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HISTORY AND 2016 INDIA HIGHLIGHTS

Standard Chartered

2016 India Highlights

Standard Chartered Bank, India
Points of interest

Standard Chartered is a leading international banking group, with around 80,000 employees

Established in 1858

and a 150-year history in some of the world’s most dynamic markets. We bank the people

$2.36

and companies driving investment, trade and the creation of wealth across Asia,

bn

Africa and the Middle East.
Standard Chartered PLC is listed on the London and Hong Kong Stock

$2.36 billion of financing
provided to Commercial
Banking and Business
Banking clients

$375.71

Exchanges, and ranks among the companies listed in the FTSE 100 by

mn

market capitalisation. Our Indian Depository Receipts are listed on
the Bombay and National Stock Exchanges of India.

Agribusiness lending almost
doubled to $375.71 million
in March 2017 from $188.03
million in March 2016

Standard Chartered in India is the largest international bank
with 100 branches in 43 cities, a combined customer base

$181.7

of around two million retail customers and more than

mn

2,500 corporate and institutional relationships. Our key
businesses comprise Corporate and Institutional Banking,
Commercial and Private Banking and Retail Banking.

12.6
mn

Employs nearly 23,000 people

Performed over 12.6 million
eye-care interventions from
2003 to 2016 through Seeing is
Believing - our programme to
tackle avoidable blindness

86,000
Delivered WASHE to nearly 86,000
girls across 18 municipal schools in
Mumbai and Delhi, and positively
influenced nearly 350,000 family
members from 2011 to 2016

Disbursed over $181.7 million to
Microfinance Institutions (MFIs)
for lending to microfinance
clients, representing an increase
of 65 per cent over 2015

Largest foreign bank by footprint with 100 branches across
43 cities

girls

The Bank was honoured with a commemorative
postal stamp by the Government of India in 2008
marking the Bank’s 150th anniversary

Standard Chartered has the following subsidiaries
operating in India: Standard Chartered Securities (India)
Limited; Standard Chartered Private Equity Advisory
(India) Private Limited; Standard Chartered Investments
and Loans (India) Limited; Standard Chartered Finance

98%

Empowered over 42,000
girls across Delhi, Mumbai
and Chennai through our
Goal programme, and over
160,000 family members,
from 2006 to 2016

98 per cent of our staff had
completed the Anti-Bribery and
Corruption, and Anti-Money
Laundering training by the end
of 2016

42,000
girls

Limited and Standard Chartered Global Business
Services Private Limited.

Acquired Grindlays Bank in 2000, thereby increasing
the Bank’s presence in private banking and further
expanding its operations in India

98%

98 per cent of our staff in India
had committed to the Group
Code of Conduct e-learning by
the end of 2016

Provided financial education to
10,130 youth - with 60 per cent
girls - from 2014 to 2016

10,130

Recycled over 12,946 kg of
IT equipment as e-waste

12,946
kg

youth

4,710 existing suppliers were
provided with environmental
and social standards through
our Supplier Charter

4,710

17,863

Acquired part of Morgan Stanley’s onshore private wealth management
business in India

EV days

One of the largest issuers of credit cards in India

90 MG Road, Mumbai | Circa 1868

4

Clocked 17,863 employee
volunteering days in 2016

Acquired American Express Bank, UTI Securities, SCMB,
Barclays Credit Card and Asset Book giving unique
capability and distribution advantage
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CREDIT RATINGS AND INDIA FINANCIALS

Credit ratings
Standard Chartered PLC

Standard Chartered Bank India

BBB+ /A2/A+ (S&P/Moody’s/Fitch respectively)

Rating Withdrawn

India financials
Key financial indicators
1,663
1,585
1,452

1,030
960

676

679
561

2012*

2013

2014

2016 (24)

2015

Operating Income ($million)
Underlying profit ($million)
Underlying loss ($million)
*Includes Nepal & SCOPE
Group Annual Report 2016, Supplementary financial Information, Pg. 297

Notes

Follow Standard Chartered on:

On 19 July 2015, we announced a reorganisation of our business. These changes are reflected in our
recent Group Annual Report and Accounts.

@StanChart
linkedin.com/company.standard-chartered-bank
facebook.com/standardchartered

(981)

Unless another currency is specified the word ‘dollar’ or symbol ‘$’ in this document means US dollar and
the word ‘cent’ or symbol ‘c’ means one-hundredth of one US dollar.
Standard Chartered PLC is headquartered in London, The Group’s head office provides guidance on
governance and regulatory standards.
Standard Chartered PLC stock codes are: HKSE 02888; LSE STAN. LN; and BSE/NSE STAN.IN.
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MESSAGE FROM THE CEO

Message from the CEO

“One of the ways in which we bring
our Here for good brand promise to
life is by affecting real change in the
communities in which we operate.”

Standard Chartered Bank is an extraordinary organisation
with a rich 159-year history in India. As a leading international
Bank we take pride in our vast experience, extensive branch
network and in-depth knowledge of the Indian market. It
is recognised that Banks play a pivotal role in sustaining
a country’s economic development. Through years of
operating in India, we’ve had the privilege of supporting and
growing with the region, while constantly driving a positive
socio-economic impact within our footprint.
2016 was a challenging year for us. As we look to capture
growth opportunities, one of the first things that we worked
on was a comprehensive India strategy for the next few
years, and employed enablers like significant investments
in people, technology and processes to help the India
franchise embark on a transformational journey with a more
diversified, sustainable and profitable business model. While
the intensity of some of the headwinds has eased, it will take
some time to fully capitalise on the opportunities that a better
environment will present.
The Bank’s biggest strength is our people and its culture.
We have an engaged workforce of nearly 23,000 employees
in India - 30 per cent of who are women, and 14 per cent
women form part of our senior management. We employ 138
people with disabilities. This diversity provides a rich mix
of perspectives which contribute to enhancing the overall
effectiveness of the Bank. We focus on creating an inclusive
workplace that encourages creativity, collaboration, and
continuous improvement. The My Voice internal survey helps

8

us measure staff engagement and provides insights into the
employee sentiment.
We implement and uphold highest ethical standards, and
maintain zero tolerance for any form of unethical behaviour.
We have sharpened focus on all aspects of conduct to
ensure that we play a robust role in fighting against financial
crime, and take appropriate actions where we find conduct
inconsistent with our standards. 98 per cent of our staff
has successfully completed the Sanctions training and the
Anti-Bribery and Corruption e-learning as of period ending
December 2016.
One of the ways in which we bring our Here for good brand
promise to life is by affecting real change in the communities
in which we operate. We express this through our three
sustainability priorities: contributing to sustainable economic
growth, being a responsible company and investing in
communities. These priorities are foundational to how we
work, and form the main structure of the Review on our
achievements in 2016.
I am pleased to share that we’ve made good progress during
the year across each of the priorities. Some of the highlights
for me include:
•

•

Agriculture is the backbone of the Indian economy. Our
financing to the agricultural sector has almost doubled
from $188.03 million as of end of March in 2016 to
$375.71 million during the same period in 2017

•

Our lending to SMEs in India from Commercial Banking
clients and Business Banking clients comprised a book
of $2.36 billion as of December 2016. We support over
35,000 such clients

•

We’ve provided lending of $181.7 million for on-lending to
microfinance customers, as of December 2016

•

We are fully committed to maintaining high environmental
and social risk standards. Globally, our updated Human
Rights and Climate Change Position Statements respond
to the changing external requirements and expectations

Forging the right relationships help us succeed. Collaborative
partnerships with reputable non-governmental organisations,
established institutions, and clients benefit our communities,
customers and shareholders alike. Our community
programmes in India address the issues of health, education,
sanitation and skill development.
•

•

•

Seeing is Believing provides funding to tackle avoidable
blindness and visual impairment across our global
footprint. From 2003 to 2016, globally, Seeing is
Believing has impacted 133.8 million people. In India,
we have provided 12.6 million eye health interventions
during the same period. In India, in 2016, we launched
a new partnership with Operations Eyesight Universal
to promote and sustain avoidable blindness-free
communities in seven high priority districts in the states
of Maharashtra and Bihar
The historic Seeing is Believing Bank-client partnership
named ‘Brij Health Care and Research Centre Dr. Shroff’s Eye Care Institute’ in Mathura, Uttar Pradesh
is an example of our collaboration with clients to achieve
a common purpose of providing underprivileged people
with equal access to eye care. The co-funded partnership
to the value of $800,000 has successfully completed
three years and is self-sustaining. This partnership is a
big milestone for India in its Seeing is Believing journey
WASHE (Water, Sanitation, Hygiene and Education) is
the Bank’s flagship community investment programme in
India which provides access to water, sanitation facilities
and education to adolescent girls in municipal schools,
and disadvantaged communities at large. From 2011
to 2016, WASHE has helped retain 86,000 girls in 18
municipal schools of Mumbai and Delhi, and benefited
350,000 family members. In 2017, we expanded the
WASHE programme in partnership with the Confederation
of Indian Industry (CII) Foundation with the aspiration to
improve the water management scenario in six droughtprone districts of Maharashtra

•

Goal programme combines sports with life-skills training to
empower and equip adolescent girls with the confidence,
knowledge and skills they need to be integral economic
leaders in their families, communities and societies. From
2006 to 2016, Goal has enabled over 42,000 girls in India

Globally, during 2016, we developed our Sustainability
Aspirations which build on our three sustainability priorities
with measurable targets to demonstrate how we are achieving
sustainable outcomes across our business. These also
allow us to measure our contribution to the UN Sustainable
Development Goals.
The Bank’s volunteering programme helps staff discover
opportunities to empower beneficiaries of our community
investment programmes. Our employees share their time
and expertise through events such as financial education
camps, mentoring classes, career coaching, digital literacy,
tree plantation, clean-up drives, and much more. Globally,
we recorded 67,611 employee volunteering days in 2016, of
which 26 per cent, was contributed by India. I am proud to
share that for three consecutive years, India has been the
top contributor to the Group’s annual employee volunteering
achievement.
By embedding sustainability at the core of our business,
we not only create a better company, but a better society.
Globally, we’ve been recognised as an industry leader
in sustainability by Dow Jones Sustainability Index,
FTSE4Good and the Carbon Disclose Project. These indices
employ rigorous standards for measuring the sustainability
performance, and the year-on-year listing validates our
commitment to delivering sustainable solutions for society’s
most pressing challenges.
We combine our local expertise with our international
brand to promote social and economic development in our
markets. We engage with regulators and government to
support the effective functioning of the financial system and
the broader economy. The Indian Government’s vision of
corporate social responsibility is a trailblazer for sustainable
development. It has inspired us to evolve our sustainability
strategy, investments and relationships with stakeholders for
the common good.
I am confident that the latest issue of the India Sustainability
Review will provide you insights into the Bank’s sustainability
achievements through 2016. The involvement of our
employees and clients has immensely contributed to the
Bank’s long history of making a difference to the community. I
look forward to working collaboratively with key stakeholders
in India to continue to deliver on our Sustainability Aspirations.

Zarin Daruwala
Chief Executive Officer, India

Over the past five years, we have increased our lending
to clients by nearly 20 per cent from $8.2 billion to $9.9
billion ending December 2016, making a substantial
contribution to individuals and businesses in India

Standard Chartered Sustainability Review 2017
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SUSTAINABILITY AND OUR BUSINESS

Sustainability and our business
Sustainability is integrated into how we do business and
focuses on three priorities: contributing to sustainable
economic growth, being a responsible company and
investing in communities.
We collaborate with our clients and partners to promote
social and economic development by financing key sectors
of the economy that drive sustainable growth, minimising
the impact of our lending and operations on the environment

and investing in our communities. In 2016, we agreed
on 11 Sustainability Aspirations which demonstrate how
the financing that we provide contributes to sustainable
development. We are making progress on embedding these
Aspirations against each of our three sustainability pillars.

Stakeholder engagement
Ongoing engagement with our stakeholders is integral to our
sustainability strategy and helps us identify environmental

The Aspirations are supported by our targets to reduce the
environmental impact of our operations and to support local
community programmes.

The Economic Times Awards sponsored by Standard Chartered Bank, India had an eminent list of attendees from
ministers, to banking and business leaders.
L-R: Arundhati Bhattacharya, former Chairman, State Bank of India; Sunil Kant Munjal, Joint Managing Director,
Hero MotoCorp; and Zarin Daruwala, CEO, Standard Chartered Bank, India

Contributing
to Sustainable
Economic Growth

Clients: We enable individuals to grow and protect their
wealth. We help businesses to trade, transact, invest and
expand. We also help a variety of financial institutions including banks, public sector clients and development
organisations - with their banking needs.
Here for good

Being a
Responsible
Company

and social issues, and emerging trends and opportunities in
our markets.

