Zarin Daruwala, Chief Executive Officer, Standard Chartered Bank, India.

colleagues would recommend us as a place to work. In 2017,
we ran a short edition of My Voice, our employee engagement
survey, which focused on the eNPS and manager and team
effectiveness, to which over 80 per cent of our colleagues
in India responded. The insight gained has been used to
formulate action plans intended to resolve the highlighted
issues. In 2018, we further ran a My Voice survey.
Society: We strive to operate as a responsible and
sustainable company, driving prosperity through our core
business, and collaborating with local partners to promote
social and economic development.
Our sustainability priorities – contributing to sustainable
economic growth, being a responsible company and investing
in communities – provide a framework for how we respond to
the social and environmental concerns of our stakeholders,
and create opportunities to improve livelihoods. These are
supported by our 11 global Sustainability Aspirations, which
set out measurable actions to achieve sustainable outcomes.
Aligned to the UN Sustainable Development Goals, the
Aspirations were launched globally in 2017 to help address
environmental and social matters identified by stakeholders
and colleagues in our key markets.
In India, our sustainable community programmes
target the issues of health, education, employability
and entrepreneurship. Digital technology is interwoven
into various aspects of our community programmes to
significantly improve the value they deliver to the society, as
well as, guide their future sustainability.

The CNBC-TV18 India Business Leader Awards presented by Standard Chartered Bank, India honours exceptional leaders of India.
The event was attended by union and state ministers, industry experts and chief executives.
L-R: Zarin Daruwala, CEO of Standard Chartered Bank, India, Manish Sisodia, Deputy Chief Minister of Delhi, Arun Jaitley, Finance
Minister and Minister of Corporate Affairs, and N Chandrababu Naidu, Chief Minister of Andhra Pradesh.
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Seeing is Believing is our global flagship community programme
which tackles avoidable blindness. In India, between 2003
and 2017 we have provided more than 13 million eye care
interventions through a network of 125 vision centres across
22 states. In 2018, we launched a new project in Northeast
India, and made a further investment to train and employ 100

underprivileged girls as certified ophthalmic paramedics by
2020. Our Seeing is Believing projects embrace and promote
new technological advancements to deliver superior quality
service and products, like the use of cloud-based mobile
tablets for wider community outreach, or developing the
Hummingbird phaco machine and Simply Reading application.
WASHE (Water Sanitation Hygiene Education) is the Bank’s
flagship community investment programme in India which
provides access to water, sanitation facilities and education
to adolescent girls in municipal schools, and disadvantaged
communities at large. Between 2011 and 2017, we have
impacted more than 100,000 girls in 18 schools across
Maharashtra and Delhi. In 2018, we have added six new
schools, thereby, expanding our WASHE school footprint to
24 schools pan India, reaching an additional 5,000 adolescent
girls and 20,000 family members.
Since 2017, we have set up 14 solar water ATMs in technical
partnership with Piramal Sarvajal who is acknowledged as
global pioneer in deploying remote tracking decentralised
water solutions and solar powered, smart water vending
machines (popularly known as Water ATMs). These water
ATMs will benefit nearly 4,000 people in the underserved
communities of India. The WeSURE (Water for Enabling
SUstainable REforms) community project with the
Confederation of Indian Industry (CII) Foundation and CIITriveni Water Institute applies the world-class WATSCAN
remote sensing tool to help villages transition from being
drought-prone to drought-free. In 2018, we are strengthening
watershed management in four villages of Aurangabad which
will impact the lives and livelihoods of nearly 5,000 farmers.
Goal is our global education programme to empower girls
and young women through sport and life-skills training. In
India, the programme has empowered more than 18,000 girls
in 2017, and more than 60,000 girls between 2006 and 2017.

India Sustainability Review 2018
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Contributing to sustainable
economic growth
We finance individuals, businesses and projects that
contribute to sustainable economic growth in some of the
world’s most dynamic and diverse markets.
In India in 2017, we provided loans and advances of more
than $10,000 million to customers across Corporate and
Institutional, Commercial and Retail Banking. We work

with clients to generate positive environmental and social
impacts from our lending activities in sectors as varied as
infrastructure and microfinance. This includes identifying
and developing opportunities for blended finance solutions.
During the same period, we made more than $200 million
available to microfinance institutions for onward lending to
entrepreneurs.

Access to financial services
We provide financial products and services to people and
businesses to help drive sustainable economic growth from
infrastructure financing to microfinance.
In India, we believe that businesses such as Commercial
Banking which comprise local entrepreneurs and mid-sized
companies, and Business Banking represented by small
businesses, have great growth potential and can make
powerful contributions to the wider economy. We provide the
necessary financial services to help these enterprises grow
their businesses. In 2017, India’s lending book stood at $1.2
billion of which $283 million was provided to more than 150
medium enterprise segment clients, and $934 million was
lent to more than 3,000 small businesses.

Infrastructure
We provide financing to support the development of
infrastructure across our markets.
Access to safe, reliable and affordable power and
infrastructure transforms lives and strengthens economies.
We advise clients on strategic financing, debt structuring and
policies across our markets. Globally in 2017, we funded and
facilitated financing of $1.2 billion towards clean technology.
The Government of India has identified development of solar
power as a critical initiative for achieving long-term energy
security. Promoting sustainability in India, the Bank’s clean
technology financing strategy is aligned to the Government’s
ambitious vision of scaled-up targets of 175 GW of installed
renewable energy capacities by 2022, which includes 100 GW
from solar power. Between 2008 and 2017, we have facilitated

financing of $660 million to the renewable energy sector
primarily towards the wind and solar projects. In 2017, we
acted as mandated lead arranger, underwriting and structuring
bank for one of the largest foreign currency financing for a
350 MW solar project, the deal for which was closed in 2018.
In India, our strategy is focused on advising and financing
key sponsors of the Bank for future projects in this sector.
We continue exploring a number of exciting investment
opportunities and are optimistic for the long-term prospects
of renewable energy. We are evaluating several wind, solar
and hydro projects in the South Asia region and exploring
opportunities with leading global energy companies. We
have also partnered with international banks, development
finance institutions and multilateral development banks to
help with diversification of the liquidity pool for clients.

We promote greater access to financial services through
enhanced product offerings, partner bank tie-ups, and
digitisation initiatives. In India, we are the first foreign bank to
launch Unified Payments Interface (UPI), and seek to deliver
UPI 2.0 version in 2018. Our other initiatives promoting
cashless transactions include SWIFT India, Nodal and
RERA accounts, Immediate Payment Service (IMPS) and
the National Automated Clearing House (NACH) e-mandate
registration, thereby supporting the Indian government’s
digital push and financial inclusion objectives of our clients
while promoting sustainable development.

Trade
Trade is essential for creating economic opportunity and jobs
in our markets.
We are one of the world’s top-three trade banks, globally. Our
deep local presence across Asia, Africa and the Middle East
enables us to facilitate trade, capital and investment flows
in and for our footprint. Our strong global position gives us
the opportunity to drive a better client experience and higher
returns for our shareholders utilising new technologies.
Trade relies on a solid network of counterparties, banks
and logistics companies, and therefore digitisation of trade
finance is an opportunity to advance inclusive growth and
sustainable development.
In India, we have been exploring various technologies to
enable digital transformation of trade finance. We are the
leading foreign bank in India who supports the small and
medium enterprise sector by providing cost-effective supply
chain financing solutions to their complete ecosystem. We
have advanced the digitisation of trade finance to enable
increased efficiency, and provide speed and security to our

clients. Our vendor prepay proposition in partnership with
Trade Receivable Discounting System exchanges in India
is expected to benefit the medium and small enterprises
segment by facilitating the auction of their trade receivables
at competitive market rates through a transparent and multiple
financier bidding process. This also helps us build our priority
sector asset portfolio, and strengthen relationships with large
anchor clients. The supply chain onboarding process has also
been simplified and digitised.
We have launched our Vendor Prepay App to avail financing
against supplier receivables, which also serves as a quick
onboarding solution, and continue to leverage the Bolero’s
digital electronic presentation platform to accelerate
payments, move documents at lower cost, and improve the
security of trades. To support the financing and information
needs of our clients’ and their network of buyers and sellers
better, we have released commercialised paperless import
payments to bring in payment efficiency. Finally, we have
introduced export trade document preparation services to
facilitate electronic preparation of first party documents and
collation of third party documents.

We support companies in the renewable energy sector with extensive advisory and financial services.

Microfinance
We work with clients to generate positive environmental and
social impacts.
Microfinance (MFI) is one of the fastest growing segments in
the financial services sector in India. It is a promising channel
for ensuring financial inclusion of the low income population
and those in the informal sector. We support the sector by
providing our MFI clients with loans which can be used for
on-lending to their unbanked clients, thereby integrating
them with the formal financial sector. In the past, we have
provided technical assistance on risk management and
support initiatives to promote greater transparency.

Globally in 2017, we provided lending of $591 million to
MFI clients for on-lending to microfinance customers. In
India, during the same year, we have provided financing of
$210.5 million for on-lending to microfinance customers,
representing an increase of 16 per cent over 2016.

210.5

2017

2015
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More than $200mn lent to MFIs

Amount lent $ million

181.7

2016

14

$200mn
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Environmental and social risk management

Agribusiness
We work with our clients to improve access to financial
services, and to promote responsible finance.
Agriculture is an important sector of the Indian economy,
providing employment to more than 50 per cent of the
population. Access to finance is vital for the growth of the
agriculture sector - it empowers poor farmers to increase
their wealth. In India, lending to the agriculture sector
and strengthening of the rural economy continues to be
an important imperative. We use our understanding of
agriculture funding opportunities and expertise of local
financing requirements to support clients throughout the
agricultural value chain.

in 2017. The book comprised of lending to various categories
of borrowers, such as food and agro-processors who provide
markets for farmers selling their produce. An increase in
investment in agro and food processing infrastructure will help
reduce the wastage of agricultural produce in the country. On
the indirect financing front, we extend loans to microfinance
for on-lending to farmers and invest in securitisation papers
with agriculture loans. We have disbursed finance to various
rural development oriented funds managed by National Bank
for Agriculture and Rural Development.
In India, we also finance the farm equipment industry, and
have steadily been the leading financers to tractor dealers
across the country.

Globally, we have E&S risk management procedures
that guide how we identify, assess and manage the risks
impacting our clients’ operations. We apply sector-specific
standards, which draw on the IFC Performance Standards,
Equator Principles and global best practice, to the financial
services we provide to clients. These are set out in 17 sectoral
and three thematic Position Statements that are embedded
through our core banking processes. Mechanisms in our
origination and credit processes enable us to identify and
assess environmental and social risks in accordance with our
Position Statements.