Investing
in
Communities

Globally, in 2016 we significantly strengthened our approach
to capturing and addressing client feedback. We did this
in a number of ways, including through third party studies,
which allowed us to benchmark our performance against
competitors and gain expert insights; by broadening our client
surveys to give us more accurate feedback across all client
segments; and through client experience forums that allows
us to hear directly from clients and respond to their needs
by taking appropriate action. Taken together these activities
have shown us that we need to simplify our processes and
become easier to deal with. We are committed to achieving
this goal through a selection of key performance indicators.
More information is available in the Standard Chartered
Annual Report 2016 at sc.com.
The client satisfaction with our products and services is
measured through the NPS (Net Promoter Score)1 surveys,
globally. In India, in 2016 our NPS was + 28, marking an
improvement over the 2015 score of + 24. For the third
successive year no penalties were awarded by the Reserve
Bank of India Banking Ombudsman to the Bank in India.

Employees: We provide development and learning
opportunities to create an engaged value-driven team.
Launched in 2014 globally, and carried out in May 2016,
the My Voice survey measures staff engagement across the
Group on variety of business factors such as leadership,
strategy and conduct. Globally, in 2016, approximately
70, 000 staff completed the survey and gave their views.
In 2016 in India, 83 per cent staff responded to the survey.
The insight gained has been used to inform action plans
intended to resolve highlighted issues.
Communities: We collaborate with our clients and partners
to promote social and economic development by financing
key sectors of economy that drive sustainable growth,
minimising the impact of our lending and operations on the
environment and investing in our communities.
In 2016, we agreed 11 Sustainability Aspirations which
demonstrate how the financing that we provide contributes
to sustainable development. The Aspirations are supported
by our targets to reduce the environmental impact of our
operations and to support local community programmes.
In India, our community programmes target the issues of
health, education, sanitation and skill development.

Footnote
Net Promoter Score’ and ‘NPS’ are trademarks of Satmetrix Systems Inc., Bain & Company, and Fred Reichheld. Standard Chartered uses Bain methodology recalibrated for financial
services to calculate NPS. In 2014, we began to move to a new methodology, progressively changing our sampling periods and method to create greater transparency, and benchmarking our
NPS against the overall market. NPS gauges customer support for the retail banking products and services we provide. We ask our customers “How likely are you to recommend Standard
Chartered to a friend or colleague?” and apply a 11-point scale where 10 is most likely. We then derive the NPS by subtracting the percentage of detractors (those who score zero to six) from
the percentage of promoters (those who score nine to 10). NPS operates on a scale from –100 (all detractors) to +100 (all promoters).

1
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SUSTAINABILITY AND OUR BUSINESS

CONTRIBUTING TO SUSTAINABLE ECONOMIC GROWTH

Seeing is Believing (SiB), is our global flagship community
programme which tackles the issue of avoidable blindness
and has provided over 12.6 million eye health interventions
to people, from 2003 to 2016. It follows a comprehensive
framework and involves stakeholders at all levels to deliver
accessible, affordable and quality eye care services. In India,
our network of 120 vision centres helps us reach urban, rural
and tribal population in 21 states. In 2017, we launched a
project focused on promoting blindness-free communities in
the states of Maharashtra and Bihar.

feedback that investors would like more direct access to
our Management Team, our client segment and regional
CEOs attended investor conferences to talk about their
business areas. In 2017, we aim to further strengthen our
communications.

WASHE (Water, Sanitation, Hygiene, and Education) is the
Bank’s flagship community investment programme in India
which provides access to water, sanitation facilities and
education to adolescent girls in municipal schools and
disadvantaged communities at large. Between 2011 and
2016, we empowered over 86,000 girls across 18 municipal
schools in Mumbai and Delhi. We also constructed individual
household latrines for the needy families and undertook
behavioural change communication for communities in
Maharashtra and Uttarakhand. In 2017, we expanded the
WASHE programme in partnership with the CII Foundation
with the aspiration to improve the water management
scenario in six drought-prone districts of Maharashtra.

Regulators, governments and industry bodies: We actively
engage with governments, regulators and policymakers at
a global, regional and national level to share insights and
technical expertise on key policy issues. This engagement
supports the development of best practice and adoption
of consistent approaches across our markets. We comply
with all relevant transparency requirements and disclose
information about our political activities.

Goal is our global education programme for adolescent girls
and young women that uses sports and life-skills training to
equip girls with the confidence, knowledge and skills they
need to be leaders in their communities. The programme has
impacted over 42,000 girls, from 2006 to 2016 in India.
Investors: We aim to deliver robust returns and long-term
sustainable value for our investors. Globally, transparent
engagement with our investors and the wider market
community helps us to understand what they need so
that we can tailor our public information accordingly. We
communicate with the investors in several ways, including,
quarterly management statements, half-and-full year results,
regulatory news services and media releases. We also meet
investors at the Annual General Meeting and at investor
meetings and conferences. Globally, in 2016, acting on

Globally, to benchmark our performance on sustainability
issues, we regularly take part in sustainability surveys
and indices such as the Dow Jones Sustainability Index,
FTSE4Good and the Carbon Disclose Project.

Our engagement with governments and regulators is through
ongoing dialogue, submission of responses to formal
consultations and by joining and participating in industry
working groups. In India, we collaborate extensively with our
peers, regulators and other expert industry bodies such as
Confederation of Indian Industry (CII), Federation of Indian
Chambers of Commerce and Industry (FICCI), and the Indian
Banks Association (IBA). As an international bank, we offered
our expertise to IUKFP and UKIBC to develop policy and
improve collaboration between banks in India and UK. We
are on the World Economic Forum’s Steering Committee
of the new High-level Working Group (HLWG) on Enabling
Infrastructure Investments in India.

We seek to ensure that our core business of banking supports
sustainable growth. Over the past five years, we have
increased our lending to clients by nearly 20 per cent from

$8.2 billion to $9.9 billion ending December 2016, making
a substantial contribution to individuals and businesses in
India.

Access to financial services
The financing we provide supports key sectors of the economy
that are driving sustainable growth from infrastructure
financing to microfinance. Globally, in 2016, we provided
loans and advances of $239,732 million to customers across
Corporate and Institutional, Commercial and Retail Banking.
In India, we believe that Commercial Banking clients which
comprise local entrepreneurs and mid-sized companies,
and Business Banking clients represented by small
businesses have great growth potential and can make
powerful contributions to the wider economy. We provide
the required financial services to help these enterprises grow
their businesses. In 2016, in India, our lending book stood
at $2.36 billion of which $1.7 billion was lent to over 1,300
medium enterprise segment clients and $663 million was lent

to over 7,000 small businesses.
In India, the Bank continues to enhance its offerings to
improve access to financial services. Our partner bank tie-ups
facilitate the smooth movement of money pan India. Aligned
to the Government of India’s thrust towards digitisation
we are the first foreign bank to launch Unified Payments
Interface in the country. Our other initiatives promoting cashless transactions include Instant Money Transfer, Bharat
Bill Payment System, and Immediate Payment Services.
Similarly, we envisage investing our capabilities in Aadhaarbased systems such as Aadhaar Payments Bridge System,
Aadhaar Enabled Payment System and Aadhaar Pay thereby
supporting the inclusion objectives of our clients.

Our achievements and aspirations in Sustainability
encompass the broader corporate social responsibility
imperatives in our local markets. The Indian Government’s
vision of corporate social responsibility is a trailblazer for
sustainable development. It has inspired us to evolve our
strategy, investments and relationships with stakeholders for
the common good.

At an exclusive stakeholder event, Zarin Daruwala and Amitabh Bachchan launched the new compilation of Amaan
Ali Bangash and Ayaan Ali Bangash titled The Journey-Rabab to Sarod.
L-R: Zarin Daruwala, CEO, Standard Chartered Bank, India; Indian classical musician Amaan Ali Bangash; rabab
exponent Ustad Daud Khan Sadozai; legendary Indian actor Amitabh Bachchan; sarod maestro Ustad Amjad Ali
Khan; and Indian classical musician Ayaan Ali Bangash
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CONTRIBUTING TO SUSTAINABLE ECONOMIC GROWTH

Trade
Globally, we continue to build on our network of cross-border
relationship managers to support clients as they expand their
international trade networks and invest overseas.
In India, as several Indian corporate expand their network
to other geographies, we continue to remain focussed on
supporting them in our footprint markets - Asia, Africa &
Middle East. Consequently, corridors like India-Africa, IndiaMiddle East, India- ASEAN are gaining great momentum for
trade finance. In India, we are the leading bank for providing
cost-effective foreign currency, export finance, supply chain
and financing solutions. Our services benefit the complete
network of a corporate and supports its growth from a small
and medium enterprise to an emerging corporate into a large
business.
Trade digitisation in India continues to gain momentum in
2017. For example, our collaboration with Bolero on their

electronic document presentation service will accelerate
payments, enable faster movement of documents at lower
cost and improve security of trades. To boost trade in
India we continue to educate our corporate customers on
the flexibility and benefits of Bank Payment Obligation
over the traditional letter of credit. We have also launched
paperless import payments which help clients in bringing
in payments efficiency. To add, for our exporter clients we
have introduced Document Preparation services to facilitate
electronic preparation of first party documents and collation
of third party documents. These digital enhancements will
help our clients focus better on their core business.

Case Study

Overall, these initiatives focus on providing cost-effective
and convenient financing solutions to exporters and help
us make a positive contribution to the country’s foreign
exchange while promoting sustainable development.

Globally, we bank people and companies driving investment, trade and creation of wealth across Asia, Africa
and the Middle East

Infrastructure
We are facilitating and supporting renewable energy and
clean technology investments across our markets. Globally,
we funded and facilitated more than $800 million to the clean
technology sector in 2016.
India set an ambitious target of reaching 175 GW of installed
capacity from renewable energy sources by the year 2022.
There was reduction in tariffs of solar and wind projects in the
past year. For the first time, a competitive bidding regime was
introduced for solar and wind projects. This is considered as
a game changer in the renewable energy sector. The tariffs in
this sector achieved grid parity levels, thereby, underpinning
the competitiveness of renewable energy as compared to

other energy sources.
In our pursuit to contribute to the country’s mission for
affordable and clean energy, in India, we have facilitated
financing of $660 million to the renewable energy sector from
2008 to 2016; primarily towards the wind and solar power
projects. We continue to support the needs of our domestic
and international clients by providing financing and advisory
services, and creating suitable robust and scalable business
models for them. We also partner with development finance
and multilaterals institutions to enable projects to tap into
diverse sources of capital.

Group value of funds provided and facilitated for clean technology $million

800.8

2016
968.0

798.6
14
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China Light and Power India

China Light and Power (CLP) India is part of the Hong
Kong based CLP Holdings. CLP Holdings is a leading
investor-owned power business in Asia Pacific, and its
Indian entity, CLP India, is one of the largest renewable
energy producers in the country.
The Group’s power business in India is managed by
CLP India. CLP India is committed to powering India by
building a strong portfolio of renewable energy projects
with operational and committed capacity of around 1,000
MW across wind and solar energy. CLP has a longstanding relationship with the Bank in India.

We are the lead financer to more than 400 MW of wind
power projects across the states of Maharashtra, Gujarat
and Rajasthan. All these projects are fully commissioned.
We provided a one-stop solution by performing the role
of a structuring bank, mandated lead arranger, lender,
hedge bank, and account bank and facility agent. In
2016, we assisted the client in pooling the cash flows of
all the operational projects through a Common Account
Bank structure. This pooled corporate structure solution
achieves the desired risk diversification/risk mitigation
from a sponsor as well as a lender perspective.

2014

Credit: China Light and Power (CLP) India
Stock image used.
Standard Chartered Sustainability Review 2017
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CONTRIBUTING TO SUSTAINABLE ECONOMIC GROWTH

Agribusiness

Commercial Banking and Business Banking

We use our local financing expertise to provide agriculture
funding in our markets.

sector provides ease of access to farm equipment across
the country.

Population pressure, rising living standards and urbanisation,
food scarcity has become a growing problem across the
markets where we operate. We have immense understanding
of agriculture funding opportunities and local financing
requirements in our markets. We use this experience and
expertise to support clients throughout the supply chain
from small farmers to global corporations. Our financing
is benchmarked to international environment, social and
governance standards.

We have consistently been one of the leading financers
to tractor dealers across the countries through supply
chain financing arrangements with most of the tractor
manufacturers in India. Availability of such finance boosts
farm mechanisations, thereby resulting in farm productivity
improvement. We have also enhanced our focus on food
and agro processing segment which provides farmers a
market for their produce. Increase in investment in agro and
food processing infrastructure will help reduce wastage of
agri-produce in the country. Over a period of time, it is also
expected to provide better price realisation to farmers for
their produce.

In India, our agribusiness loan almost doubled to $375.71
million in March 2017 from $188.03 million in March 2016.
The book comprised of lending to various categories of
borrowers such as loans to food and agro-processors and
micro finance loans through MFIs. We have contributed
significantly to agriculture financing through purchase of
securitisation papers with agriculture loans as underlying
pool. We also disbursed finance to various rural development
oriented funds managed by National Bank for Agriculture and
Rural Development.
In India, we also support the agriculture sector by financing
the farm equipment industry. Availability of finance to this

We understand the changing needs of the fast-growing small
and medium-sized enterprises (SMEs) segment and help
them with the relevant financing and training to grow.
SMEs are the backbone of the Indian economy and contribute
45 per cent to India’s GDP. The Indian economy is expected
to emerge as one of the leading economies in the world and
likely to become a $5 trillion economy by 20252, therefore
major impetus is being given to strengthen the SME sector.
The sector will also inevitably support India to improve the
nation’s financial inclusion and mitigate the urban rural divide.

In India, in 2016, our lending to SMEs from Commercial
Banking and Business Banking comprised a book of $2.36
billion of which $1.7 billion was lent to over 1,300 medium
enterprise segment clients and $663 million was lent to over
7,000 small businesses.

$2.36bn
of finance provided to Commercial Banking and Business
Banking clients

Lending to the agriculture sector and strengthening of the
rural economy continues to be an important imperative for
the Bank in India.

$375.71mn
doubled our agribusiness loan book

Microfinance
The financing we provide supports key sectors of the economy
that are driving sustainable growth from infrastructure
financing to microfinance.
We have supported the long-term sustainability of the
microfinance (MFI) sector by helping our clients access
capital markets and integrate with the formal financial sector.
In the past, we have provided technical assistance on risk
management and supported initiatives to promote greater
transparency. In 2016, globally, we provided lending of
$409.89 million to MFI clients for on-lending to microfinance
customers.

In India, we provided lending of $181.7 million for on-lending
to microfinance customers, representing an increase of 65
per cent over 2015. We offer a complete range of banking
products and services to MFI clients and also advance
technical assistance initiatives to build the capacity of MFIs
and influence the thinking in the sector.

$181.7mn
lent to MFIs

We seek to ensure that our financing is relevant to specific business needs and supports sustainable
growth

Amount lent $ million

Note

181.7

112

77

2016

2015

2014

In Standard Chartered Bank, Small and Medium Enterprises (SMEs) are served by Commercial Banking and Business Banking segments.
Commercial Banking India serves 9,000 clients and is the largest foreign player in this space. We aim to build long-term multi-product relationships with a strong
base of growing companies. As a segment, Commercial Banking caters to both borrowing and non-borrowing (liabilities) clients. Commercial Banking covers a very
wide turnover of clients which are segmented based on turnover and client needs to ensure focussed coverage. We also offer supply chain finance to the buyers
and suppliers of our Commercial Banking, and Corporate and Institutional clients. Besides this, we have a dedicated team focusing on liability accounts. The
Indian government’s ‘Make in India’ initiative and its thrust on expanding the manufacturing sector is likely to provide impetus to this sector. Commercial Banking
provides a comprehensive value proposition to SMEs including availability of full product suite, customised structured solutions, offering our global network as
they internationalise, strength in foreign currency funding, dedicated relationship managers as trusted advisors, unique consolidated proposition which includes
Employee Banking, Private Banking and Wealth Management (insurance and investment) and a promise to seamlessly move clients into appropriate segments as
they grow.
Business Banking serves 26,000 clients and its strategy is implemented through a two-tier client value proposition. High growth business clients are offered industry
specialised packaged solutions and priority benefits; they are managed by dedicated business bankers. Other Business Banking clients are offered self-serve
solutions with competitive turnaround time; they are served by a business centre through inbound voice support. Business Banking clients are served through a
comprehensive suite of products and services, including secured and unsecured lending with special focus on priority sector, business accounts, wealth products
and advisory, internet and mobile banking and cross-border products.
Footnote
2
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CONTRIBUTING TO SUSTAINABLE ECONOMIC GROWTH

Case Study

Environmental and social risk management
We seek to ensure that our core business of banking supports
sustainable growth in our markets.
We work with our clients and employees to embed our
approach to environmental and social risk management
(ESRM). Globally, in 2016, our dedicated ESRM team reviewed

more than 300 clients and transactions for alignment with
our 20 Position Statements. We also updated our Climate
Change and Human Rights Position Statements following
consultations with internal and external stakeholders.
Download our Position Statements at sc.com

ESRM global clients and transactions reviewed by
sector %

1.2% Tobacco
6.7% Other
1.2% Dams & Hydropower
1.8% Renewables
0.3% Nuclear Energy

16.5%
Infrastructure &
Transport

0.9% Ship Breaking
4.6% Agribusiness
3.7% Palm Oil
0.6% Forestry

13.1% Fossil Fuel Power
TPS Infrastructure Limited

28.0%
Chemicals &
Manufacturing

8.8% Mining & Metals
We have a lending relationship with TPS Infrastructure
Limited. We have extended forex and working capital
facilities including overdraft, export packing credit and
post shipment facilities to the client of $5 million.
TPS infrastructure Limited was established in 1985 and
is one of the leading producers of engineering products
and civic equipments. Their products are recognised
internationally for their precise design, quality and fuel
efficiency.

• Executing projects requiring installation of centralised
pipeline systems, cleaning and recycling/disposal of
spillages in industries

12.5% Oil & Gas

• Providing advanced fog and dust control systems
which are more efficient than the de-dusting bag house
system
• Manufacturing waste management equipments such
as garbage compressors, equipments for recycling of
waste water

They have expertise in manufacturing equipments for
pollution control, management and handling of municipal
solid waste, housekeeping in infrastructure industries,
bulk transportation, special purpose mobile equipments,
etc.

• Manufacturing equipments for dislodging and removing
blockages from sewage pipelines and sludge from
manholes

They manufacture a wide-range of equipment required
for modernisation and mechanisation of solid waste
management, sewer line/drain cleaning, and maintenance
and mechanised cleaning of roads by municipalities and
public health departments, thereby helping local municipal
corporations to keep the environment clean by addressing
waste disposal issues.

• Providing sludge and scrap removal management
equipments for industries

TPS manufactures its products in technical collaboration
with M/S Wieland Lufttechnik GMBH, Germany. They also
undertake research to develop advanced solutions for
waste management by:

By lending to clients such as TPS Infrastructure Limited
who are committed to running their business responsibly,
we help minimise environmental risks and contribute to
sustainable economic growth.

• Manufacturing an array of self-propelled sweepers for
cleaning and maintaining the roads

TPS continuously strives to improve its range of products,
processes and works closely with its customers to provide
them with high quality bespoke products and services.
TPS is committed towards manufacturing newer and
efficient tools to promote cleaner environment.
We work in partnership with our clients to manage environmental and social risks

Credit: TPS Infrastructure Limited
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BEING A RESPONSIBLE COMPANY

Being a responsible company
Being a responsible company is about how we manage our
business and promote the behaviours, values and principles
that enable us to make the right decisions. We focus on
preventing financial crime, investing in our people and
minimising our environmental footprint.

Our global Sustainability Aspirations highlight our focus
on embedding the highest standards of conduct across
the organisation. In 2017, we are taking our Aspirations on
people, conduct, financial crime compliance and environment
forward.

Governance
We focus on having the right culture, structures and processes
in place to ensure that we practise strong governance.
Good governance is vital to the success of the Bank. It
ensures that we’re managed in line with our strategy, values,
culture and key stakeholder requirements. The Board has
overall responsibility for setting our sustainable business
priorities and ensuring effective risk management. It sets the
strategic direction of the Group and considers the impact of
its decision and responsibilities to the Group’s stakeholders,
including employees, shareholders, regulators, clients,

People and values

suppliers, the environment and communities in which it
operates. The Management team is responsible for executing
the strategy.
The Brand, Values and Conduct Committee provides
oversight of our sustainability strategy. We have internal
committees in place who are responsible for managing
environmental and social risks in their respective businesses.

Diversity and inclusion
We view diversity and inclusion as critical to our business
success in the long term. It enables teams to unlock
innovation, make better decisions and manage risk.
We employ more than 80,000 people - nearly half of whom
are women - representing 130 nationalities worldwide. This
provides us with a strong competitive advantage, enabling us
to understand better the needs of those who bank with us. In
India, our total workforce accounts for nearly 23,000 people
representing ten nationalities and employing 30 per cent of
women as part of our workforce and 14 per cent women form
part of our senior management. 138 people with disability are
integral to our workforce.
Our diversity and inclusion agenda focuses on gender
equality and inclusion of people with disability. In India, we
drive the agenda through the following policies and initiatives:
•

•

We have crèche facilities and on-site day care centres
in our Mumbai, Chennai and Gurugram offices to help
working parents fulfill their family responsibilities

23,000

•

Our sabbatical policy provides staff with an opportunity
to focus on their interests or duties outside work

staff in India - 30% of who are women

•

Flexible working helps us to address individuals’ needs
without compromising on the Bank’s performance and
service delivery. Our refreshed Flexible Working Policy for
India is aligned to the new Global Flexible Working Policy,
and gives staff the choice about how they work, whether
that’s part time, flexible time, working from home, or a
combination

•

To develop a pipeline of women leaders we have the Top
100 Women Mentoring Programme where high potential
women staff are mentored through regular career
conversations

Nearly

We employ a diverse and inclusive workforce that is
highly motivated and strives to do the right thing for our
stakeholders.

The Bank was one of the early adopters of providing 26
week maternity leave. The paternity leave benefit has
been enhanced to 10 working days

•

We empower women through professional self-defense

workshops, and help them stay safe through introduction
of a 24 Response application - a mobile application
based service for immediate response during a physically
endangering situation
The Bank in India has been recognised as one of the ‘100
Best Companies for Women’ by the 2016 Working Mother
and AVTAR Best Companies for Women in India (BCWI)
survey.
Globally, we have over 40 country-based Employee Networks
and three Global Networks (Women, Disability, and LGBT
and Allies) to support our diversity ambitions. In India, we are
a member of the Diversity & Inclusion in Asia Network (DIAN)
network which offers research, consulting and networking
opportunities to member organisations on current and future
diversity issues. This helps the Bank remain topical on
diversity issues and allows managers and leaders to learn
from peer organisations.
As a Bank, we are committed to gender diversity and seek
to improve it in the Group’s top levels of management by
supporting, developing, promoting and retaining senior
women employees. Globally, in 2016, we signed the UK
HM Treasury Women in Finance charter and announced an
overall target of having 30 per cent of our top four levels of
management by December 2020.
In India, we have Talking ATMs for our visually impaired
customers. The Bank has 233 ATMs across the country’s
footprint, all of which are Talking ATMs - a type of ATM that
is equipped with Braille key pads and audible instructions
to assist visually impaired customers in performing simple
banking transactions. A minimum of one-third of all future
ATMs deployed by the Bank in India will be talking ATMs.

233
Talking ATMs are operational in India

Our women colleagues attend the diversity and inclusion workshop
A visually impaired girl operates a Talking ATM at our branch in Mumbai
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BEING A RESPONSIBLE COMPANY

Case Study

Case Study

Vishal Agrawal, Fixed Income & FX Trader, Global Markets
Vishal is part of the Fixed Income and FX trading desk in the Bank
in India. He has the credit of being the first blind trader in the
Bank, the only blind trader in Asia and second in the world.