44%

Globally, in 2017, our dedicated Environmental and Social
Risk Management team reviewed 487 transactions that

Our financing continues to be benchmarked to international
environment, social and governance standards in India.
In India, our agribusiness lending grew to $543 million at the
end of March 2018 from $376 million around the same period

Our most significant environmental and social (E&S) impact
comes from the businesses we finance.

presented potential specific risks against our Position
Statements. For all risks identified, we seek to develop
effective mitigating measures. Where this is not possible,
transactions have been, and will continue to be, turned
down. We work collaboratively with clients, other financial
institutions, industry bodies, and civil society groups, to
promote, develop and encourage leading E&S standards. As
a result of our dialogue with these stakeholders, we updated
our global Palm Oil Position Statement in 2017.
We have also joined a United Nations Environment
Programme for Financial Institutions’ initiative to develop
analytical tools and indicators to strengthen assessment and
disclosure of climate-related risks and opportunities.

Grew our agribusiness book by 44 per cent

Commercial Banking and Business Banking
Small and Medium Enterprises (SMEs) are the key drivers of
economic growth and job creation in our markets.
SMEs are the mainstay of the Indian economy, ushering
in development of the underserved areas and leading to
inclusive development of the country. The Government of
India’s ‘Make in India’ initiative provides the much needed
boost to the SME sector.
In India, we finance SMEs through our Commercial Banking
and Business Banking segments. The Commercial Banking
business serves around 9,000 clients and is the largest foreign
player in the space with presence in 15 cities and Business
Banking serves around 30,000 clients. We provide SMEs
with a range of services including: comprehensive value
propositions; customised structured solutions; access to

our global network as they internationalise; digital solutions;
cross-border products; expert advisors; and much more. We
also ensure a seamless transition for the SME clients as they
mature and move them into other appropriate segments.
In India in 2017, our lending to SMEs from Commercial
Banking and Business Banking comprised a book of $1.2
billion of which, $283 million was lent to more than 150
medium enterprise segment clients and $934 million was lent
to more than 3,000 small businesses.

$1.2bn
$1.2bn of finance provided to Commercial Banking and
Business Banking clients

We regularly engage with our clients to confirm that they’re aligned with our environmental and social requirements, and consult with
industry experts to ensure these stay relevant and effective.

We provide our SME clients with a range of services to help them expand their business.

16
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Case Study

Case Study

Agribusiness

Commercial Banking

M/s Phalke and Co.

Kuloday Technopack Pvt. Ltd.

Standard Chartered Bank has a lending relationship with M/s
Phalke & Co. We are helping M/s Phalke & Co. take the next
step toward evolving their business by sanctioning higher
working capital limits of $300,000.
M/s Phalke & Co. is a partnership firm which was established
around 1980 in Crawford Market, Mumbai. They are in the
business of supplying indigenous and exotic fresh fruits to
the Horeca segment spread across Mumbai and Pune. Their
clients include five star hotels such as the The Oberoi, Taj
Hotels Resorts and Palaces, JW Marriott Hotel, and many
other famous restaurants.
M/s Phalke & Co. procures fresh indigenous fruits straight
from farms across various parts of the country. They have
developed long-term relationships with the farmers, and also
pay them advances for sowing and pre-harvesting expenses,
and maintaining a healthy produce. Multiple years of their
association with farmers has led to a better forecasting
methodology, advance planning of inventory and increased
efficiency. The company also partakes in the Agriculture
Produce Marketing Committee auctions to fulfill their orders.

suppliers since the past 25 years. This has helped them gain
competitive advantage and secure easy renewal of annual
contracts.
We are helping an indigenous and exotic fruit supplier M/s
Phalke & Co. to grow their business by increasing their working
capital limits and introducing them to financing facilities that
will improve their negotiating power. For example, we have
helped them avail an import Letter of Credit, which was a
totally new finance facility for them. Earlier, M/s Phalke & Co.
would import by making advance payments or purchase from
an associate importer at a premium price. These facilities
have made it possible for them to increase the inventory,
reduce the creditor cycle, and in some cases make advances
for procurement of fruits. This in turn has benefitted them in
getting cash discounts, enhanced market reputation and a
better negotiating power.
By providing agricultural lending to clients such as M/s Phalke
& Co., we are helping people in the farm to fork ecosystems
create wealth by supporting their business growth journey
across markets.

They have capitalised on this business model and built trusted
relationships with various hotels restaurant and institutional
18
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Standard Chartered Bank has a lending relationship with
Kuloday Technopack Pvt. Ltd., who is a polythene product
exporter. We are working to help them expand their business.
Incorporated in 1995, Kuloday Technopack Pvt. Ltd. is
India’s largest exporter, manufacturer and service provider
of premium, high quality day to day consumables. They
are a government recognised Star Export House, and
trade in polythene granules and manufacture wide range
of polythene products, including garbage bags, bespoke
plastic printed shopping bags and food grade bags. The
company offers 100 per cent (post consumer/industrial)
recycled, as well as, prime virgin material, and their products
are widely appreciated for its quality and use of environmentfriendly materials by the retailers and importers across local
and international markets. The company has developed a
substitute for plastic which is compostable, and made from
starch based polymers which biodegrade and decompose to
carbon dioxide and water. They are exporting such bags to
Europe under the Vincotte certification.

and every day use articles like cutlery and glasses etc. in
technical partnership with Anton Debatin GmBH. They also
produce security bags which have a commercial application.
These tamper evident bags are becoming popular with the
banking sector and legal firms, to name a few.
Big expansion is in the pipeline for the company as they plan
to introduce stretch wrap films, lamination films, shrink films
and cling films to their repertoire. These production lines
are purchased keeping in mind the principles of sustainable
economic growth. We have extended term and working
capital limits, including overdraft, letters of credit, pre and
post shipment finance and invoice financing limits to the
value of $3 million to them.
By lending to clients such as Kuloday Technopack Pvt. Ltd.
who are committed to running their business responsibly, we
help in reducing the environmental risks associated with our
lending.

Under the Central Pollution Control Board’s (CPCB)
certification, the company manufactures and sells
compostable carry bags, vegetable bags, garbage bags
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Being a responsible company
We strive to be a more responsible bank, underpinned
by strong processes throughout our organisation. We
are determined to fight financial crime, minimise our

environmental impact, invest in our people and embed our
values across our business in the markets where we operate.

Governance
We recognise that sound governance practices are a central
element of responsible banking.
Our global governance framework aims to ensure we have
appropriate governance in place with a transparent business
model, robust infrastructure and exemplary business
practices.
The Board is collectively responsible for the long-term
success of the Group and for ensuring leadership within
a framework of effective controls. It sets the strategic
direction of the Group, approves the strategy and takes
the appropriate action to ensure that the Group is suitably

resourced to achieve its strategic aspirations. The Board
considers the impact of its decisions and responsibilities
towards all stakeholders, including the Group’s employees,
shareholders, regulators, clients, suppliers, the environment
and the communities in which it operates. There are six
internal committees which assist the Board in carrying out its
function of ensuring independent oversight and stewardship.
The Brand, Values and Conduct Committee has responsibility
for reviewing the Group’s brand, culture, values, conduct,
government and regulatory relations, sustainability priorities
and processes for managing reputational risk.

People and values
Our people are our greatest asset, and our diversity drives
our business success.
In India, our workforce of nearly 23,000 people is diverse
and inclusive, and highly motivated to do the right thing
for all our stakeholders. We take enormous pride in helping
each and every one of our employees to fulfil their potential.
That’s why we continue to deliver comprehensive employee
learning programmes, and make available several employee
and diversity networks.
Globally in 2016, we began the process of transforming our
culture – ensuring we become truly focused on our clients,
more innovative and efficient in a sector undergoing profound
change, as well as being an employer of choice across our

markets. Thereafter, we engaged our colleagues to determine
the valued behaviours that clearly set out how we achieve
these goals, and ultimately our purpose to drive commerce
and prosperity through our unique diversity. In 2018, we
would have fully embedded these valued behaviours in how
we select, onboard, recognise and reward people, beginning
with integrating them into our performance management
process.

23,000

We invest in creating a culture of inclusion where talent and
individuality are valued and respected.

greater efficiency, while not compromising on their roles
as parents.

Globally, we employ 86,000 people − 46 per cent of who are
women − representing 125 nationalities worldwide. In India,
our total workforce is nearly 23,000 people representing
ten nationalities, of whom 31 per cent are women. Women
form 16 per cent of our senior management. We provide a
supportive workplace environment to our 115 employees
with disabilities, and all our new and renovated buildings are
accessible.

We also offer a comprehensive mobile security solution for
female colleagues through the 24 Hour Response App.

Our diverse colleagues are our greatest asset. Being part
of the local fabric of our markets means we understand
our clients’ needs and aspirations, and how these can be
achieved. In India in 2017, our Diversity and Inclusion policies
were aligned to the Group framework and local regulatory
requirements, such as:
•

Standard flexible working practice to ensure all colleagues
can choose how they work. The range of flexible working
options include: flexible time, working from home or parttime working.

•

Providing work-life balance. We offer a sabbatical leave to
provide colleagues with greater control over their career
as they take time off to enrich their life, complete goals,
or attend to family priorities.

•

Increased benefits for parents. To support working parents
no matter where they are across our India network, we
provide six calendar months of fully-paid maternity leave,
minimum leave of two calendar weeks for spouses or
partners, and a maximum of two calendar weeks for
adoption leave. We offer three fully-equipped crèches
in our offices for children between the ages six months
and six years. They act as great support structures for
our colleagues and enable them to pursue their jobs with

For the second time in a row, the Bank in India has been
recognised as one of the ‘100 Best Companies for Women’,
by the 2017 Working Mother and AVTAR Best Companies
for Women in India survey. In India, we continue to be
associated with Community Business, and Diversity and
Inclusion in Asia Network (DIAN) which are committed to
advancing responsible and inclusive practices in Asia. We
also participate in a variety of networking events with notfor-profits such as Catalyst to accelerate and advance
women into leadership. These networks raise awareness and
offer professional development, mentoring, networking and
connections to our communities.
Globally, we have signed the UK HM Treasury Women in
Finance Charter and are committed to women occupying 30
per cent of our senior leadership roles by 2020. Two of the
four regions and five of the largest markets of the Group are
run by female CEOs - including the India franchise.
We cater to our diverse base of customers through our 243
ATMs - all of which are Talking ATMs and accessible to our
visually impaired customers. These ATMs are equipped
with voice guidance and numeric Braille keypad to help
visually impaired customers undertake banking transaction
with ease.

243
We have 243 Talking ATMs in India

Nearly 23,000 staff in India - 31% of who are women

L-R: (centre) Zuzar Tinwalla, Chief Information Officer, Standard Chartered Bank, India and Jose Vinals, Group Chairman, Standard
Chartered Bank and colleagues from the Information, Technology and Operations team celebrate the launch of the Bank’s new
valued behaviours by wearing their new valued behaviour t-shirts to work.

20

Diversity and inclusion

India Sustainability Review 2018

Our female colleagues get together to celebrate Pongal,
the festival of harvest dedicated to the Sun God.

All our 243 ATMs in India are Talking ATMs and accessible
to our visually impaired customers.
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Case Study

Building our talent pipeline
We proactively identify and nurture new pools of diverse talent
through our International Graduate and Internship opportunities.
Our International Graduate programme attracts the most
sought-after graduates in the world and cultivates their
talents through a year-long, immersive, collaborative, global
experience. In India, we apply rigorous selection guidelines
to ensure that the best talent is brought into the organisation
from across the country. In 2017, we hired 17 promising

management graduates from top business schools in India,
and nearly 60 such graduates have been hired between
2015 and 2017. We have also provided many graduates the
opportunity to take up international roles.
We also offer Summer Internship programmes. In 2017, we
hired 24 interns in India. This practical work experience allows
trainees to acquire well-rounded skill sets and enables them
to transition into a career of their choice more effectively.