Chitra Poojari, Tele-Consultant
Piloted in 2010, our team of visually impaired (VI) telesales staff
team service accounts, cross-sell, up-sell, and lend products
to our existing customers with the help of JAWS (Job Access
with Speech) application. Their performance delivery has always
been at par with their other sighted colleagues. The team actively
participates across all Bank’s events ranging from business
projects to community volunteering.
Chitra joined the Bank in October 2016 and was excited to be
part of a multinational bank’s workforce. Being new to her role,

she experienced difficulty in handling a sales job, however, with
the right guidance and support from her manager she gained
confidence in herself and today is a subject matter expert in
her field of work. She said, “The Bank is equipped with the right
infrastructure to help people with disabilities settle down within
their jobs and navigate the Bank’s premises without any difficulty.
I feel valued and respected for who I am, and look forward to
further developing my talent and building a long-lasting career
in the Bank.”

Life changed for Vishal when he was diagnosed with a rare
degenerative eye disease called retinitis pigmentosa in 2004.
Four years later, by the time he graduated from an accounting
degree, he had already turned blind. However, he was determined
to fight the odds. In 2008, he went ahead and started a Long
Short Equities Fund where he generated 400 per cent returns in
a span of three years.
In 2011, he went ahead to pursue his MBA from one of India’s most
prestigious institutes, Jamnalal Bajaj Institute of Management
Studies, Mumbai. Despite knowing that his calling was Financial
Markets, due to his visual disability, no brokerages or investment
firms were willing to hire him. He spent months making phone

calls to employers, giving interviews and looking for a job. He
finally got hired as an FX trader by the Bank in 2013. Vishal listens
to price movements on the trading terminal through a special
speech-recognition software feeding into a device in his left ear,
while his colleagues watch multiple monitors to make trades.
Vishal has been an employee of the Bank for four years and
continues to meet his performance goals. He received immense
support and encouragement from his team and the Bank’s
leadership. Today, his initial struggles and hard work are payingoff. He is a successful emerging markets trader and a role model
to people. In the long run, he aspires to become a successful
investor.
The Bank is and remains committed to creating an inclusive
environment, free from bias, where everyone can realise their full
potential. Chitra and Vishal are examples of that commitment.

Photo Caption: Chitra has 40 per cent visual impairment in both eyes
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BEING A RESPONSIBLE COMPANY

Speaking Up

Building our talent pipeline
Providing our people with international experiences in line
with their career aspirations, skills, experience and strengths
is an important part of our development approach.
Our graduates and internship programme helps us boost
our talent pipeline. We follow rigorous selection process to
select high potential candidates from across the country.
In India, in 2016, we hired 43 high potential candidates

from premier Business schools across graduate and
internship opportunities. From 2014 to 2015, 19 per cent
of the graduates have moved to international roles. These
programmes provide new talent with personal real world
insights and exposure to actual working life, an experiential
foundation to their career choices, and the chance to build
valuable business networks, and connect with alumni.

We are committed to maintaining a culture of the highest
ethics and complying with our Code of Conduct. Speaking
Up Programme provides staff and stakeholders with a
secure, confidential way to report a genuine concern, thereby
helping us reduce the risk of financial and reputational loss
caused by misconduct.
Globally, in 2016, we re-launched our Speaking Up
programme linking it to our Group Code of Conduct and

#knowtherules global communications campaign. We see
the programme as critical to ensuring good conduct and
creating the right environment for our people.
In India, Speaking Up report can be submitted in English
or a regional language. In 2016, 31 genuine cases were
reported as compared to 26 in 2015. Utmost confidentiality
is maintained during case investigations, which are typically
followed up and closed within the Bank’s turnaround policy.

Learning and development

Responsible selling and marketing

We want our people to excel. By leveraging their unique
strengths, and providing them with the right technical and
professional training, we help them realise their potential and
perform to an exceptional standard.
We continue to deliver a comprehensive employee learning
programme, with a focus on risk and conduct. We have
invested significantly in ensuring that our people connect
with clients to understand their needs, and how we can
serve them better. One of the ways in which we measure staff
engagement is through the global My Voice survey which
was completed by approximately 70,000 employees across
68 countries in 2016. In India, 83 per cent staff responded to
the survey.
Globally, in response to My Voice feedback a new approach
for developing managers, together with, new career
development guides and toolkits was launched. Focus
on quality performance and career coaching has been
sharpened. Additionally, in India, we responded to staff
feedback by introducing new recognition platforms and
diversity and inclusion initiatives.

We provide learning and development opportunities
to create an engaged and value-driven team

Treating customers fairly (TCF) principles are embedded in
our Group Code of Conduct.

Fair treatment of customers and clients is becoming
increasingly important to law-makers and regulators in the
countries in which we operate. We serve our clients by
providing them with transparent, simple and easy business
solutions. To fulfill that promise, in 2016, we launched a
swathe of new technology initiatives such as touch ID login
based mobile app, electronic banking centres, real time
paperless account opening, launch of the video banking
service channel, simplified payments using UPI, voice prints
based customer authenticating at our call centres, and
enhancement of our Interactive Voice Response channel.
Thereby, also positively impacting the number of customer
complaints.

In India, we have been ranked number one across the
industry in the Banking Codes and Standards Board of India
(BCSBI) survey report for 2016-17, with an overall score
of 95. Last year we were ranked number five with a score
of 92. We continue to improve our Net Promoter Score
(NPS). In 2016, our NPS was 28 for 2016 as compared to
24 in 2015. In 2016, there was a 36 per cent reduction in
the maintainable complaints received by the Reserve Bank
of India (RBI) Banking Ombudsman offices as compared
to 2015. No penalties were levied on the Bank by the RBI
Banking Ombudsman for the third year in a row.
Our treating customers fairly principles are embedded in our
Group Code of Conduct.

Financial crime prevention

Conduct
We uphold a strong conduct framework and invest in our
people to deliver fair outcomes for our stakeholders.
Our conduct management framework touches all parts of our
business and sets out the elements that we need to identify,
control and govern conduct-related risks. The framework
aims to ensure that the Group is governed appropriately, with
adequate infrastructure and a transparent business model. It
empowers our leaders to create an ethical environment where
our employees are incentivised to exercise good judgement.
Managing the business in this way helps us to achieve fair
outcomes for stakeholders and support our markets.
Employees receive mandatory conduct training, and their
performance objectives and reward mechanisms are
explicitly linked to behaving appropriately. In 2016, the
Bank’s top management launched a comprehensive global
communications campaign on conduct, #knowtherules,
highlighting the importance of conduct to the Group.
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We have policies and procedures in place to make sure we
sell the right products and treat our clients fairly.

The Board has adopted a refreshed Group Code of Conduct
(the Code) relating to lawful and ethical conduct of business
and this is supported by the Group’s core values. Our
directors and staff are expected to observe high standards
of integrity and fair dealing in relation to customers, staff and
regulators in the communities in which the Group operates.
All staff are required to recommit to the Code annually.
In India, 98 per cent of our staff committed to the Group
Code of Conduct e-learning as on December 2016.

98%
staff completed training on Code of Conduct
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Financial crime such as bribery, corruption and money
laundering, hinders economic progress and harms
communities.
We are committed to be a leader in fighting financial crime.
In June 2016, the Group was formally recognised by the US
Crimes Enforcement Network (FinCEN) for two investigations
conducted by the Group’s Financial Crime Compliance
(FCC) team that led to successful law enforcement action.
We continue to strengthen our FCC standards by making
enhancements to our financial crime controls, training our
staff and sharing best practice with clients and partners.
For example, in India, having access to right tools and
information helped us manage the impact of demonetisation
of high value Indian currency notes, which posed significant
money laundering risks.
On the training front, a dedicated e-learning on Sanctions
was developed and launched during 2016, replacing the
sanctions content previously integrated into the Anti-

Money Laundering training. In India, 98 per cent of our staff
successfully completed the Sanctions training and the AntiBribery and Corruption e-learning as of end of December
2016.
In 2016, the FCC organisation structure in India was
enhanced to bolster up the Financial Crime Risk programme,
which remains a priority for the Bank. The Bank continues
to invest in new systems for surveillance and screening
and implementation of a robust anti-bribery and corruption
programme to improve our ability to fight financial crime.

98%
staff completed the Sanctions training and the Anti-Bribery
and Corruption e-learning in 2016

Standard Chartered Sustainability Review 2017

25

BEING A RESPONSIBLE COMPANY

Environment
We seek to reduce the direct impact of our operations on the
environment.
Environmental issues, particularly resource scarcity, have
an increasing influence on our clients and our business. The
impact will be felt in every corner of the world, but more
immediately in the regions where we operate. Responding to
these issues requires a consolidated effort from businesses,
governments and individuals. We have long-term targets to
reduce our energy use, water use and paper consumption.
We report on all our Global Environment Management

System (GEMS) properties, defined as all properties that
are over 10,000 square feet for energy and water. For paper
and business travel, it is defined per full-time employee.
Environmental assurance is conducted annually only for
Scope 1 and 2 emissions. Scope 1 emissions are defined as
arising from the consumption of energy from direct sources,
such as by burning diesel with generators, during the use
of property by the Bank. Scope 2 emissions are defined as
arising from the consumption of indirect sources of energy,
such as the consumption of purchased electricity and heat,
during the use of property occupied by the Bank.

Water
In India, in 2016, our water usage intensity increased by 4
per cent from 1.31 KL/m2 in 2015 to 1.37 KL/m2 in 2016.
The marginal increase in the water usage is attributed to

the increase in footfall and occupancy in some of our key
markets. We have some minor and major initiatives in the
pipeline to reduce the water usage index in the coming years.

Our senior leadership team participates in a Conduct workshop

Energy
Reducing fraud
The Group seeks to be vigilant in managing risks and frauds.
Internal and external fraud continues to be a global problem
for the financial services industry. The Bank is driven by the
Group policies, local regulations and the controls outlined in
management of fraud detection and avoidance.
In India, the Falcon fraud detection tool is utilised for
monitoring credit and debit card transaction fraud. This fraud
detection solution for credit cards was upgraded in 2016,
and the debit cards segment will be upgraded in 2017. We
continue to employ Hunter for detection of new application
frauds in addition to pre-set SAS rules and screening at

the pre-booking stage. Introduction of Threatmetrix system
which is capable of identifying real time online threats and
fraud detection for the Bank’s online and mobile banking
transactions by using ThreatMetrix Global Trust Intelligence
Network, is well underway.
In India, we have a robust fraud detection system and process.
Memento (Enterprise Fraud Detection System) continues to
monitor staff integrity issues. Its pre-set rules have been
refined over time resulting in more accurate reporting of
alerts. In 2016, 4,000 alerts were identified in India.

An accident and incident is an unexpected and unplanned
event which can harm people and/or damage property. In
2015, the Group introduced an online Incident Reporting
portal for capturing all types of health and safety incidents
such as loss or injury, and property damage to enable us to
take the necessary corrective and preventive action. In India,
27 incidents were reported and addressed by the Bank in
2016.
In India, to support agile working, we have implemented
improvements in the Global Office Workspace Standards. To
ensure ergonomics in every office, new designs have been
incorporated for the workstation and task chair. We’ve also
launched the inclusive design standard to ensure that every
new workspace is designed and built disabled friendly.
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These efficiencies include, water balancing and air balancing
activities in Haddows Road campus cold-aisle containment,
timer controls for air-conditioning and building signage
and optimising building operations based on ‘Time of day’
occupancy and tariff.

In pursuit of meeting the Sustainability Goals of the Bank,
we are constantly seeking opportunities to reduce the
energy, diesel and water consumption through various
environmental initiatives. The sizeable reduction of energy
consumption is principally due to the operational efficiencies
and low cost initiatives implemented across the portfolio.

In our effort to reduce our carbon footprint, 60 per cent of
our energy consumption is drawn from renewable energy
sources (wind and solar) in two of our Chennai sites. This
renewable energy consumption amounts to 16 per cent of
the total country consumption.

Paper
Globally, we are committed to reducing paper consumption
to 10 kilos per full-time staff from 2012 - 2020 across all
properties owned by the Bank.

Health, safety and wellness
We strive to improve the health and safety of our staff at work.

In India, we reduced our energy usage intensity by 9 per
cent from 353 kWh/m2 in 2015 to 320 kWh/m2 in 2016.
The energy consumption reduced across our portfolio was
approximately 5 million units (kWh), which equals to 4,450
tons of CO2 emissions.

Ongoing health and safety engagement with employees has
significantly increased with more employees participating in
the premise ‘Health and Safety’ and ‘Quality Management
Audit’ inspections. Staff also benefit from the workshops
raising awareness on health and wellness such as relaxology,
ergonomics, etc.
Our strong network of over 350 First Aiders and Fire Marshalls
- higher than the Group mandated requirement - help us
deliver on the health and safety agenda pan India.

In India, in 2016 our paper consumption increased to 25.4 kg
from 23.48 kg per FTE in 2015. We use 75 grams per square
meter (GSM), Forest Stewardship Council certified paper in
our printers for office printing.
The real e-statement penetration increased to 92 per

Annual energy use of our properties per
square metre kWh/m2/year

8,640

trees saved through paper saving initiatives

Annual water used in our properties per
square metre KL/m2/year

365
353

In 2017, we will focus on raising awareness on incident
reporting, ergonomics, fire safety and driving and vehicle
safety, and contractor compliance through various health
and safety induction and training programs.
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cent as of December 2016 with 2 million e-statements
sent to customers per month, as compared to 71 per
cent in December 2015. Going green has helped us save
approximately 8,640 trees.

1.44

320

1.31

230

2014

2015

2016

Annual office paper use per staff kg/FTE/
year
25.4
23.48

2019

(Global Target)

1.37
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2016

24.66
0.5

2019

(Global Target)
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Case Study

Recycling
We work with authorised e-waste vendors to recycle IT
equipment. In India, in 2016, through our asset disposal
initiative, we have recycled 12,946 kg of e-waste, marking

a 15 per cent increase in e-waste disposal as compared to
2015.

Suppliers
As an employer, a provider of financial services and a
procurer of goods and services, we have a responsibility
to respect human rights across our business. We address
human rights in our Code of Conduct, Supplier Charter and
Position Statements.
We engage with our suppliers on environmental and social
matters through our Supplier Charter. In 2016, in India, we
availed services worth $203.35 million from 4,799 suppliers,

and the Supplier Charter was sent to 4,710 existing suppliers.
Globally, we are part of the United Nations Global Compact
(UNGC) Supply Chain Sustainability Workstream and
encourage our suppliers to adopt the 10 UNGC principles
relating to issues such as human rights and labour.
Our Supplier Charter can be viewed at sc.com/suppliercharter.

Reducing our environmental impact

We have partnered with our facilities provider CBRE
to identify ways to reduce resource use. At our Global
Business Services facility in Chennai, India, this approach
resulted in a significant upgrade to the air-conditioning
system during 2016. As part of this guaranteed efficiency
project, we have redesigned and retrofitted the entire
Chiller plant in office environment with only a two-day
shutdown for changing over the water system.
Key highlights of the project are:
•

28

Guaranteed Efficiency of 0.75 kw/TR (from previous
efficiency of 1.25 kW/TR)

•

Reduced moving parts - from 19 pumps to 6 pumps, 8
Chillers to 3 Chillers

•

Increased resiliency in the plant with uniform simpler
design

•

Improved employee experience at workplace

•

Projected saves of 250,000 kWh of energy per annum
from 2017

We are in the process of implementing 100 per cent LED
lighting across our India portfolio in 2017.
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INVESTING IN COMMUNITIES

Investing in communities
We work with local communities to promote social and
economic development.
In India, our community programmes target the issues
of health, education, sanitation and skill development.
Through Seeing is Believing we tackle the issue of avoidable
blindness; WASHE provides access to water, sanitation
facilities and education to adolescent girls in municipal
schools and disadvantaged communities at large; Goal
empowers adolescent girls by using sport to develop life
skills; and Financial Education builds the financial capacity
of youth.

Globally, as part of our Sustainability Aspirations, we will
continue to deliver on our community commitments to raise
$100 million for SiB, and reach 600,000 girls through Goal by
the end of 2020.
Employee volunteering is fundamental to our Bank’s culture.
Every employee is offered three days of full pay leave to
volunteer during working hours. In 2016, the Group achieved
67,611 employee volunteering days of which 17,863 days 26 per cent - were contributed by India.

Employee volunteering helps drive a higher purpose for our colleagues and creates a platform to give back
to the community
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INVESTING IN COMMUNITIES

Community programmes
We deliver significant social impact in areas of high need and
build local capacity.
It’s widely recognised that investing in women and girls has
a multiplier effect on the socio-economic outcomes of a

country. Our community investment programmes - Seeing is
Believing, WASHE, Goal and Financial Education, promote
economic inclusion; with particular emphasis on uplifting the
status of women and girls.
Blindness may not be making headlines, but it adversely
affects an individual’s health and economic productivity.

Case Study

Globally, 285 million people are visually impaired; of these,
39 million people are blind, and 246 million people have low
vision. The economic cost of the loss of productivity from
avoidable blindness is estimated to be $200 billion per year.3
SiB (Seeing is Believing) provides funding to tackle avoidable
blindness and visual impairment across our global footprint,
since 2003. It raises funds for investment in eye care projects
that aim to have long-term impact in areas of high need in
collaboration with International Agency for Prevention of
Blindness and leading eye care organisations.
Globally, the Bank is committed to raising $100 million for
SiB between 2003 and 2020, with dollar for dollar matching
contribution. In 2016, through our global fundraising and
Group matching, we raised $6.5 million for SiB, taking our
cumulative fundraising amount to $92.8 million between
2003 to 2016. The funds raised are invested in eye health
projects ranging from provision of comprehensive eye care to
building innovative eye health delivery solutions.

Girls comprise approximately half the youth population
(aged 15-24) in developing countries but their economic
contribution is well below potential. Nearly two-thirds of the
world’s illiterate adults (496mn) are women, a proportion
that has remained stubbornly unchanged for the past 20
years, according to the UN’s World’s Women 2015 report.
Globally, one additional year of girls’ schooling resulted in
a 10 per cent increase in income (UNICEF, 2015). Despite
this, 62 million adolescent girls around the world are not
in school.
Each additional year of girls’ schooling is estimated to
boost long-run growth by 0.6ppt per year. Girls’ education
also yields some of the highest returns. On average, the
rate of return on primary education for women is lower
than that for men in developing economies, but returns
for women are higher at secondary level. However, the
school dropout rates at secondary education level are
higher for girls than for boys in most developing countries,
partly due to circumstances beyond the control of girls,
such as early marriage or cultural norms that incentivise
investment in boys.

Global Seeing is Believing fundraising and people reached from 2003 to
2016
People reached
Million

Fundraised
$Million

140

133.8

100

100

111
92.8
90

85

86.3

76.4
65.8
40

70
2014

2015

People reached

2016

2020 (target)
Fundraised

India impact

Girls’ education - A rewarding investment

In 2017, the Bank’s global research team published a
report ‘Girls’ education - A rewarding investment,’ which
delves into the positive long-term economic impacts of
advancing girls’ education.

Since 2003, we have implemented 151 eye health projects
of varying scale in 36 countries, and impacted 133.8 million
people, globally.

which makes clean water, safe toilets and sanitation
facilities available in municipal schools to help girls’
manage themselves during periods. Availability of these
amenities makes a huge difference to retaining girls at the
secondary level.
Women increasingly have better access to tertiary
education but continue to face challenges in areas
traditionally dominated by men, such as science,
engineering, manufacturing and construction. According
to the World Bank, correcting gender segregation in
employment could increase aggregate productivity
globally by as much as 16 per cent.
The focus of our Goal programme is to narrow gender
disparity by providing life skills, financial literacy and
employability training to girls to help them emerge as
economic leaders in their community.
Overall, the opportunity cost of girls’ joblessness is far
lower than the cost of school dropouts. This is largely
because dropout decisions are more definitive. The report
also emphasises that achieving gender parity in secondary
education and improving the quality of education should
be a policy priority for governments, with a particular
focus on improving access to education.
Read the full report at research.sc.com

This reinforces the importance of our WASHE programme

India bears the burden of one-third of the world’s blind
population. Cataract is the leading cause of blindness,
closely followed by refraction error, and thereafter glaucoma.
There is gender bias even in blindness.
Two-thirds of world’s blind are women and girls.4 In many
communities medical needs are prioritised in favour of the
male members of the family, or in some cases women are
made to feel like a social burden and therefore shy away
from seeking medical assistance. To add, a vast majority of
girls end up caring for blind relatives, thereby forcing them
to leave their education and aspirations. Additionally, many
are unable to commute long distances due to household
responsibilities.

120 vision centres across 21 states: Maharashtra, Gujarat,
Rajasthan, Haryana, Himachal Pradesh, Jammu-Kashmir,
Uttarakhand, Delhi, Uttar Pradesh, Bihar, Jharkhand, West
Bengal, Assam, Tripura, Chhattisgarh, Madhya Pradesh,
Odisha, Telangana, Andhra Pradesh, Tamil Nadu and
Karnataka.

Unbelievably, 80 per cent of visual impairment can be treated
or prevented. The solution to treating a disrupted vision is
simple and inexpensive. For example, a cataract can be
treated for $30 or lesser.
Since 2003, we have invested over $13 million towards
Seeing is Believing in India. The funds are utilised to develop
eye care capacity, promote innovation in eye care, propel
skill development among women, and rehabilitate people
with residual visual impairment or who are blind.

Our Seeing is Believing programme also
addresses poor eye health of school children

In India, we have provided over 12.6 million eye care
interventions to urban, rural and tribal population through
Footnote
IAPB 2010 World Report
The International Agency for the Prevention of Blindness: Gender and Blindness

3

Photo caption: Girls from the WASHE council perform a role play demonstrating the importance of sanitation and hygiene
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India impact from 2003 to 2016

•

12.6 million people received cost-effective
interventions in eye-care since 2003

•

1.4 million cataract operations funded

•

3 million people refracted

•

Nearly 13,000 people treated for Vitamin A deficiency
and Trachoma safe preventions

•

Nearly 9 million people educated on eye health

•

Over 12,000 community healthcare workers trained

An elderly gentleman gets his eyes tested for refraction error

Forging the right partnership makes the difference. Our
collaboration with experts and advocates in the field of
eye care has assisted us in reaching the remotest pocket
of the country, and advancing the agenda on eye health.
Our notable partners include International Agency for the
Prevention of Blindness, Sightsavers, Dr. Shroff’s Charity
Eye Hospital, Aravind Eye Institute, LVPEI, Seva Foundation,
Operation Eyesight Universal, and many more. For example,
the path-breaking milestone achieved by Sightsavers in India
over the last four decades includes successfully advocating
for the establishment of the National Programme for Control

of Blindness, contributing to the establishment of a unit in
India to produce high quality, low cost intraocular lens and
suture which has revolutionised the affordability and quality
of eye care.
Over

12.6mn

the underserved population of Uttar Pradesh and Haryana,
and has benefitted nearly 300,000 people since its inception
in 2014.
Introducing advanced technology plays a pivotal role in
reaching the grassroots. It also spells upgrading the skill sets

of everyone who is involved in the eye care delivery value
chain, thereby, enhancing the competency, employability, and
earnings of the local VC staff - optometrists, vision technicians
and health workers. It promotes uptake of services, and also
strengthens our brand image and corporate reputation.

Creating jobs in the healthcare sector
Healthcare is a major sector that stimulates economic
growth through employment generation. Research indicates
that healthcare industry in India is poised to emerge as a
$280 billion industry by the year 2020.5 Despite significant
development in the arena of healthcare there is a wide gap
in the availability of qualified professionals compared to the
demand.
Eye care is a critical component of healthcare. The SiB
projects have provided much needed momentum to the eye
care sector in India by strengthening coverage, improving the
quality of services, increasing participation of public as well
as private players, and generating jobs and employment.
In India, our 120 vision centres contribute to job creation,
local employment and promote gender equality. The
vision centre is a self-sustaining social enterprise which is
equipped with modern machinery to perform eye checkups and provide hospital referrals. It follows a simple model
which allows locally trained vision technicians to easily own
and manage it. The vision centres are linked to hospitals for
further treatment and cataract surgeries which are provided
for free or at subsidised costs under government schemes.
Seeing is Believing promotes gender parity by upskilling

women through investment in the ‘Certified Ophthalmic
Paramedics (COP)’ programme which is recognised by
the National Skill Development Council - Health Sector for
Vision Technician and Medical Records, and stresses on
harnessing the skill sets that prepare women to be job ready.
It creates a rank of professionally trained mid-level eye care
personnel who can liberate ophthalmologists to provide
advanced services such as surgery. CoP recruits girls with
higher secondary education qualifications who undergo a
two year training - shorter than an opthalmologist’s - and
are an effective solution to generating more qualified eye
care professionals to meet the community demand. We’ve
partnered with Dr. Shroff’s Charity Eye Hospital on this
initiative. 250 girls are enrolled in the course, since 2014.
Women respond better to women. Seeing is Believing
augurs greater participation of women across our projects as
community health workers, field staff, VT (Vision Technicians),
optometrist, etc, thereby encouraging more women to
access eye care services and seek timely treatment. We take
pride in sharing that we groom women who are part of SiB
projects to become entrepreneurs so that they can manage
the vision centres independently. Our vision centres in Delhi
are an example of our effort in that direction.

cost-effective eye care interventions provided, since 2003

Digitising the delivery of eye care services
Our new investment is setting a benchmark in advancing
the delivery of quality eye care services. To control the
high prevalence of blindness in the states of Maharashtra
and Bihar, in early 2017, we launched a new partnership
with Operation Eyesight Universal to promote and sustain
avoidable blindness-free communities in seven high priority
districts set to impact approximately 900,000 people. Eye
care services will be delivered through the establishment of
eight new VCs (vision centres).
The vision centres will be spread across seven districts of
Latur, Parbhani, Nanded, Jalna, Bhojpur, Vaishali and Patna
using digital technology. To maximise the output and service
delivery all vision centres are connected to the base hospital
through closed-circuit televisions thereby enabling the
project team to monitor the performance of the vision centres
on real time basis.
The status of community health workers has moved a notch
higher as they have transitioned to Andriod tablets and
use the cloud-based survey application to register patientlevel data from door-to-door surveys. 80 per cent of the
community health worker positions are held by women,
thereby, influencing more women to access eye care services.