India International Graduates 2017 land a rare chance of a photo opportunity with Bill Winters, Group Chief Executive, Standard
Chartered Bank during the Gratitude Exchange Seeing is Believing fundraiser.

Learning and development
We continue to focus on the development, engagement
and well-being of our colleagues and we have maintained a
strong focus on talent and succession management.

Amit Vaswani, Telesales Consultant, 90 per cent visual impairment in both eyes.
In the photo, Amit is seen using the Seeing is Believing Simply Reading App.

Our visually impaired telesales team, established seven
years ago, continues to surpass its business targets yearover-year. The team uses the Job Access with Speech
(JAWS) application to service accounts and sells products
to existing customers, including setting up an average of 150
savings accounts each month. The increasing emphasis on
digitisation across our businesses is enabling this team to
make an ever bigger contribution to the Bank’s success.
Amit has been employed with the Bank for over six years.
His business as usual work involves activities such as selling
savings accounts, salary conformations and supporting the
retail transformation of the Bank. He is a high performer and
has contributed to opening 200 savings accounts in the past
22

six months. He is also a key resource for the salary confirmation
process we perform for employee banking accounts. His
commitment to excellence has also won him an award in 2017.
Amit feels empowered in his job, and receives substantial
support and learning opportunities from his line manager to
grow professionally. He said, “This job has given me financial
security and boosted my confidence. My vision was to have
an enriched and long-lasting corporate career and I feel
that my aspirations are taking shape. I thank the Bank for
creating a culture with a human touch and promoting social
inclusiveness through Seeing is Believing.”

India Sustainability Review 2018

in 2017- two points higher than the year before. We realise
that there is potential to make improvements, and therefore
appropriate action plans have been formulated to resolve the
highlighted issues.

In India, we have invested significantly in development of
our people to ensure that they are able to understand our
clients’ needs and serve them better. We have automated
and revamped several learning offerings for our colleagues.
In India in 2017, we clocked more than 30,000 learner days
including instructor led trainings, and e-learnings.
Globally in 2017, we introduced a talent evaluation tool
which was used as an input to mid-year performance and
career conversations. At senior levels, globally we completed
succession plans for 16 roles at Management Team level
and their direct reports, and development plans are in place for
all individuals appearing on these plans. In India, in 2018, our
focus is on building line manager capabilities and developing
role-based learning curricula, as well as maximising our
assessment tools to hire more people internally, with a target
of filling 70 per cent of Band 4 – Grade 7 roles with internal
candidates.
In India, the focused efforts to increase the development and
career opportunities available to our colleagues reflected in
an improvement in our eNPS, where we scored a 14 per cent

Our front-line Retail Banking colleagues attend training
on real-time opening of accounts, which is part of our
new suite of digital banking solutions for our customers.
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Conduct

Fighting Financial Crime

Our purpose, values and our brand promise are central to the
way we work.
Good conduct is the cornerstone of our culture. Good
conduct management practices are embedded across
the Group through our conduct management framework,
which sets out our approach to identifying, controlling
and governing conduct-related risks. The framework aims
to ensure we have appropriate governance in place with
a transparent business model, robust infrastructure and
exemplary business practices. This creates an environment
that supports ethical behaviour.

The Group Code of Conduct is well understood throughout
the Group, and this is evident through our last My Voice
Survey results, in which 98 per cent of colleagues in India
confirmed that they understood what the Group Code of
Conduct meant for them in their role.
The Code of Conduct underpins how we can ensure that
the decisions we make are the right ones. Failure to adhere
to the Code can result in disciplinary action and potentially
dismissal.

Speaking Up
We maintain a culture of integrity, transparency and trust by
encouraging colleagues and external stakeholders to speak
up when they have genuine concerns.
Globally, our whistleblowing channels are available to anyone
- colleagues, contractors, suppliers and members of the
public - to raise concerns confidentially and anonymously.
Our Speaking Up channel provides a secure, independent,
and confidential way to report suspicious conduct. Internally,
it prohibits any form of victimisation of, or detriment against,
colleagues for reporting concerns of known or suspected
misconduct. Such behaviour is grounds for disciplinary
action and dealt with appropriately.

In India, we continue to raise awareness among colleagues
regarding the confidentiality of the Speaking Up programme.
Following the global re-launch of the programme in late
2016, we have seen a sustained increase in the number of
concerns raised and investigated in India, demonstrating
that the programme has been successfully embedded in the
country.
In India, external stakeholders and members of the public
can securely raise Speaking Up concerns through a website
which is hosted by independent service provider Expolink,
whose services are available 24 hours a day, seven days a
week, in English and a range of Indian languages.

Responsible selling and marketing
We design and offer products based on our clients’ needs,
while protecting their privacy, managing potential conflicts of
interest, and seeking their feedback to improve our products
and services.
We aim to treat our clients fairly at all times. The Group
has policies and procedures in place, such as the Treating
Customers Fairly principles, to ensure products are sold
to suitable target markets, comply with relevant laws and
regulations, and that complaints are identified and resolved.
In India in 2017, there was a 25 per cent reduction in the
maintainable complaints received by the Reserve Bank of
India Banking Ombudsman offices as compared to 2016.
No penalties were levied on the Bank by the RBI Banking
Ombudsman for the third year in a row. We are leading the
industry in Banking Code and Standards Board of India survey
with an overall score of 95, marking a huge improvement
from the fifth position in 2016.

We are committed to building and maintaining robust defense
to combat money-laundering, terrorist financing, sanctions
compliance breaches, bribery, and other forms of corruption.
Globally, our financial crime risk management activities,
such as adherence to anti-money laundering (AML) and
sanctions policies and the application of core controls such
as client due-diligence screening and monitoring, are led by
a dedicated Financial Crime Compliance team.
In India, the 2016 Indian banknote demonetisation resulted
in an unprecedented surge of cash deposits and subsequent
anti-money laundering transaction monitoring alerts.
Throughout 2017, we formulated and executed a unique
risk-based approach to tackle these alerts efficiently. Our
investment in automating the Suspicious Activity Report
filing process also fast tracked the submission of these

regulatory reports. In 2017, one of the other key highlights
was the successful migration from Detica screening system
to FircoSoft, roll-out of Transaction Screening as a Service,
and live release of the Enterprise Case Management for
monitoring of transactions.
Our anti-bribery and corruption (ABC) policies aim to prevent
colleagues, or third parties working on our behalf, from
participating in active or passive bribery or corruption, or from
making facilitation payments. In 2017, we strengthened our
ABC policies around employing referred candidates, screening
suppliers, third-party payments, gifts and entertainment,
sponsorship and donations, and risk management of
intermediaries. In India, targeted training was conducted for
colleagues who perform high risk anti-bribery and corruption
roles to equip them with better knowledge, skills and tools to
manage and oversee ABC risk mitigation activities.

Reducing fraud
We are a key player of growth in emerging markets, promoting
financial inclusion and global trade, which puts us at the front
line for fighting fraud.
In India, we have robust system for management, detection
and avoidance of fraud. We have deployed anti-fraud
technologies such as the Hunter application, Memento
(Enterprise Fraud Detection System), and Falcon fraud
manager for credit and debit cards. These intelligent systems
can identify new application fraud, transaction fraud, real

time online threats and fraud detection for the Bank’s online
and mobile banking transactions, and provide superior
analytics for reporting alerts. In India, these systems helped
us significantly decrease our fraud losses, despite a 25 per
cent increase in business transaction volumes in 2017.
ThreatMetrix is an innovative industry-first online fraud
detection platform. In India, the deployment of this digital
identity intelligence system in the Bank is scheduled for 2018.

In India, focused interventions and process enhancements
resulted in 40 per cent decrease in credit card associated
complaints in 2017. We simplified the process of making
payments to multiple cards by applying the apportionment
logic, thereby, standardising processes. The Voice of
Customer and Voice of Frontline initiatives, allows us to hear
the feedback from both our customers and our colleagues.
In India, overall client feedback, reduction in RBI complaints,
and improved NPS score of +39 in 2017, against a score of
28 in 2016, indicates that our strategy is moving in the right
direction. We now strive to focus on enhancing our service
efficiency to deliver exceptional client experience.

We equip our people with better knowledge, skills and tools to manage and oversee anti-bribery and corruption risk mitigation activities.
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Health, safety and wellness

Energy

We are committed to the health, safety and wellness of our
colleagues, and have set standards for the workplace to
protect them.
The Group complies with both external regulatory
requirements and internal policy and standards for health and
safety in all markets. It is Group policy to ensure that the more
stringent of the two requirements is always met, ensuring our
H&S practices meet or exceed regulatory minimum.
Our global online Accident and Incident reporting tool has
been established to enable recording of all work-related
incidents, accidents, ill-health, hazards and near misses
involving employees, contractors, visitors and members of
the public, thereby ensuring that the cause of incident is dealt
with appropriately. It also prevents similar or more serious
incidents from happening in the future. In India, we promote
awareness of the Accident and Incident reporting tool through
various initiatives and communication channels. Once an
incident is reported, rigorous investigation is undertaken, and
preventive measures are put into effect using the Corrective
Action Preventive Action mechanism.

In India, we practice our health and safety policy through
sessions on ergonomics, fire safety, first aid, vehicle and
driving safety, and maintaining workplace environment quality
standard. All our office premises follow accessible design
principles to help us create an inclusive workplace. In India,
we have 350 First Aiders and Fire Marshalls. These colleagues
represent different parts of the Bank and are trained to provide
an appropriate response in the event of a medical crisis of an
emergency evacuation. As per minimum standards set out by
the Group Health and Safety policy, a minimum one first aider
up to 50 employees and 2 fire warden per floor is required
to be appointed in the premise. In India, we are more than
compliant with the Group policy.
We also organise workshops to address lifestyle diseases,
stress management which promote mental and physical
well-being.

In India, we have reduced the energy consumption by 15
per cent from 320 kWh/m2/yr in 2016 to 278 kWh/m2/yr in
2017. These results were achieved through implementation
of LED retrofit, optimisation of infrastructure and equipment
resizing as part of life cycle replacement plan across all
properties in India.
Annual energy use of our property (kWh/m2/year)

353

2015

320

2016

278

2017
2019
(target)
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Paper
Globally, we aspire to reduce our annual office paper use to
10kg per FTE annually.

Environment
Reducing the environmental impact of our operations is an
important imperative for us.
Our major impact comes from the resources we consume in
serving clients – energy, water and paper – to allow our offices and
branches to function, and as such we measure the performance
of our energy, water, paper and (non-hazardous) waste.
Globally, we have targets against which we measure and manage
our greenhouse gas emissions, and reduction targets for water

and energy use. Our reporting criteria sets out the principles
and methodology, and our Scope 1 and 2 emissions are
independently audited by The Carbon Trust. We use the Global
Environmental Management System (GEMS) to achieve results
consistent with environmental goals set by the management.
In India, we transform organic waste into compost for
horticulture in two of our owned GEMS premises by using
organic waste composting machine with a daily quantum
of 300 kg.