34

Every project has a unique set of challenges which
demands customised solutions. Sundarbans comprises
small remote islands where tidal rivers and estuaries make
access very difficult. Our ongoing Sundarbans Eye Health
Service Strengthening Project in West Bengal uses GIS
(Geographical Information System) mapping to address
the issue of geographical inaccessibility and reach the
underserved areas of the forest reserve. GIS maps vision
centre data and provides a macro level representation of
the project’s geographic coverage and also facilitates trend
analysis based on gender and other medical attributes. The
project has reached approximately 2 million people, from
2013 to date.
Our historic Seeing is Believing Bank-client partnership
named ‘Brij Health Care and Research Centre-Dr. Shroff’s
Eye Care Institute’ in Mathura, Uttar Pradesh is backed by
state-of-the-art technology. The service spans basic cataract
services to various sub-speciality services like glaucoma,
cornea, oculoplasty, paediatric and vitreo retina. The
Institute aspires to become the largest tertiary eye hospital
in the region with the ability to handle all complexities of
the eye under one roof. At BHRC-Shroff’s Eye Care Institute
underprivileged girls pursuing the Seeing is Believing skill
development course also get trained. The Institute caters to

Standard Chartered Sustainability Review 2017

Shatrughan Sinha launches our new Seeing is Believing investment to create avoidable blindness-free communities in
the states of Maharashtra and Bihar in association with Operation Eyesight Universal.
L-R: Rajesh Sukumaran, CEO, Pellucid Inc., V. K. Luthra, International Director, Lions Club International, Dr. Divyesh
Shah, Technical Advisor, SightFirst, Lions Club International, Shatrughan Sinha, Actor and Honourable Member of
Parliament, Ex. Cabinet Minister, Health & Family Welfare, Karuna Bhatia, Head of Sustainability, Standard Chartered
Bank, India and Dr. Santosh Moses, Regional Manager, Operation Eyesight Universal, South Asia
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Case Study

Building eye health capacity for lasting impact
We build eye health capacity which encompasses improving
health systems and infrastructure. We train, coach, generate
demand, strengthen infrastructure to enable hospitals private and government - to provide comprehensive quality
eye care.
Seeing is Believing projects are interwoven into the
government health delivery systems. For example, the
health care delivery system in the Sundarbans is built on an
assortment of public and private providers, but it is deficient
in meeting the eye care needs of the community. Due to
inadequate infrastructure and equipment in public hospitals
the uptake of services is very low. Through the Seeing is
Believing Sundarbans Eye Health Service Strengthening
Project we have undertaken the responsibility of renovating
two sub-divisional hospitals in Canning and Kakdwip, and
enhancing capacity and clinical quality of their service. We
also offer mentoring support, quality supervision and training
to the government staff.
Our programme for prevention of avoidable blindness
caused by Retinopathy of Prematurity (ROP) is in partnership
with Queen Elizabeth Diamond Jubilee Trust. The program
covers 25 districts and 5 medical colleges in Maharashtra,
Madhya Pradesh, Rajasthan, Odisha and Telangana with
the goal of improving the quality of neonatal care and
establishing models of sustainable and scalable services
for the detection and treatment of severe ROP at every

level. The programme delivery follows a hub and spoke
model where screening for ROP is done in the sick newborn
care units and laser treatment for ROP is performed at the
designated medical college. The three premier government
institutions; All India Institute of Medical Sciences (AIIMS),
New Delhi, Post Graduate Institute (PGI), Chandigarh and the
Government Medical College Chandigarh are responsible for
developing educational material to train nursing personnel
and pediatricians on reducing the risk of developing ROP.
Our project with the Seva Foundation called SCALE
(Strengthening Capacity And Learning to Effectively Deliver
Quality Eye Care) follows the mentor-mentee model delivery
model where six lead mentor hospitals will mentor 54
hospitals in 17 states - reaching over half the states in India.
The mentors are exemplary hospitals working on eliminating
avoidable blindness. Our SiB project supports mentors to
adopt new processes in eye care and strengthen their training
and capacity involving each of the hospital staff members
right from doctors and nurses to managers and outreach
workers. Mentors in turn partner with the mentee hospitals to
draw an action plan on the change that the partner hospital
envisages. This also involves regular consultations, and
developing the abilities of the partner hospitals by training
and coaching them to improve clinical performance, systems
strengthening within hospitals, so that the increased demand
for preserving and restoration of eyesight can be better
managed.

SCALE project process overview
Ongoing regular consultation,
and referencing data to review improvement
of services and administration
Training to meet
priority needs
Mentee hospital is identified based on
pre-determined criteria

Needs assessment visit

Vision building & action planning
workshop

Strategic purchases and
renovations
Monitoring and
learning

At grassroots level, we train and collaborate actively with
ASHAs (Accredited Social Health Activists), Integrated Child
Development Scheme, panchayats, school inspectors,

government paramedics, women self-help groups to
influence the health-seeking behaviour.

Innovation in eye care
Innovation has the power to change a million lives. Globally,
the $4 million SiB Innovation Fund supports pioneering ideas
that have the potential to significantly advance the way eye

health is delivered. To revolutionise eye-care five innovative
ideas from India have received grants, since 2013.

Imraj Sk., 6-year-old, Sundarbans

Visual impairment adversely impacts a child’s learning and
integration in the society.
Imraj is from Bharatgarh, Basanti of South 24 Parganas.
Imraj’s mother was concerned that he had vision problems
as both of his eyes were always red and covered with white
fluid since he was an infant. As he grew up he experienced
difficulties in following his mother’s instructions, and the
problem ensued even after he joined school. They visited
many hospitals and traditional practitioners but couldn’t
find a remedy. One day, they visited the SiB outreach eye
camp in Sundarbans. Following a screening process he
was referred to the SiB’s Basanti vision centre for further
consultation. The Vision Technician examined him and
found that he had a severe allergy, as well as, cataract
in both eyes. He was prescribed eye drops for the allergy
and was advised a visit to the base hospital for further
examination, where he was prescribed a cataract surgery
in both eyes.

Imraj underwent surgery on his left eye first. Following
surgery his vision was tested and he registered a visual
acuity of 6/18; a marked improvement over his earlier
result of 6/24. In his mother’s words, “It’s really miraculous.
I couldn’t believe that Imraj has got his vision back. I wish
that I had visited the Basanti vision centre earlier. She
regrets that she cannot reverse the clock to give him the
time which he has already lost”. Imraj is able to read and
write on his own and soon he will undergo the cataract
surgery on his right eye. Thereafter, he will be able to fully
participate in school and have the opportunity to excel in
life.
Based on this experience, the SiB team plans to educate
the school teachers on vision problems, so that they
understand why some children face difficulties while
reading and writing, and cases such as Imraj’s are dealt
appropriately in the future.

Credit: Sightsavers India
Photo caption: Imraj after cataract surgery on his left eye
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Case Study

Case Study

Draupadi with her preterm baby boy Kumran, ROP beneficiary, Pune

Jaya Raju, Community Health Worker, Jalna

Jaya Raju is a widow and lives with her parents and a
child in Pipalgaon village, Jalna, Maharashtra. She lost
her husband to a fatal accident in 2016, which had an
adverse affect on her physical and emotional well-being.
Thereafter, she was compelled to move back into her
parents home. She was directionless on how to support
her child and aging parents. Her life took a sharp turn after
meeting an ASHA worker, who informed Jaya about the
vacancy of a community health worker with the SiB project.
She had no prior work experience, but she still went ahead
and applied for the post. She was among the 76 other
candidates who were shortlisted by Project Coordinator
for the interview process. Her strong determination and
commitment to work finally landed her the job.
She was called for a training programme in Shri Ganapati
Netralaya hospital - SiB project’s base hospital, which
transformed her life for good. Jaya still recollects her
apprehensions, “I was very frightened, as I had never
interacted with so many people before. Furthermore, it
was the first time that I had seen any touch screen phone,

so I was worried that I won’t be able to cope up and will
eventually be fired.”
Her determination is evident in her performance. She
travels for two hours daily visiting households, talking to
people, understanding their problems, and is no longer
a shy person. She is supporting her family well, and her
parents lovingly call her ‘smart Jaya’.
Jaya is a local inspiration. She operates the tablet (with
inbuilt cloud based survey application) with confidence,
and maintains that it helps her capture and track patient
details efficiently, as well as share reports easily. The SiB
project has unlocked my potential. “Working on a tablet
has empowered me, helped me push my limits, and has
given me an opportunity to upgrade my skills.” Through
this device, she has reached more than 7,500 people and
has identified 156 individuals with blinding and visually
impaired condition. Her referral has encouraged more
than 200 people to visit the SiB vision centres to avail eye
care treatment.

Credit: Operation Eyesight Universal
Photo caption: Jaya captures the household details on a tablet during a door-to-door community survey
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Draupadi is 20 years old and has never been to school.
She is married to Joginder who is a 23 year old agriculture
labourer from Bihar who migrated to Pune in search of
employment and works as a cook in a local hotel. He is a
third grade school dropout.
Draupadi conceived within five months of their marriage.
At the suggestion of a local health worker, the couple
went for one antenatal check-up in the third month of her
pregnancy. No abnormalities were detected at that time,
but suddenly at 26 weeks of gestation she delivered a
preterm baby of low birth weight.
The baby was immediately admitted in the SCNU (Sick
Newborn Care Unit) at the District Hospital for two and
a half months. Blood transfusion was done for severe
anaemia. Draupadi said, “The eye specialist explained
that premature babies can have a serious vision loss; so
an eye check-up was essential. Both, the SNCU and eye
doctor, told me that the baby’s eyes were not developed,
so without the light (laser) treatment the baby would
become blind.”

The Pune District Hospital is one of the five hospitals in
Maharashtra under the ROP programme. HV Desai Eye
Hospital is a mentor to the District Hospital who have
imparted training to the new-born care team on ROP
by identifying the babies for screening, treatment and
monitoring progress, counselling their parents, and followups. The baby was screened by the retina specialist
from HV Desai Hospital and was administered the laser
treatment, within 72 hours, by the paediatrician at the
SCNU. Laser treatment was administered four times at
weekly intervals, until the baby’s retina was matured and
there was no further risk of loss of sight from ROP.
Joginder said, “During the hospital stay, I did not spend
a single penny from my pocket for food, medicines or
investigations for either the mother or the baby.”
Today, the baby’s vision is preserved and he is thriving.

Credit: Queen Elizabeth Diamond Jubliee Trust
Photo caption: Kumran was treated for ROP in the Pune District Hospital
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We are uniquely positioned to address social issues that
hamper economic growth in our key markets.
Launched in 2011, WASHE (Water Sanitation Hygiene
Education) is the Bank’s flagship community investment
programme in India which provides access to water,
sanitation facilities and education to adolescent girls in
municipal schools, and disadvantaged communities at large.
To date, 86,000 girls in 18 municipal schools of Mumbai
and Delhi, and 350,000 family members have benefited
from the programme. WASHE also addresses immediate
community needs such as building sanitation facilities to
end open defecation in low-income communities of Karjat,
Maharashtra and Uttarkashi, Uttarakhand.