Water
We take a responsible approach to sourcing and using water,
especially given that its availability is a growing challenge in India.

In India in 2017, about an average of 77 per cent of our
energy consumption was drawn from renewable energy
sources (wind and solar) in two of our Chennai sites, thereby,
helping us reduce our carbon footprint. This renewable
energy consumption amounts to 24 per cent of the Bank’s
total energy consumption.

Globally, during 2017, we introduced new methodology
to measure paper consumption. Thereby, resulting in an
increase in reporting of the overall paper consumption.

In India, as of December 2017 our e-statement penetration
decreased to 1.68 million as compared to 2 million in
December 2016.

Recycling
Responsible recycling of e-waste encompasses end-to-end
processing of electronic waste with zero landfill impact.

equipment. Being associated with the best in the industry
ensures environment risk compliance at every level.

In India, we work with suppliers who are widely recognised
as global leaders in electronic waste recycling, who use
state-of-the-art equipment and techniques to deliver
the lowest possible environmental impact for recycled

In India, we have certified e-waste suppliers to help us recycle
IT equipment. In 2017, we retired 9,464 kg of e-waste.

1.41 KL/m2/yr in 2016 to 1.27 KL/m2/yr in 2017. This
was through various initiatives such as installing low-flow
water devices, push taps and water recycling plants.

In India, we reduced water use by 11 per cent from

Suppliers

Annual water use of our property (KL/m2/year)

We are committed to respecting human rights and seek to
ensure they are not adversely impacted in our role as an
employer, financial services provider and procurer of goods
and services.

Our Supplier Charter sets the expectations of our suppliers.
It extends to their supply chain, and specifically includes
modern slavery and labour practices. We share our Charter
with all new suppliers, and annually with existing suppliers.

Globally in 2017, we reviewed our exposure to modern slavery
risks via a cross-function working group, and assessed how
these are addressed by our existing controls for colleagues,
suppliers and clients. Our 2017 Modern Slavery Statement
details the actions we are taking as a result. These include
updating contractual language to strengthen supplier
obligations to address modern slavery, and incorporating
modern slavery awareness into our Correspondent Banking
Academy training programme.

In India in 2017, we availed services worth $216 million from
4,075 suppliers, and the Supplier Charter was sent to more
than 3,000 existing suppliers.

1.31

2015

1.41

2016

1.27

2017
2019
(target)
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Investing in communities
We seek to promote sustainable economic and social
development in our communities.
Health, education, employability and entrepreneurship
are the foundation of social and economic development.
In India, we work with local partners to deliver community
programmes which include Seeing is Believing, to help
eradicate avoidable blindness; WASHE, to provide access to
water, sanitation facilities and education; Goal, to empower
adolescent girls with life skills, and financial education to
build financial awareness among young people.

Employee volunteering underpins our commitment to the
communities and Here for good brand promise. In 2017,
globally, we achieved more than 66,000 volunteering days
of which 29 per cent were contributed by India. India
has consistently been the top contributor of employee
volunteering days to the Group achievement.
Globally in 2017, we invested $49.8 million in the communities
in which we operate. Our donations are guided by our global
Sponsorship and Donations Policy.

Employee Volunteering is fundamental to the Bank’s culture, purpose and values. It is not only rewarding for the
volunteers, but also improves the lives of people in our local communities.

28
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Community programmes
We work with local partners and employee volunteers
to deliver community programmes focused on health,
education, employability and entrepreneurship.

such as Seeing is Believing, WASHE, Goal and Financial
Education provide much needed impetus to improve the
socio-economic status of girls and women in India.

Women are central actors in pathways to sustainable
development. Benefits of empowering women are not
exclusive to women alone, but permeate to generations and
societies. Therefore, our community investment programmes

In India, our community investment programmes are
progressively adopting digital technology to be more future
relevant, and to create a larger and more sustainable social
impact.

Our community presence in India

2018 marks the 15 year anniversary of Seeing is Believing
(SiB), our global community initiative to tackle avoidable
blindness and visual impairment. SiB is a collaborative effort
between Standard Chartered, the International Agency for
the Prevention of Blindness and prominent international eye
health organisations. It unites the Bank’s governance structure
and fundraising prowess with IAPB’s expertise and NGOs
track record in delivering quality eye care to those in need.
Globally, 253 million people are visually impaired of which 39
million people are blind, and 246 million people have low vision.
Further, 55 per cent of visually impaired people are women.1

Jammu-Kashmir

Provided over 13mn eye care
interventions

Himachal
Pradesh

Network of 125 Vision Centers
across 22 of 29 states

Uttarakhand
Haryana

Delhi

Between 2003 and 2017, the Bank has supported 167
projects across 37 countries. These projects have delivered
medical interventions, supported health education and
improved access to eye care for more than 163.5 million
people. We have raised $98.4 million from 2003 to December
2017, thereby, inching closer to our global commitment

to raise $100 million until 2020 through fundraising and
matching funds.
Global Seeing is Believing fundraising and people reached from
2003 to 2017
163.5

140
133.8
111

100

100

98.4

92.8
85

90
76.4

86.3

65.8
40
People reached
million

70
2014

2015

2016

People reached

2017

2020
Fundraised
$million
(Target)

Fundraised

Arunachal Pradesh

Uttar Pradesh

Assam

Rajasthan
Bihar
Jharkhand
Gujarat

Tripura
West Bengal

Madhya Pradesh
Chhattisgarh
Odisha

Maharashtra
Telangana

Impacted over 100,000 girls
across 18 municipal schools

Over 60,000 girls empowered
Karnataka

Andhra Pradesh

Set-up 14 solar energy
powered Water ATMs

Covers 4 states

Covers 9 states
Tamil Nadu

Seeing is Believing
Water Sanitation
Hygiene Education
Goal

In India, the Seeing is Believing 15 year anniversary celebrations were launched with a cake-cutting ceremony by Bill Winters, Group
Chief Executive, Standard Chartered Bank and Ankit Garg, our visually impaired colleague from the Global Subsidiaries team.
Footnote
Global Blindness & VI prevalence figures produced by Vision Loss Expert Group

1
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India Impact

Digital boost to Northeast India

As per World Health Organisation, 20 per cent of the world’s
blind people live in India. Un-treated cataract remains the
leading cause of blindness in India, and across the world.
Further studies prove that women have a higher rate of
blindness with lesser access to health care.
India is one of the most important markets for Seeing is
Believing. Overall, more than $14 million have been invested
to build the Seeing is Believing ecosystem in India, which
comprises providing comprehensive eye care treatment,
develop human resources and institutional capacity,
create sustainable facilities, rehabilitate people, promote
innovation, provide skills and employment to local talent,
engage with clients, and digitally empower communities.

Every five seconds someone goes blind, but timely eye
treatment can cure 80 per cent of blindness - which is
the foundation of Seeing is Believing. Between 2003 and
2017, we have provided more than 13 million eye care
interventions through a network of 125 vision centres
across 22 states catering to people in the urban, rural and
remote parts of India.

13mn
Provided more than 13 million eye care interventions,
since 2003

India impact between 2003 and 2017
•

In the past 15 years, we have carved a unique position for
ourselves in the area of providing eye health, to an extent
that in some regions of India, we are the only corporate with
a multimillion dollar investment in eye care. Our projects
support VISION2020: The Right to Sight global initiative and
the World Health Organisation’s Global Action Plan on eye
health. Since 2003, we have forged strategic partnerships
with several leading eye care organisations to enhance the
Seeing is Believing ecosystem in India. Our current portfolio
of diverse Seeing is Believing projects include:
•

The geographically complex and unique project in
Sundarbans archipelago implemented in collaboration
with Sightsavers which makes quality eye care accessible
to indigenous population residing in the remote islands of
the region.

•

Eliminating blindness in target communities of
Maharashtra, Bihar and the Northeast, in partnership
with Operation Eyesight.

•

Retinopathy of Prematurity project in partnership with
the prestigious Queen Elizabeth Diamond Jubilee Trust
which emphasises provision of high quality neonatal care
to prevent visual loss among infants.

•

•
32

SCALE project with the Seva Foundation to build capacity
of 54 hospitals across 17 states through mentor-mentee
model and reduce the backlog of cataract surgeries.
The Bank’s Seeing is Believing co-funded partnership

Provided 13.13 million cost-effective eye care
interventions

•

Funded more than 1.5 million cataract operations

•

Refracted more than 3 million people

•

Educated more than 9 million people on eye health

•

Trained nearly 14,000 community healthcare workers

with a Private Bank client to establish a new landmark in
eye care facility called the ‘BHRC Dr. Shroff’s Charity Eye
Institute’ in Mathura, Uttar Pradesh, in partnership with
Dr. Shroff’s Charity Eye Hospital.
•

In 2018, we launched our new SiB project with five vision
centres, including one mobile vision centre to promote
elimination of avoidable blindness in the Northeastern states
of Assam, West Bengal and Arunachal Pradesh in India. The
high prevalence of blindness as compared to the national
average of one per cent,2 combined with the hilly terrain,
poor communication facilities, unpredictable weather, and
inadequate government health infrastructure made a strong
case for our new Seeing is Believing intervention in these
communities.
In partnership with Operation Eyesight, the project caters to
the three communities of Sarupathar, Hajo and Sualkuchi in
Assam, Malbazar in West Bengal, and Namsai in Arunachal
Pradesh. The mobile van vision centre has been specially
developed to serve the remote areas of Namsai. The project
follows the vision centre model, and is supported by a robust
network of private hospitals and the National Programme for
Control of Blindness and Visual Impairment, Government of
Arunachal Pradesh.
Equal access to eye care and digital empowerment is a
priority under this project. Cultural, social and economic
factors act as a barrier for women to access medication,
surgery, eye tests and glasses, leaving them more exposed
to blindness. This has a negative domino effect on education,
livelihoods and their overall well-being. Therefore, 80 per
cent of the Community Health Workers (CHWs) involved in
the project are women. Integrating primary eye health into
India’s National Health Mission the government healthcare
workers at grassroots such as auxiliary nurse midwife (ANMs),
accredited social health activist (ASHAs), and anganwadi

workers (AWWs) are also trained on eye health to expand the
reach of the project.
The CHWs have been trained and equipped with mobile
android tablets to gather and record data from the door-todoor community surveys efficiently. The mobile android tablet
application can operate with zero internet connectivity. It has
built-in clinical validations and an integrated geo-tagging
facility to capture and store the location information. It is also
multilingual to help CHWs of different dialects adapt to this
digital tool easily. The digital systems at the vision centre
encompass cloud-based integrated monitoring software
which captures real time data, includes a dashboard with
complete analytics of all key indicators, and provides all
clinical and financial information, generates receipts and
medical records as required. At the partner hospital level,
all vision centres are monitored through closed-circuit
televisions to ensure adherence to service standards, monitor
footfalls and transactions.
Digitisation affects every aspect of eye care delivery and
operations, enabling smarter choices and better utilisation
of time and resources. Investment in these technological
tools is worth the effort, as it provides the local Seeing
is Believing project team exposure to new technology,
reduces their burden of carrying registers, and eliminates
manual processing of information and thereby duplication
of data. It also enables transition to a more scalable Seeing
is Believing model that can handle higher volume of patients
and provide services comparable to, or even better than,
private eye care providers.

The unique Seeing is Believing Employability Programme
in collaboration with Dr. Shroff’s Charity Eye Hospital
to train and employ underprivileged girls as mid-level
paramedics.

Digital transformation of Seeing is Believing projects provide
us with an opportunity to make a profound difference in
the long-term stability of our projects. Use of technological
capabilities such as the geographic information system
mapping, health management information systems, mobile
tablets, cloud-based survey applications, closed-circuit
televisions, etc. provide immediate access to information,
enable efficient management of the vision centre operations,
widen our reach, improve patient experience and prepare
our projects for the long run. Digitisation also mitigates
risk and enables new strategies for programme and data
management to be considered.
Furthermore, the Seeing is Believing innovation fund allows
individuals and groups to approach the problem of eliminating
avoidable blindness in unique and creative ways. In India,
eight breakthrough innovations that could revolutionise eye
care have been funded since 2013. The two important SiB
innovations which concluded in 2017-2018 include: the
Hummingbird Phacoemulsification (phaco) machine with
Aurolab, and the Simply Reading app with Daisy Consortium.

India Sustainability Review 2018

Our female Community Health Workers at Hajo, Assam,
use the tablet mobility application survey to capture
patient data from door-to-door and primary eye screening
in the community.

The mobile bus vision centre aims to bring quality eye
care services to people residing in the remote and hilly
terrain region of Arunachal Pradesh.

Footnote
National Programme for Control for Blindness & Visual Impairment
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Seeing is Believing India employability programme gets a digital lift.
India has less than one doctor for every 1,000 population which
is less than the World Health Organisation standard. Specific
to the eye health sector, availability of mid-level trained
paramedic officers is a sustainable solution to effectively
plugging this gap, and releasing the ophthalmologist time for
more complex tasks and surgeries.
The Seeing is Believing employability programme in India
develops human capital and promotes gender parity through
investment in the Certified Ophthalmic Paramedic (COP)
programme with Dr. Shroff’s Charity Eye Hospital. The twoyear programme builds a consistent pipeline of professional
mid-level paramedic officers by training higher secondary
school educated underprivileged girls.
In 2018, we have invested in upgrading and digitisation of
the training modules in alignment with the government’s

National Skill Development Corporation (NSDC) guidelines,
and developments in the field of medicine. The content
for enrichment of training modules will be developed from
focus groups with experts in the field of ophthalmology, and
fellow eye care institutes. The development of interactive
e-learning modules will facilitate standardised delivery of the
programme across Dr. Shroff’s Eye Hospital training centres
in Delhi, Rajasthan and Uttar Pradesh.
Hundred girls will be certified by 2020 - with 80 per cent
successful placements. Currently, 21 girls are meaningfully
employed at Dr. Shroff’s hospital, and earn upwards of
$130 per month. The NSDC - Health Sector Skills Council
accreditation for Vision Technician and Medical Recordskeeper streams has also expanded the job market for girls
with the COP certification.

The Simply Reading app unlocks digital reading for the visually
impaired.
Seeing is Believing has joined hands with the Daisy
Consortium, to launch a unique digital innovation called the
‘Simply Reading’ app.
Simply Reading is a first-of-its-kind app in India for
reading digital books with talkback and Braille back screen
reading software. It is the only application connected to
Sugamya Pustakalaya, India’s first and largest library of
accessible books, and Bookshare which enables searching,
downloading and reading of books on an android device. The
app provides users with complete control over the navigation
including reading next or previous characters, words, lines,

paragraphs or headings, and they can also adjust the font
size and colour contrast based on their preferences. It
allows books to be read in all major Indian languages. It
aligns with the Seeing is Believing programme’s purpose
of promoting social inclusion and rehabilitating people with
visual impairment.
Available for free on Android (Google Play), this app makes
over 350,000 accessible books available for downloading
and reading and has the potential to impact millions of
people with print disabilities.

Hummingbird phacoemulsification (phaco) machine treats
cataracts with minimum invasion and maximum effectiveness.
Cataract is the leading cause of blindness in the world.
Presently, in developing countries, the small incision cataract
surgery (SICS) is widely adopted to perform cataract
surgeries which delays patient recovery, thereby, impacting
their livelihood.
The Hummingbird phaco machine has been piloted by
Aurolab, our innovation partner and experts in developing
sustainable solutions in eye care. It addresses the concerns
of expensive equipment and recurring cost of consumables,
including foldable intraocular lens making it a ten times more
cost-effective solution than commercial system with superior
technology to remediate cataracts. Its lightweight compact

design supports the challenges of the third world countries
such as voltage fluctuations, poor external air systems,
frequent power outages, etc. Thereby, allowing people from
marginalised communities to benefit from the modern phaco
procedure - the accepted gold standard for cataract surgery,
globally.
To train surgeons and allow its widespread adoption two
phaco centres were established in late 2017 in Aravind Eye
Hospital, Tamil Nadu and Shree Santram Netra Chikitsalay
Nadiad, Gujarat. In 2018, the project will focus on training
surgeons on the functionality of the machine, and to promote
its deployment in hospitals.
Simply Reading is the only Android smart phone application in India for reading digital books with talkback and Braille back screen
reading software.

Dr. Manohar Babu, Chief Medical Officer inaugurates the new Hummingbird Phaco Training centre at Aravind Eye
Hospital, Salem.
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Case Study

Case Study

Puja Padul (before the surgery), 20-year-old, Jalna, Maharashtra

Satisfied patients following cataract surgery at the Siliguri Lions Eye Hospital.

Puja resides in Banegaon village with her parents and
younger brother. Both her father and brother are agricultural
labourers.

After a thorough comprehensive eye screening at the Seeing
is Believing vision centre she was referred to our partner
hospital in Shri Ganapati Netralaya.

Puja is pursuing the Bachelor of Arts degree. Her academic
excellence and simple lifestyle made her popular in the
community. During a motorbike trip to attend a relative’s
wedding, she met with an unfortunate accident and suffered
a traumatic head injury. It took her a month to regain her
health, but soon she realised that she had developed
diplopia (double vision) and a squint in both eyes, which
caused persistent headaches and meant she was unable to
study. As a result, her grades fell significantly to the extent
that she couldn’t clear her second year examination. She lost
interest in college as her friends would tease and bully her.
The accident also hugely affected her self-confidence.

In 2017, Puja had an operation which restored her sight,
which means she can now read and study, and is determined
to appear for her final impending examination and clear it
with distinction. Her parents are thankful to the Seeing is
Believing programme for counseling and guiding them. They
said, “Puja’s vision has brought smiles back in the family.”

Puja encountered the Seeing is Believing Community Health
Workers during the door-to-door survey in Rajpur block.
36
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SiB’s partnership with the Seva Foundation focuses on
building the capacity of 54 hospitals to reduce the backlog
of cataract surgeries by leveraging its Global Sight Initiative’s
network of six leading eye care mentor hospitals.
Vivekenanda Mission Asram Netra Niramay Niketan
(VMANNN) is a mentor to the Siliguri Lions Eye Hospital.
Initially, the hospital performed just over 4,000 cataract
surgeries annually. Thanks to the mentoring partnership, this
number grew to 8,309 in 2016. In 2017, the Siliguri Lions Eye
Hospital team faced a unique challenge: half of the doctors
working at the hospital quit to join a new hospital nearby.
Drawing on the skills and expertise of its mentor, Siliguri
Lions Eye Hospital asked VMANNN for help. Dr. Asim Sil,
the medical director of VMANNN responded immediately
by hosting a planning session with the CEO of the Siliguri
Lions Eye Hospital and its remaining head doctors to devise
a strategy and action plan.

One action plan was to replace the incentive payment system
for doctors with a flat pay scheme. Dr. Asim Sil met with the
hospital board and convinced them to stop the incentive
system for the new doctors. In addition, a few doctors agreed
to shift to the new model. The new pay strategy enabled the
hospital to attract new doctors to fill vacant positions quickly.
Today, Siliguri Lions Eye Hospital has good news to
report. The hospital’s performance has improved and it
has performed 9,566 surgeries in 2017. Despite these
challenging circumstances, the mentor and mentee hospital
demonstrated trust and teamwork, which resulted in creating
a better and sustainable hospital system.
This case study is an excellent example of vision building
and strategic relationship fostered between the mentor and
mentee hospitals under the programme.

Photo and Story Credit: Operation Eyesight

Photo and Story Credit: Seva Foundation
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Case Study

Case Study

Pratima Sikdar, 60-year-old, South 24 Parganas, Sundarbans

Pratima Sikdar lives with her son and his family in Namkhana.
She has a small business set up at Bakkhali beach, where
she rents four chairs and umbrella shades at 0.75c (INR 50)
per hour. She owns 36 chairs, and every day she shifts them
countless times to keep them at prime spots on the beach
and beyond the reach of the water. Her business ensures that
she can sustain herself and make a contribution to her son’s
family. “He is a fisherman, and his income is very erratic. I
have two granddaughters. I want them to study, and we all
know how expensive education is,” said Pratima, who had to
drop out of school after her second grade.

Ekta Chakravarty, 25-year-old, Vision Technician, Seeing is Believing India Employability Programme, Delhi

became blank. I was so helpless. I couldn’t work,” she said.
“Had the Seeing is Believing community health worker not
taken me for the operation, my world would have remained
dark.”

Ekta hails from an underprivileged background, and draws
immense strength from her mother, who supported their
family of five people by working as a domestic maid, soon
after her father passed away.

Pratima underwent a cataract surgery on both her eyes at the
Seeing is Believing partner hospital in Sundarbans. She can
now see clearly, and also feels that the project has given her
a chance to meet people and forge new bonds. “I have a new
granddaughter, and she always asks me how I am doing,”
Pratima said with a smile referring to the Seeing is Believing
community health worker.

Ekta was compelled to pursue odd jobs to support her
education. After completing her school education, she began
working in a nursing home as a receptionist, and was also
trained to assist patients earning $37 (`2500) per month. She
managed to complete her higher secondary education, and
got an opportunity to join Seeing is Believing’s employability
programme. Getting admission into the course was a big
opportunity for her. She gained new skills, such as computers,
professional communication skills, and learned many other
crucial aspects of eye health sector which provided her with
insights into the ways of working in the world.

Two years ago, Pratima had developed a cataract in her left
eye, later her right eye also began to trouble her. “I could not
see what was in front of me, and then one day everything
Photo and Story Credit: Sightsavers India

38

India Sustainability Review 2018

Initially, she lacked the confidence to cope up with the
technical aspects of the Vision Technician course, however,
now she can effortlessly perform retinoscopy and detect
various eye ailments with confidence. Today, she draws
a salary of $135 (`9,000) per month as an employee of Dr.
Shroff’s Charity Eye Hospital.
Ekta said, “Seeing is Believing’s NSDC certified Vision
Technician course has given me an opportunity to work in
a hospital and earn a respectable living. Had it not been for
this prospect, I wouldn’t have realised my potential. I thank
the programme for giving me and my family a new meaning
to life.”