The WASHE model adopts a twin approach to tackle the
water and sanitation crisis, with education embedded at the
core of all interventions. WASHE approaches the issue with
girls through the school WASHE delivery model and impacts
the larger community through focused project-based
partnerships.
Impacted over

86,000
girls, and influenced over 350,000 family members from 2011
to 2016

The power of partnerships
Forging healthy partnerships with our clients helps us
exchange best practices, as well as, infuse more power and
scale into our WASHE programme. Our partner implementing
organisations - WaterAid India who drive water, sanitation
and hygiene programmes in municipal schools, Habitat for
Humanity who support construction of toilets, and recently
the Confederation of Indian Industry (CII) Foundation who
work on water management - are experts in their field of
work and our shared interest to amplify social impact, make
us the perfect match. Our other credible partners include
United Way of India, Society for Human and Environmental
Development and Society for All Round Development.
In 2017, we invested with the CII-Triveni Water Institute and
CII Foundation for undertaking water resource evaluation
using its scientific tool WATSCAN across villages in six

drought-prone districts of Maharashtra. This project is
under the umbrella of the state government’s ‘Jalyukt Shivar
Abhiyan’ to make Maharashtra a drought-free state by 2019
which is led by the Honourable Chief Minister.
Water is a shared and scarce resource, therefore innovative
and methodical solutions are required to ensure its
sustainability for the future generations. The groundwater
blocks in Maharashtra are over-stressed due to decades
of over-extraction and poor management. The WATSCAN
patented tool has been applied across villages in
Aurangabad, Yavatmal, Solapur, Jalna, Amravati and Akola.
The assessment identified critical pockets in the districts’
watershed and villages where investments need to be
prioritised for improving the water scenario.

Appropriate strategies and potential locations for water
management that have been identified for the districts
included, reduction in evaporation losses, soil moisture
built-up and retention and generating new water (municipal
interface). The study recommends shifting from dams to
sub surface dykes as an important solution to improve
water availability, particularly in the Aurangabad district. The
strategy delivers in varied rainfall regimes.
The study further elaborates on the need for undertaking area
differentiated policy reforms for micro irrigation systems, to

increase their uptake and effectiveness, rejuvenating streams
and channels, incentivising waste water reuse. The results of
Aurangabad and Yavatmal districts were disseminated at a
one day Conference ‘Moving from Drought Prone to Drought
Proof Villages of Maharashtra: Water Availability and Impact
on Economic Growth’ held in Aurangabad in 2017.
This project is an important step in solving the enormous
issue of water scarcity. The next phase will include devising a
strategy to implement the identified interventions.

WASHE helps girls progress
As underscored in the Bank’s global research report ‘Girls’
education - A rewarding investment,’ girls’ education yields
some of the highest returns, especially, if they continue
education at the secondary level. However, the school
dropout rates at secondary education level are higher for
girls than for boys in most developing countries, partly
due to circumstances beyond the control of girls, such as
early marriage or cultural norms that incentivise investment
in boys. Poverty and socio-cultural factors are persistent
barriers to girls’ education. Accessibility is another significant
hindrance to girls’ enrolment and retention in school. In rural
areas girls’ may have to walk considerable distances to reach
the nearest school, while others simply cannot afford the
school fees.

exams,” said Laxmi Shankar Tiwari, Principal of our Pahadi
WASHE school in Mumbai.

Furthermore, adolescent girls are compelled to drop outof-school due to a complex-web of shameful feelings
and cultural misconceptions around menstruation, nonaffordability of hygienic and quality sanitary napkins, lack of
clean private toilets with water, have a negative impact on
their RTE (Right To Education).

Our strong networks of volunteers tutor WASHE children,
which not only helps in improving their grades and selfconfidence, but also lays a solid foundation for financial
literacy. For example, our staff who tutor for math help
children understand the technical skills associated with
successful money management. Financial literacy is
imparted in the classrooms using the Reserve Bank of India’s
comprehensive financial literacy comics, and practical
sessions are integrated in the retail branch tours.

Statistics indicate that 47 per cent of schools in the country
still do not have separate toilets for girls, leading to low
attendance of girls in schools.6 WASHE helps in retaining
girls in the secondary level back in school. WASHE overhauls
the school’s water and sanitation infrastructure such as
providing safe drinking water by installing water purification
systems, creating gender-specific toilets, providing free
sanitary napkins in the school, with easy-to-use dispensing
units and incinerators. The infrastructural investment is
sustained by educating students, teachers and parents on
WASHE, and advocacy. Over 350 teachers have been trained
on the WASHE programme, since 2011.

Girls are educated to examine the suitability of water quality
for its intended purpose, and effective purification methods
such as boiling, chlorination, and rain water harvesting. For
example, the H2S strip tests the water for bacteriological
contamination. They are educated on the benefits of recycling
of organic wastes through vermin-composting, to slow down
the negative effects of water pollution. This also sparks
students’ interest in waste segregation and management.
Approximately, one third of the household waste comprises
organic materials which can be converted into compost and
used for kitchen gardening.

In India, 20 per cent of girls drop out on reaching puberty.7
Girls are taught about the physical and psychological
development during puberty, debunking myths surrounding
menstruation, staying hygienic, and managing menstrual
waste. During the session, guidance is provided on good
personal hygiene practices and responsible disposal of
sanitary napkins in the incinerator, so that they don’t pollute
land and water bodies.

Our colleague teaches girls the importance
of hygiene and sanitation in our Delhi
WASHE school

Dharmi Malu Kadali Kuderan is one of the
beneficiaries of the individual household
sanitation units provided by the Bank in
Karjat, Maharashtra

“A separate girls’ toilet and provision of sanitary napkins has
improved the attendance in school. Girls from our school are
rising to the top. This year the tenth grade top ranker was a
girl who secured 89 per cent in the Maharashtra SSC Board

Incinerators have been installed across the
WASHE schools to enable safe disposal of
sanitary napkins

Footnote
Annual Status of Education Report (ASER) 2013
Report by Citizen Bureau 2016

6
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“I always watched my mother elicit support of the bank staff
to deposit money in her account. In January 2017, during our
regular visit to the bank I volunteered to fill the deposit slip,

which left my mother feeling overwhelmed,” said Shiksha
from our Kalina WASHE school in Mumbai.

Case Study

WASHE programme was introduced in my
school in 2016, and it’s value to the girls in the
school cannot be undermined. The classes
on menstrual hygiene management (MHM)
are very relevant to the girls who are on the
cusp of attaining puberty and the older girls,
and speaks of the importance that it deserves
to ensure a healthy life. I urge Standard
Chartered Bank to continue the good work
and lead the girls on the path to emancipation.

Manjeet Kaur, Principal
Ghasipura WASHE School, Delhi

Staff volunteering extends from financial literacy to building
life skills such as critical thinking, effective communication,
and assertiveness through year round volunteering across
our WASHE footprint.
The functionality and sustainability of our WASHE programme
is underpinned by its multi-stakeholder approach. Student
WASHE Councils operate under the aegis of the school
Principals and are assigned with responsibilities for peer
education, hygiene promotion and monitoring the usage of

WASHE facilities and ensuring toilet cleanliness and supply of
clean water. Teachers acknowledge the visible improvements
in the school environment, and the leadership demonstrated
by the student WASHE Council. Our WASHE programme
implementing partners convene periodic advocacy meetings
with Parents Teachers Association, officials of Municipal
Corporation, education department and local elected
representatives to ensure sustainability and replication of the
programme. Our advocacy also focuses on mainstreaming of
the WASHE school curriculum.

Simran Rajesh Pohal, 14-year-old, WASHE beneficiary, Mumbai

Simran is an active member of the WASHE Council’s
Menstrual Hygiene Management committee at the
Kherwadi WASHE school in Mumbai.
Simran’s family comprises five members; three brothers
and a mother, who reside in a small rented room in a
suburban chawl of Mumbai. Being the only girl child she
is always under the scrutiny of her family. Her mother
is employed as a housemaid and the eldest brother
undertakes unskilled jobs to contribute financially to the
family income of $110 (INR 7,000) p.m. She has seen how
difficult life is with their limited monthly income which
gets divided between the house rent, toilet rent (Rs. 50),
household expenses and education - in that order. To
cover expenses related to sickness, or emergency they
borrow money or take loans. Therefore, she is careful to
ensure that her family drinks clean water, and there is
cleanliness in and outside their house.
Simran is an intelligent girl and one of the top performers
of her class. She is ahead of the learning curve about
WASHE and doesn’t shy away from having a conversation
about menstrual hygiene - even though she herself hasn’t
started menstruating. During a career conversation with
a friend from another municipal school, she discovered
that her friend has been bunking school since a few days.
Upon probing she learned that her friend is menstruating,

and missed school because of embarrassment due to
leakage, smell and discomfort as she uses re-usable pads.
“Period is a normal process in a girl’s life,” said Simran.
She also highlighted how the Bank’s WASHE programme
enables girls like her to concentrate on studies, instead of
worrying about their periods. “You also get free sanitary
napkins,” she stated.
Simran takes pride in being part of our WASHE school
since many of her friends go to different municipal schools
but don’t have the benefit of the WASHE programme.
Her adversity is her motivation to succeed in life, and
she pays keen attention to the Bank’s volunteer-driven
sessions on financial literacy and life skills. She doesn’t
want to be pushed into becoming a domestic help or
nanny, but wants to be part of the formal employment
sector.
If through the medium of our WASHE programme we can
get more girls like Shiksha and Simran to choose to go
to school and pursue education over staying at home
during her periods, then we would have accelerated the
movement of empowering the girl child and eventually end
the cycle of poverty experienced by the world’s poor - 70
per cent of whom are women.8

Credit: Society for Human and Environmental Development

Footnote
8

42

Standard Chartered Sustainability Review 2017

United Nations Facts

Standard Chartered Sustainability Review 2017

43

INVESTING IN COMMUNITIES

Case Study
We recognise that gender equality is critical to economic
growth.
Goal is our global education programme for adolescent girls
and young women that uses sports and life skills training to
equip girls with the confidence, knowledge and skills they
need to be economic leaders in their communities.
2016 marked a decade of the Goal programme. Globally,
from 2006 to 2016, it has empowered 285,000 girls - almost
half of our Clinton Global Initiative commitment of having
reached 600,000 girls by 2020.
In India, the Goal programme was first launched in 2006 as
a pilot in Delhi and reached 70 girls. It has since grown into
three cities Mumbai, Delhi and Chennai with 39 Goal sites.
Goal has positively influenced the attitudes of over 42,000
girls and 165,000 family members from 2006 to 2016.
Girls comprise approximately half the youth population (aged
15 to 24) in developing countries, the economic benefits of
education for girls include higher wages, better jobs and
higher employment rates, but their economic contribution
is well below potential. One in three girls in developing
countries is married by age 18 – a serious threat to their lives,
health and future prospects. With seven years of education,
a girl marries on average four years later and has 2.2 fewer
children.9
The Goal programme provides holistic development to
adolescent girls from low-income families to enable them
to play active leadership roles in their communities and
economies. Goal sessions are offered on the netball court and
facilitate dialogue about rights and freedom from violence,
financial education, health and hygiene, HIV, sexuality, child
birth, and life skills. Once girls complete the initial nine month
Goal programme, exceptional participants that show high

potential are invited to become Goal Champions. The Goal
Champions are trained to deliver the programme themselves,
further empowering the girls, and allowing us to sustainably
scale and replicate the model.
We are developing a strong Goal infrastructure to foster the
next phase of economic empowerment for the girls who
demonstrate the most potential. In 2016, we performed a
skills assessment against job market requirements for the
Community Sports Coaches (CSCs) in Mumbai and Delhi
where basic proficiency in conversational English was
found to be lacking. We are in the process of introducing a
structured certified English language course to support the
girls’ resume for external economic opportunities or further
education.
As a Bank we support employability outcomes by providing
career talks through staff volunteering, and empower girls
economically through formal work experience. Overall, 22
Goal girls are part of our workforce in India.
In 2017, we are developing an innovation fund to support
innovative projects that can increase the income-generating,
entrepreneurship, and employability opportunities of Goal
alumni.
Reached over

42,000
girls and impacted 165,000 family members from 2006 to
2016
Namrata Kondvilkar, 19-year-old, Goal beneficiary, Mumbai

Namrata is raised in Mumbai and is one of the three
sisters. Namrata’s father works as an office boy in a bank
and mother provides support by working as a domestic
cook.
Namrata’s mother was married at the age of 15. Being
a mother to three daughters, she had a tough time
navigating the deep-rooted patriarchal perceptions of
their extended family on raising a girl child. Her parents
were determined that their daughters should grow up in a
healthy environment and be as strong and as capable as
any boy, and therefore, moved away from their extended
family.