India Sustainability Review 2018
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We are creating a water secure future through the WeSURE
project.

We invest in programmes that address the root cause of local
community issues in our footprint.
WASHE (Water Sanitation Hygiene Education), our flagship
community programme in India, has been providing access
to safe water, sanitation facilities and education to adolescent
girls in municipal schools and disadvantaged communities at
large, since 2011.
WASHE adopts a coherent investment framework to address
the issue of water - scarcity and access, and sanitation in
schools and communities. Between 2011 and 2017, we
have impacted more than 100,000 girls in 18 municipal
schools and influenced the knowledge of more than 400,000
family members, across Maharashtra and Delhi. We also
provide safe sanitation facilities and behavioural change
communication to tribal communities in Maharashtra.
Equal access to essential health, clean water and sanitation
facilities continues to be a high priority agenda for India.
Annually, India is losing $54 billion of its GDP due to inadequate
sanitation.3 Chronic mismanagement of India’s water sources
has made the country one of the world’s top 50 water stressed
countries of 2040.4 It is fitting that we reject conventional
approaches and explore innovative solutions to provide
access to sanitation and secure water for future generations.
Technologically empowered projects provide long-term
solutions and positively impact the health and livelihood of
communities on a large-scale. There are several innovative
water management technologies such as the WATSCAN
tool and the solar water ATMs which provide transformative,

scalable and replicable solutions to address issues that
are critical roadblocks to delivering water security in India.
Therefore, going beyond the school WASHE interventions
and adopting digital approach to expand our WASHE
strategy, was a natural progression.
Since 2017, we have directed our efforts to strengthen the
following areas of WASHE in India.
•

We have established 14 water ATMs to provide portable
clean drinking water to communities at risk due to water
contamination. The project is in technical collaboration
with Piramal Sarvajal who is acknowledged as global
pioneer in deploying remote tracking decentralised
water solutions and solar powered, smart water vending
machines (Water ATMs).

•

Our WeSURE project (Water for Enabling SUstainable
REforms) is in collaboration with CII Triveni Water
Institute and the CII Foundation. Based on the outcome
of the world-class WATSCAN technology a strategy has
been formed to transform four drought-prone villages of
Aurangabad in Maharashtra, to being drought-free.

•

We have scaled-up our WASHE footprint to 24 schools.
In 2018, we invested in six new WASHE schools across
Rajasthan and Haryana in partnership with World Vision
India and Society for All Round Development. The
model schools in these new locations are equipped
with rain water harvesting system for sustainable water
security, and renewable energy such as the solar power,
respectively.

Our WASHE WeSURE project (Water for Enabling Sustainable
REforms) seeks to apply the WATSCAN tool to stabilise and
improve the availability of water in four drought-prone villages
of the Paithan Taluka in Aurangabad, Maharashtra.
CII’s WATSCAN tool is a world-class, IT-driven geographic
information system and remote sensing tool that facilitates
planning and appropriate decision-making for an improved
water scenario in an area. It links satellite information
(topography, drainage patterns, land use, soils), hydrometeorology (rainfall), and on ground databases, and
processes information (spatially and temporally) which is
carried in millions of pixels to undertake a comprehensive
watershed level evaluation.
Our intervention in Aurangabad, builds on the outcomes
of the WATSCAN tool assessment which was applied in
2016 across six drought-prone districts of Marathwada and
Vidharbha regions, to access the water availability in the
area’s watershed. In 2018, the transformation of Paithan
Taluka is being driven through a multi-pronged approach,
which entails village-level assessment to understand the
local perspective, inventorisation and mapping of existing
strategies for improved water scenario such as:
•

Building village check dams and subsurface dykes

•

Improving irrigation efficiencies through micro-irrigation
systems

•

Rejuvenating buried and silted rain streams

•

Groundwater recharge, and

•

Closing the demand-supply gap by usage of treated
wastewater in agriculture sector

The integrated approach to water resource management
through WeSURE, facilitated by an enabling framework and
multi-stakeholder partnership will directly impact the selfsustainability of the districts during drought years. It will
improve their groundwater table, groundwater quality, enable
better flow of existing streams, channels and ponds, and
increase the crop yield, resulting in fewer resource-related
conflicts which are crucial for social transformation. In the
long run it will enhance the health and employment prospects
of an estimated population of 5,000 villagers across the four
selected villages.

4
Transforming 4 villages from being drought-prone to
drought-free

Female workers take stock of their onion produce at
Aurangabad.

Below is an example of the WATSCAN digital maps showing outcomes for village watershed for Paithan Kheda and Kesapuri

Girls participate in the WASHE session on handwashing and sanitation at our new WASHE school in Jaipur.

Footnote
The Economic Impacts Of Inadequate Sanitation In India Study 2011
Water Resources Institute Report: Ranking the World’s Most Water-Stressed Countries in 2040

3

Figure 1: WATSCAN outcome for village watershed depicting
in dark blue shade relatively higher flow accumulation pockets
(potential pockets for water harvesting structures)

Figure 2: WATSCAN outcome for village watershed depicting
suitable locations for water harvesting structures – village check
dams and recharge shown as blue and pink pockets respectively

4
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We make clean drinking water available through solar water ATMs.
In India, two-thirds of the terrain has no perennial river flowing
through it, thereby, creating overdependence on ground
water. 60 per cent of rural households procure drinking water
from a groundwater source. In areas of low water coverage
water is collected from drains, ditches or streams, which are
often infected with pathogens and bacteria. The consumption
of untreated water exposes people to health issues ranging
from death from diarrhoea to permanent dental fluorosis.
Most underprivileged communities remain disconnected
from central water distribution system and cannot afford
expensive purified water alternatives.
We provide sustainable water solutions to those lacking
access to safe drinking water through solar water ATMs in
partnership with Piramal Sarvajal, a social enterprise. Piramal
Sarvajal’s solutions are pioneered on a model built around
decentralised water filtration plants in communities which
are not connected to municipal water supply. The patented
state-of-the-art five stage water purification plant is equipped
with reverse osmosis and ultraviolet technology that has
a filtration capacity of 500 litres an hour. The purification
plant is linked to a water ATM which is solar powered,
cloud-connected, wall-mounted, smartcard enabled, and
automatic water vending machine. Cashless transactions,
pay-per-use methodology, 24x7 service availability, userlevel transaction mapping and real time impact monitoring

are the unique features which form the foundation of quality
control, operational accountability and price transparency.
These environment-friendly water ATMs eliminate the hassle
of queues for women or skipping school for children.
Awareness on the benefits and use of the water ATMs is spread
through practical water demonstration sessions using the
total dissolved solids meter and electrolyser at multiple levels
- households, shops, schools and anganwadis. The project
also involves village panchayat and sarpanch at every level
of decision-making and communication to build communitylevel commitment, and increase the utilisation of services.
We have set up 14 solar power water ATMs, since 2017.
Spread across seven states of Rajasthan, Maharashtra,
Gujarat, Odisha, Madhya Pradesh, Bihar and Uttar
Pradesh, these ATMs attract tech-savvy youth and promote
entrepreneurship by providing them with an opportunity
to run the water service franchise, and aim to improve the
health and well-being of close to 4,000 people.

Local MLA from Odisha inaugurates the new solar water
ATM at Bakoda, and motivates the community to use this
new technology and RFID cards to get clean and safe
drinking water.

“

14
Established 14 solar water ATMs, since 2017

Our school WASHE programme run across 24 municipal
schools, provides an easy access to safe and clean drinking
water, sanitation facilities and education to the girl child,
thereby impacting their retention in schools.

Women get a quick refill of drinking water from the water
ATM.

has improved

Around 71 per cent of adolescent girls in India are unaware of
menstruation until menarche.5 Many girls dropout of school
altogether once they begin menstruating, missing almost
20 per cent of their school days. Lack of infrastructure is
particularly challenging for girls in school who must manage
menstruation during the school day.
A model WASHE school includes provision of clean drinking
water points, and remodelling of school infrastructure to
make it friendly for menstruating girls by: creating genderspecific toilet facilities, providing sanitary napkin dispensers,
eco-friendly incinerators and hand washing stations.
Select model WASHE schools also comprise sustainable
water and energy conserving structures, such as the
rainwater harvesting system in Rajasthan and solar power
classrooms in Haryana.
The WASHE curriculum framework starts as early as age
five and continues into adolescence. Our expert panel of
non-governmental organisation partners facilitate WASHE
education sessions which emphasise on menstrual hygiene
management and availability of sanitary facilities, good hand
washing habits, testing of water for hardness, alkalinity
and purity, and financial literacy - taught by our volunteers.
WASHE training materials have been developed in multiple
formats such as puzzles, jingles, games and audio-visual
aids to facilitate effective delivery and high student recall.
The sessions also emphasise capacity building of the school
faculty. In 2017, more than 400 school teachers were WASHE
trained in India.
Promotion of school WASHE has shown encouraging signs.
Between 2011 and 2017, the programme has impacted
more than 100,000 girls in school, and influenced more
than 400,000 family members across our 18 schools in
Maharashtra and Delhi. The retention rate of adolescent girls

Girl students wash their hands at the newly renovated
handwashing station in the Haryana WASHE school.

from around 40 per cent to 70 per cent. 100 per cent of girls
in the WASHE schools are educated in hand washing steps,
and menstrual hygiene management.
The WASHE Talk Show on employability serves as a channel
to strengthen the girls’ self-esteem, challenge gender bias
and provide leadership. This unique show is anchored by
an adolescent girl from our WASHE school and provides
information on different career options through a panel of
financially liberated female role models from our community
programmes, and external speakers.
The sustainability of WASHE schools relies on effective
stakeholder engagement to reinforce WASHE constituents
and achieve improved outcomes. We continue to raise the
profile of WASHE through formation of student WASHE
councils to promote the right behavioural attitudes among
the students, parents, school management, governments,
and local community leaders. Street plays performed by
youth, form an effective medium of WASHE communication
with the larger underprivileged communities.

100,000
Impacted more than 100,000 girls, and influenced more
than 400,000 family members from 2011 to 2017

Sunita Chaudhary, Sarpanch, Nimeda village, Rajasthan

Due to a high concentration of fluoride in water children
begin experiencing dental problems at a very young age
in Nimeda. I faced similar dental problems, when I was
teaching in a school in another village with high fluoride
concentrated water. Later, I learned to carry filtered water
bottle with me. Now we have a water purification plant
in Nimeda. Drinking clean water from this solar water
ATM can help prevent joints pain and other diseases like
vomiting, diarrhoea, and strengthen our immune system. I
recommend that everyone in the village, especially women,
use this safe water facility for drinking and cooking, and
at anytime of the day. I want to thank Standard Chartered
Bank for funding this initiative in our village.
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We provide education on menstrual hygiene management to
adolescent girls through our WASHE programme in schools.

”
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Girls at our Mumbai WASHE school learn techniques to
test water for contamination.

The remodelled girls toilet comprises sanitary napkin
dispenser and incinerator for safe disposal of sanitary waste.

Footnote
Spot On! Dasra Report

5
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Case Study

Aasha Miglani, School Principal,
Sushant Lok WASHE School, Haryana

“We will no longer have power cuts now that Standard
Chartered Bank has installed solar panels at our school.
They have brought in a very professional team to do the
installation, and have trained our faculty on the benefits
of the system, and how to sustain it. Our students have
discovered value in sessions on adolescent health and
menstrual issues. The information and education materials
are simple and easy to use, and are great resource tools for
educating students and building capacity of the teachers.”

”
Mitali Dagde, 15-year-old, Mumbai WASHE school

Mitali is an eighth-grade student who lives in Kunchikorve
Nagar in Kalina, with his five siblings. Her mother is employed
as a domestic help and the sole breadwinner of the house.
Her family belongs to the formerly nomadic Kunchikorve
community. They reside in the densely populated slum area of
Kalina with limited basic amenities and unhygienic conditions,
thereby impacting the health and well-being of the family.
Mitali’s parents couldn’t pursue an education due to lack of
financial support. However, her mother is very keen for her to
study. Her interest in mathematics stemmed from her curiosity
about the world. Being a WASHE programme participant,
she has learned about a range of issues including health,
hygiene, menstruation, water testing and environmental
awareness. She applies many of the learnings to her daily
household chores that involve filling water, cleaning, and
cooking. “I ensure that everyone at home washes their hands
before eating and after using the toilet,” said Mitali.
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At home, Mitali and her family use the pay and use toilets.
“Life is better in school as there is a separate toilet for girls
where we get sanitary napkins as well.” She feels that when
girls miss school because of periods, and eventually dropout,
it’s hard for them to avoid early marriage.
“Given my family’s background, I have gained immensely
from the programme and the financial literacy session
on banking instruments held by the Bank’s volunteers. I
am inspired by the knowledge on careers gained from the
WASHE Talk Show, and want to become an eye doctor or
a vision technician. I am waiting to grow up and become
economically productive, make my mother proud and create
a ripple effect of change in the society,” said Mitali with a glint
in her eyes.

Photo and Story Credit: Society for Human and Environmental Development
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Case Study

Wanita Vilash Kokatay, Karjat, Maharashtra

Manbhari Devi, Beneficiary, Solar Water ATM, Nimeda, Rajasthan

Wanita lives with her husband and two young girls in
Nandgaon village of Karjat. They have a bathroom in their
house, but no sanitation facility. The family wanted to build
a sanitation unit near their house, but didn’t have the money
each year to do so. Wanita and her daughters walk long
distances to relieve themselves, even during the critical days
of the month. Going outside at night, threatens their safety
and makes them vulnerable to attack by people, insects or
reptiles.

toilet right outside our house, and we can safely access it
without any fear or insecurities,” said Wanita.

“With the help of the WASHE programme, we now have a

Photo and Story Credit: Habitat for Humanity India Trust
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Since 2015, 70 such families across Karjat, Maharashtra and
Uttarkashi, Uttarakhand have benefitted from the sanitation
facilities provided through our WASHE programme in India.

India Sustainability Review 2018

Manbhari’s life changed when the solar water ATM supported
by Standard Chartered Bank was set up near her house, as
part of a community drinking water solution. This new service
not only provides the community with clean and safe drinking
water, but also saves women their precious time and labour
– they no longer have to invest in bringing water from other
villages. Now, clean drinking water is available at one easy
swipe from the solar water ATM.

Manbhari explains, “Earlier, my family would often get sick
after consuming salty water, and we would spend about $7
each month on medical bills. The water would taste really
bad, and gave us stomach pain, knee pain, loose motions,
and vomiting. But the situation has changed, and we are
living much healthier lives.”
“Our women are now able devote time to attend to their
children and household chores,” said a smiling Manbhari.

Research also proves that the cost of drinking dirty water
can exceed ten per cent of a poor family’s annual spending.
India Sustainability Review 2018

Photo and Story Credit: Piramal Sarvajal
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Case Study
Goal is our global programme to empower girls and young
women through sport and life-skills training. It reflects
our belief that education is the foundation for economic
opportunity.

Goal enables girls to give back to the programme as
peer leaders and coaches. In 2017, 86 community sports
coaches along with 350 peer leaders delivered the Goal
curriculum to over 18,000 adolescent girls in India.

Girls and women comprise almost 50 per cent of the world’s
population. We recognise that gender equality is critical to
economic growth. If countries around the world could achieve
gender parity, global annual GDP could increase by as much
as $12 trillion by 20256. The gender gap is tremendous, but
there is also a growing understanding that investment in girls
and women has a significant and positive impact upon the
mitigation of poverty and other United Nations Sustainable
Development Goals.

We are making better use of technology to help Goal achieve
greater scale. In 2017, India won the Goal Technology
Challenge. A core team of volunteers are in the process of
developing, testing and launching an innovative Goal mobile
application to create a common platform for collaboration
and exchange of ideas between Goal girls and champions.
It will also connect geographically dispersed alumni with
each other, and will offer access to a library of information
including the Goal curriculum. In the longer term, the app
will provide a tool for Goal girls to access virtual mentoring
support from the Bank’s volunteers. Overall, our colleagues
continue to offer year-round mentorship support to the Goal
girls and deliver financial literacy, career counselling and
soft skills sessions.

Globally between 2006 and 2017, the programme reached
more than 381,000 girls globally, and in India, during the
same period, it has positively impacted more than 60,000
girls and nearly 250,000 family members across Goal sites in
Delhi, Maharashtra, Tamil Nadu and Karnataka.
Goal uses the sport of netball as a tool to build girls’ social
capital, expand their networks and develop economic and
social skills. Netball is an integral part of the ten-month
programme curriculum which encompasses building girls’
self-confidence and influencing their attitudes on violence
against women, women’s role in society and knowledge about
sexual and reproductive health and financial management.
Various policy-makers and practitioners advocate the many
social, physical, and psychological benefits gained through
participation in sport, which are especially important for the
development of girls and women.

Since 2006, Goal has economically empowered 116 girls
in India who earn $100 or more per month. Launch of the
new fifth Goal module ‘Be Independent’ in 2018 will further
prepare the Goal girls to be ready to generate their own
income.

60,000
Empowered more than 60,000 girls and influenced nearly
250,000 family members, from 2006 to 2017

Shivani Rathore, 14-year-old, Delhi Goal Site

Shivani is a ninth-grade student, who lives in Aali Gaon
with her parents and two younger siblings. Her mother is a
homemaker while her father works as an electrician.

Netball requires team players to interact with each other
which helps to enhance the personality of the girls.

Volunteers and Goal representatives participate in a
discussion on the development of the new Goal app.

Footnote
6

McKinsey (2015): How advancing women’s equality can add $12 trillion to global growth
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Shivani was influenced by her friend and a former Goal
beneficiary to join the programme. When the progranmme
was re-launched at her school, she was delighted to be one
of the participants. She soon became a peer leader in the
programme which resulted in several positive changes for
Shivani. She said, “I was quite scared of my parents and did
not share much with them.” She explains that Goal sessions
on communication helped her develop confidence, speak
clearly and improve her body language, such as making
eye contact which helped her overcome her fears and
strengthened her bond with her parents.

Shivani feels that the Goal programme has played a valuable
role in shaping her perspective. She explained that the
sessions on gender-based violence and menstruation were
the most impactful for her. Being the eldest of the three
siblings, Shivani proactively shares her learnings from the
Goal programme with her younger siblings because she feels
it is important that they too should have the knowledge of
basic life-skills. She hopes that someday her sister will also
get the opportunity to join the programme, which will enrich
her life. “I’m a Goal alumni now. I am using the knowledge
gained from the session on savings, so that I can buy myself
a new pair of sneakers to protect my feet from getting hurt
when I play,” said Shivani.

India Sustainability Review 2018

Photo and Story Credit: Naz Foundation (India) Trust
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Our performance

Financial education
We are committed to building financial capability among
youth. We aim to influence behavioural change and embed
financial responsibility at an early age.
India is home to 17.5 per cent of the world’s population but
nearly 76 per cent of its adult population does not understand
even the basic financial concepts7. We recognise that the
security, prosperity and stability of our financial systems,
communities and economies depend on well educated,
financially capable young people and entrepreneurs.
In India, our financial education programme educates
children and youth to develop a strong foundation for lifelong
financial competence. We use the Reserve Bank of India

(RBI) financial literacy comics which school children find
very engaging and simple to follow. Bespoke sessions are
also hosted by our Bank’s volunteers on topics of usefulness
and salient features of banking products and services,
saving, budgeting and taxation to name a few. Our specially
designed tactile and Braille financial education teaching and
learning materials help visually impaired people picture the
banking instruments used by sighted people.
Between 2014 and 2017, more than 11,000 youth of whom
60 per cent are girls, across our community programmes,
NGOs and various blind institutions have benefitted from our
volunteer-driven financial education sessions.

Major country awards 2017-2018
Sustainability awards
UK-India Awards 2018
•

Social Impact Project of the Year - Seeing is Believing

Banking Awards
Asset Triple A Digital Awards 2018
•
•

Asset Asian Awards 2018

Most Innovative Data Analytics Project
Most Innovative Digital Banking Project

•

Asian Private Banker Awards 2017

NPCI Excellence Awards 2017

•

•

Best Private Bank - India Domestic

UTI CNBC TV18 Financial Advisor Awards
2017-2018
•

We have adapted the financial education materials into tactile and Braille form to educate the visually impaired youth.

Winner for NACH (Category C Banks)

Corporate Treasurer Awards 2017
•

Best Foreign Bank - India

Best Performing Bank (Foreign)

Global Finance Magazine 2017

Employee volunteering
We encourage colleagues to effect positive change in
communities through many meaningful and rewarding
activities outside of work. Our volunteering policy offers three
days of paid annual volunteering leave, and sets out broad
guiding principles of volunteering.
We work with our NGO partners to develop novel and
ongoing volunteering opportunities which advance mutual
goals. In 2017, our colleagues touched a cross-section of
beneficiaries through volunteering activities like providing
education, developing soft skills, building financial knowledge,
mentoring, offering career guidance, beautifying local
communities, hosting art and craft workshops, organising field
trips, recording talking books, developing digital platforms,
fundraising for Seeing is Believing, to name a few.
In India, our volunteer efforts are second to none. India has
consistently been the top contributor of employee volunteering
days to the Group achievement. Globally in 2017, colleagues
contributed more than 66,000 volunteering days, of which
19,440 days - 29 per cent - were recorded by India.

•

19,000
Recorded more than 19,000 employee volunteering days highest across the Group

40%

Environment

4%

Education Programmes

11%

Health Programmes

45%

Community Outreach

Best Securities Services Provider in India

Sustainability indices
Dow Jones Sustainability Index

Employee volunteering days taken in India - 19,440

Footnote
7

Best Service Provider Cash Management – India

We were included in the Dow Jones Sustainability Index (DJSI)
World Index. We were noted for our strong performance in
corporate governance, tax strategy, environmental reporting,
corporate citizenship and anti-crime policy and measures.

FTSE4Good
We were listed in the FTSE4Good Index. The FTSE4Good
measures the performance of companies that meet globally
recognised corporate responsibility standards.

Carbon Disclosure Project
We participate in the CDP Climate questionnaire.

Global survey by Standard & Poor’s Financial Services LLC (S&P)
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Global Sustainability Aspirations 2018
Our global Aspirations build on our three sustainability
priorities with measurable targets to demonstrate how we
are achieving sustainable outcomes across our business.

These also allow us to measure our contribution to the UN
Sustainable Development Goals.

Aspiration

Target

Pillar 1: Contributing to sustainable
economic growth

We’ll work with our clients to:

Infrastructure
Everyone should have access to safe, reliable and
affordable power and infrastructure which transforms
lives and strengthens economies

and policy advice for $25 billion of infrastructure
projects, including $4 billion toward clean technology

Timeline

Jan 2017 – Dec 2019
(infrastructure)
Jan 2016 – Dec 2020
(clean technology)

Aspiration

Target

Pillar 2: Being a responsible company

We will:

People
Our people are our greatest asset, and our diversity
drives our business success

Environment

Climate change
Climate change is one of today’s greatest challenges
and addressing it is essential to promote sustainable
economic growth

Introduce criteria to assess alignment to a
1.5 degree climate scenario for energy sector
clients and transactions
Expand climate assessment criteria to other
high-emitting sectors

May 2016 – Dec 2017
(partially met – carried
forward)
Jan 2018 – Dec 2018

Reducing our own impact on the environment will

Entrepreneurs are the heart of local economies,
creating jobs and empowering people

Digital
Everyone should have access to digital banking

Increase gender representation: 30% women in senior
roles (bands 1-4)

Sept 2016 – Dec 2020

Roll-out a comprehensive employee wellness
programme across four key markets (UK, US,
Singapore and Hong Kong)

Jan 2018 – Dec 2018

Roll-out a refreshed diversity and inclusion strategy
Bank-wide

Jan 2018 – Dec 2018

Reduce annual energy use by 35% to 230 kWh/m2/year
in our tropical climate locations (80% of portfolio)

Jan 2008 – Dec 2019

Reduce annual energy use by 31% to 275 kWh/m2/year
in our temperate climate locations (20% of portfolio)

Jan 2008 – Dec 2019

Reduce our annual water use by 72% to 0.5kL/m2/year

Jan 2008 – Dec 2019
Jan 2012 – Dec 2020

FTE/year

Conduct

Entrepreneurs

Timeline

Provide $6 billion to Business Banking clients

Jan 2017 – Dec 2019

Grow our lending to smaller business clients
in our Commercial Bank by 20% as measured
by assets

Jan 2017 – Dec 2019

Continue to provide ‘last mile’ payments and
collections to clients in our footprint though our
Straight2Bank wallet

Jan 2017 – Dec 2019

Good conduct and high ethical standards are essential
in achieving fair outcomes for our clients

Financial crime compliance
Financial crime has serious social and economic
consequences, harming individuals and communities

Effectively embed the conduct management framework
so that all staff are able to identify, mitigate and manage
conduct risk

Jan 2018 – Dec 2018

All eligible Bank staff to complete relevant ABC, AML
and sanctions training with less than 2% overdue

Ongoing

Deliver at least 10 correspondent banking academies

Jan 2018 – Dec 2018

Pillar 3: Investing in communities

Commerce
Trade creates jobs and contributes to economies by
enabling people to connect across borders

Bank 8,000 of our clients’ international and domestic
networks of suppliers and buyers through banking the
ecosystem programmes

Impact and
us solve global development challenges and improve
the lives of millions in our markets

Jan 2017 – Dec 2020

Community engagement
Health and education are vital for thriving and
prosperous communities

Jan 2006 – Dec 2020
communities
Raise $100m to tackle avoidable blindness

Jan 2003 – Dec 2020

Empower 600,000 girls through education and sport

Jan 2006 – Dec 2020

Educate 5,000 micro and small businesses, with 20%
women-owned or led

Jan 2013 – Dec 2018

Jan 2016 – Dec 2020

Facilitate opportunities for our Private Bank clients to
invest in impact investing funds in our markets

Jan 2016 – Dec 2020

Jan 2016 – Dec 2020
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WASHE school students proudly display their copy of the RBI comics after the financial literacy session
in our office.

Sustainability in

INVESTING IN
COMMUNITIES

India

BEING A
RESPONSIBLE COMPANY

Our commitment to society goes beyond creating value for
our shareholders. We provide financing which sustains
and supports socio-economic development for all our
stakeholders.
Globally, in 2016, we agreed 11 Sustainability
Aspirations which demonstrate how the
financing that we provide contributes to
sustainable development. The Aspirations
are supported by our targets to reduce
the environmental impact of our
operations and support local
community programmes.

We work with local partners and employee volunteers to deliver
community programmes focused on health, education, employability
and entrepreneurship. In India, our community investment programmes
are progressively adopting digital technology to be more future
relevant, and to create a larger and more sustainable social impact.

CONTRIBUTING TO SUSTAINABLE
ECONOMIC GROWTH

We are determined to practise strong governance, fight financial
crime, minimise our environmental impact, invest in our people and
embed our values across our business in the markets where we
operate.

Around

colleagues

31%

Women
colleagues

We finance individuals, businesses and projects that contribute
to sustainable economic growth.
Environmental and Social Risk Management

Colleagues employed
across
10 nationalities

16%

115

Women
in senior
management

People with
disabilities
employed

We have an all women’s branch in Delhi and Kolkata respectively

Environment

In India, we have provided and supported financing of
$660mn to the sector from 2008 to 2017.

Reducing the environmental impact of our operations is an important imperative
for us.

From 2014 to 2017, RBI financial literacy curriculum was imparted
to over 11,000 youth - of whom 60% were girls.

Launched in 2006, we empowered more than 60,000 girls,
and nearly 250,000 family members, between 2006 and
2017.

We reduced water use by 11% from 1 .41 KL/m2/yr in 2016 to
1.27 KL/m2/yr in 2017.

Water Sanitation Hygiene Education
WASHE provides access to safe water, sanitation facilities and education to
adolescent girls in municipal schools and disadvantaged communities at large.
Impacted more than 100,000 girls, and 400,000 family members in 18
schools, between 2011 and 2017. Scaled-up our WASHE footprint to 24
schools. The new WASHE school are equipped with rain water harvesting system
and solar power.
Established 14 solar water ATMs in technical partnership with Piramal Sarvajal.
Applied the WATSCAN technology to transform four drought-prone villages of
Aurangabad in Maharashtra, to being drought-free, in partnership with CII
Foundation and the CII - Triveni Water Institute.
2018 marks the 15th anniversary of Seeing is Believing.
From 2003 to 2017, in India, we have provided more
than 13mn cost-effective eye care interventions
through the 125 Vision Centres across 22 states.

Lending to Microfinance Institutions
We have disbursed more than $200mn to
microfinance institutions (MFIs) for onward lending to
microfinance clients, which represents an increase of
16% over 2016.

We have reduced the energy consumption by 15% from 320
kwh/m2/yr in 2016 to 278 kwh/m2/yr in 2017. About an average
of 77% of our energy consumption in 2017 was drawn from
renewable energy sources.

We grew our agribusiness lending
by 44% from $376mn
around the same period in 2017

Retired over 9,464 kg of e-waste in 2017

Suppliers

Financing Agribusiness
to $543mn
in March 2018

Cataract
operations funded

1.5
mn

Commercial Banking and Business Banking Clients
In 2017 we provided $1.2bn in lending to small and
medium enterprises.
$934mn in lending to small businesses.
$283mn in lending to medium enterprises segment.

We encourage our staff to volunteer across
all our programmes – WASHE, Seeing is
Believing, Goal, and Financial Education for
the youth and visually impaired.

Exploiting our expertise in the field of banking, we continue to deliver financial
literacy training sessions to uplift and empower the unbanked population.

We cater to our diverse
base of customers through
our 243 ATMs - all of
which are Talking ATMs and
accessible to our visually
impaired customers.

We support the renewable energy and clean technology
sector across our markets.

We have well-established 20 Position Statements that set out
the standards we expect of clients and ourselves, including
application of the Equator Principles. We have updated our
Palm Oil statement in 2017.

Exceeded 19,000
employee
volunteering days
in 2017

Financial Education

People and Values
Our people are our greatest asset, and our diversity drives our business success.

23,000

Employee Volunteering

People
refracted

3.0
mn

Nearly 14,000 community
healthcare workers trained

Innovation in Eye care
We concluded two important SiB
innovations in 2017-2018, which
include launch of the Hummingbird
phacoemulsification (phaco) machine,
and its two training centres in
partnership with Aurolab; and the Simply
Reading app to unlock digital reading for the
visually impaired, in collaboration with the
Daisy Consortium.

Eliminating avoidable blindness in the Northeast India

Our Supplier Charter, sets out a number of principles for the behavioural
standards expected from our suppliers and those within a supplier’s area of
influence that assist them in performing their obligations to us, and specifically
includes modern slavery and labour practices. In 2017, our Charter was sent to
more than 3,000 existing suppliers.

In 2018, in partnership with Operation Eyesight, we have launched five vision
centres, including one mobile vision center to eliminate avoidable blindness in
the three states of Assam, West Bengal and Arunachal Pradesh. The project is
digitally empowered and is set to impact over 500,000 people.

Seeing is Believing Employability Programme
We are actively supporting financial inclusion by providing the necessary
financial backing to micro, small and medium enterprises
Our financing continues to be benchmarked to international environment,
social and governance standards in India.

Heritage
We are proud of our heritage. It makes us who we are and it is
a vital link to our cultural and economic legacy. The Bank's
building located at 23/25 Mahatma Gandhi Road and 90
Mahatma Gandhi Road are part of Mumbai’s heritage and
they have received Grade II-A classification by Municipal
Corporation of Greater Mumbai.

In partnership with Dr. Shorff’s Charity Eye Hospital, we train higher
secondary school pass underprivileged girls as Certified Ophthalmic
Paramedic (COP), and provide them with employment. In 2018, we
have invested in upgrading and digitising of the training modules in
alignment with NSDC guidelines.
Currently, 21 girls are meaningfully employed at Dr. Shroff’s hospital, and
earn upwards of $130 per month. 100 girls will be certified by 2020.

Further information
Our online resources provide further information
to support this document:

Approach to sustainability
Learn more about our approach to sustainability
at sc.com/en/sustainability

Position Statements
Find out more about our environmental and social
standards and how we apply these in our work
with clients at sc.com/positionstatements

Code of Conduct
Download our Code of Conduct
at sc.com/codeofconduct

Included in
DJSI, FTSE4Good

Contact us
If you have any comments or questions about
the information in this report, contact us at
CorporateAffairs.Mumbai@sc.com

© Standard Chartered PLC. All rights reserved.

LFC legend Vladimir Smicer coached visually impaired youth from the Victoria
Memorial School for the Blind during his India tour.