Goal session introduction to the participants
and school teachers

Girls playing a game of netball during a Goal
session

Namrata was amongst the first Goal participants in
Mumbai. She feels the life skills sessions and particularly
playing netball helped her become more confident about
herself and her body. She also gained a lot of information
on women’s rights in the society. Her proactive attitude
led to her selection as a peer leader.
In 2014, she re-joined the Goal programme as a CSC

Footnote

(Community Sport Coach). Becoming a CSC meant that
Namrata earned a stipend, and for the first time was
able to financially contribute to her family’s income. She
has started owning her future, and plans to apply for a
bachelor’s degree in physical education after finishing
junior college.
In 2016, Namrata’s positive attitude and growth in skills as
a facilitator landed her a job as a Junior Coach with Naz
Foundation, our Goal programme implementing partner.
“I feel proud of myself! I’ve transitioned from being a timid
school girl to a coach who is responsible for 300 school
girls.”
Namrata’s economic independence has enabled her to
finance her sister’s wedding and buy a life insurance policy
for her mother, and cover a few household expenses.
Namrata’s parents take great pride in their daughter’s
success. “Goal was there for me at a time when I was
uncertain about myself. Today, I know that I have the skills
and am clear about how I want to shape my future!”

’Marrying Too Young’ report by UNFPA

9
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OUR PERFORMANCE

Our performance

Financial education
We build financial capability among youth through our
financial education programme which promotes awareness
of financial products and teaches responsible behaviours of
saving and budgeting.

We have adapted the financial education materials into tactile
and Braille form to educate the visually impaired youth. Youth
in schools, communities and various blind institutions benefit
from our financial literacy Teaching and Learning Materials.

Major country awards 2016

33 per cent of adults worldwide are financially literate. This
means that around 3.5 billion adults globally, most of them
in low and middle income countries, lack an understanding
of basic financial concepts10. Without financial capability,
individuals cannot make informed decisions about their
limited financial resources.

Globally, we have reached over 200,000 youth from 2014
to 2016. During the same period, in India, we have trained
10,130 youth - including 60 per cent girls.

Sustainability awards

We leverage the core expertise of our staff to multiply the
potential impact of financial education. Our curriculum
includes Reserve Bank of India financial literacy modules,
and disseminating knowledge on topics of borrowing,
budgeting, expenditure, income, making financial choices,
money basics, products and services, saving and investment,
starting a business, and tax.

FICCI CSR Awards 2015-16
•

10,130
youth trained from 2014 to 2016

Appreciation Plaque for Commendable Work in CSR Seeing is Believing

Banking awards
‘You & I’ Excellence Awards

In India, we have an inclusive approach to financial education.

Employee volunteering

•

Highest Equity AUM - Banking Channel

•

Highest Overall AUM - Banking Channel

Corporate Treasurer Awards

We believe that volunteering is good for our communities,
employees and our business. Volunteering gives employees
the opportunity to learn more about the local, social and
environmental issues and reinforces our corporate values.
We offer staff three days of full pay leave to volunteer
their skills and time towards our community investment
programmes and other social initiatives. Staff gain a sense of
achievement and fulfilment through skills-based volunteering
such as organising financial education camps, mentoring
classes, career coaching, HIV-AIDS education sessions,
teaching curriculum subjects, digital literacy, etc. Our yearlong volunteering also spans tree plantation, clean-up drives,

running community kitchens, helping orphans and special
people, recycling and donation drives.
The proof of our enthusiasm for volunteering in India is that
we have been a top contributor to the Group’s employee
volunteering achievement for three years in a row. In 2016,
the Group achieved 67,611 employee volunteering days of
which 17,863 days - 26 per cent - were contributed by India.
Globally, in 2016, we invested $52.3 million in our
communities. In 2017, an internal Employee Volunteering
Innovation Fund has been launched to promote innovative
skills-based volunteering ideas.

•

Best Overall Bank in India

Asia Private Banker Awards for Distinction
•

Best Private Bank in India

Corporate Livewire
•

Distribution Firm of the Year - Insurance

National Payments Excellence Awards
•

Co-winner Best Cheque Truncation System - Small
Banks Category

Sustainability indices

Employee volunteering days taken in India - 17,862

Dow Jones Sustainability Index

20%

31%

Health Programmes

Environment

8%

41%

Education Programmes

We were included in the Dow Jones Sustainability Index
(DJSI) World Index and Europe Index. We were noted for
our strong performance in brand corporate governance, tax
strategy, environmental reporting, corporate citizenship and
anti-crime policy and measures.
FTSE4Good
We were listed in the FTSE4Good Index. The FTSE4Good
measures the performance of companies that meet globally
recognised corporate responsibility standards.

Community Outreach

Carbon Disclosure Project
We were selected for the UK FTSE Carbon Disclosure
Leadership Index and for the third consecutive year were on
the A List: The CDP Climate Performance Leadership Index.
Footnote
10

S&P Global FinLit Survey 2016
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OUR PERFORMANCE

Global Sustainability Aspirations
Our Aspirations build on our three sustainability priorities with
measurable targets to demonstrate how we are achieving
sustainable outcomes across our business. These also

Aspiration

Target

Pillar 2: Being a responsible company

We will:

People - Our people are our greatest asset, and our diversity drives our
business success

Increase gender representation:
25% women at board level
30% women in senior roles
(bands 1-4)

Jan 2013 – Dec 2017

Timeline

Flexible working: Apply flexible
working policy globally

Sept 2016 – Dec 2020

Parental leave: Increase the
minimum paid parental leave
across all of our markets to
20 weeks for the primary care
giver and two weeks for the
spouse or civil partner

Sept 2016 – Dec 2017

Reduce annual energy use by
35% to 230 kWh/m2/year in our
tropical climate locations (80%
of portfolio)

Jan 2008 – Dec 2019

Reduce annual energy use by
31% to 275 kWh/m2/year in our
temperate climate locations
(20% of portfolio)

Jan 2008 – Dec 2019

Reduce our annual water use
by 72% to 0.5 kL/m2/year

Jan 2008 – Dec 2019

Reduce annual office paper use
by 57% to 10 kg/FTE/year

Jan 2012 – Dec 2020

Conduct - Good conduct and high ethical standards are essential in
achieving fair outcomes for our clients

Implement a conduct
management framework that
ensures all staff are able to
identify, control and govern
conduct related risk

Jan 2017 – Dec 2017

Financial Crime Compliance - Financial crime has serious social and
economic consequences, harming individuals and communities

All eligible Bank staff to
complete relevant ABC, AML
and Sanctions training with less
than 2% overdue

Ongoing

Deliver at least 10
correspondent banking
academies in 2017

Jan 2017 – Dec 2017

Invest 0.75% of prior year
operating profit in our
communities

Jan 2006 – Dec 2020

Raise $100 million to tackle
avoidable blindness

Jan 2003 – Dec 2020

Empower 600,000 girls through
education and sport

Jan 2006 – Dec 2018

Educate 5,000 micro and small
businesses, with 20% womenowned or led

Jan 2013 – Dec 2018

allow us to measure our contribution to the UN Sustainable
Development Goals.

Aspiration

Target

Pillar 1: Contributing to sustainable economic growth

We’ll work with our clients to:

Infrastructure - Everyone should have access to safe, reliable and affordable
power and infrastructure which transforms lives and strengthens economies

Provide advisory, financing,
debt structuring services and
policy advice for $25 billion
of infrastructure projects,
including $4 billion toward
clean technology

Jan 2017 – Dec 2019
(infrastructure)

Introduce criteria to assess
alignment to a 1.5 degree
climate scenario for energy
sector clients and transactions

May 2016 – Dec
2017

Expand this climate
assessment criteria to other
high-emitting sectors

Jan 2018 – Dec 2018

Climate - Climate change is one of today’s greatest challenges and
addressing it is essential to promote sustainable economic growth

Entrepreneurs - Entrepreneurs are the heart of local economies, creating
jobs and empowering people

Digital - Everyone should have access to digital banking products enabling
safe, efficient and inclusive banking

Commerce - Trade creates jobs and contributes to economies by enabling
people to connect across borders

Jan 2016 – Dec 2020
(clean technology)

Provide $6 billion to Business
Banking clients

Jan 2017 – Dec 2019

Grow our lending to smaller
business clients in our
Commercial Bank by 20%, as
measured by assets

Jan 2017 – Dec 2019

Continue to provide ‘last-mile’
payments and collections to
clients in our footprint through
our Straight2Bank wallet

Jan 2017 – Dec 2019

Bank 8,000 of our clients’
international and domestic
networks of suppliers and
buyers through banking the
ecosystem programmes

Environment - Reducing our own impact on the environment will protect our
planet for the benefit of our communities

Jan 2017 – Dec 2020

Timeline

Pillar 3: Investing in communities
Impact and sustainable finance - Innovative financial products and
partnerships can help us solve global development challenges and improve
the lives of millions in our markets

48

Provide $1 billion of financing
to microfinance institutions to
extend access to finance

Jan 2016 – Dec 2020

Facilitate opportunities for our
Private Bank clients to invest
in impact investing funds in our
markets

Jan 2016 – Dec 2020

Continue to promote blended
finance capabilities

Jan 2016 – Dec 2020
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Community Engagement - Health and education are vital for thriving and
prosperous communities
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Our community presence in India

Over 12.6 million eye
care interventions

Jammu-Kashmir
Himachal
Pradesh

120 Vision Centres
across 21 states
Uttarakhand

Haryana

Rajasthan

Delhi

Assam
Uttar Pradesh
Bihar
Jharkhand

Madhya Pradesh

Gujarat

West Bengal

Tripura

Chhattisgarh
Odisha

Maharashtra
Telangana

Delivered WASHE
to 86,000 girls
Covers 18 municipal
schools in Mumbai,
Maharashtra and Delhi and
disadvantaged communities
in Karjat, Maharashtra and
Uttarkashi, Uttarakhand

Karnataka

Andhra Pradesh

Tamil Nadu

Over 42,000 girls
empowered
Covers 3 states:
Mumbai, Maharashtra;
Chennai, Tamil Nadu
and Delhi

Seeing is Believing

Water Sanitation Hygiene Education

Goal

On World Sight Day, we organised an inclusive exhibition of photographs clicked by visually impaired people which
were in Braille and tactile with an audio narrative. Our Bank’s sighted and visually impaired colleagues, and students
of Victoria Memorial School for the Blind, also participated in a multisensory photography workshop

50

Standard Chartered Sustainability Review 2017

Sustainability in

India

INVESTING IN
COMMUNITIES
Working in partnership with the local government enables us to
maximise our social impact locally, while delivering on our overall
sustainability strategy. Our community programmes in India address
the issues of health, education, sanitation and skill development.

BEING A
RESPONSIBLE COMPANY

Our commitment to society goes beyond creating value for
our shareholders. We provide financing which sustains
and supports socio-economic development for all our
stakeholders.

Employee Volunteering

Globally, in 2016, we agreed 11 Sustainability
Aspirations which demonstrate how the
financing that we provide contributes to
sustainable development. The Aspirations
are supported by our targets to reduce
the environmental impact of our
operations and support local
community programmes.

CONTRIBUTING TO SUSTAINABLE
ECONOMIC GROWTH

As part of our one-bank approach, we continue to embed our culture and values
throughout the organisation. We endorse rich diversity within the organisation and
maximise the energy created by our growing workforce.

14%

23,000 staff

People employed across

From 2014 to 2016, RBI financial literacy curriculum was imparted
to 10,130 youth - 60% of who are girls

Water Sanitation Hygiene Education

138

Women staff
in senior
management

People with
disabilities
employed

30%

Women staff

We encourage our staff to volunteer across
all our programmes – WASHE, Seeing is
Believing, Goal, working with the mentally
challenged and Financial Education for the
youth and visually impaired.

Financial Education

Developing Human Capital

Nearly

By supporting our clients we fuel the economic development of
the core sectors.

Recorded 17,863
employee
volunteering (EV)
days in 2016.

Practising strong governance, looking after our people and
minimising our direct environmental impacts are central to being a
responsible company.

233 talking ATMs with
Braille friendly keypad as
of July 2017.

Empowered over 86,000 girls and 350,000 family members in 18 municipal
schools from 2011 to 2016 in Mumbai and Delhi.
In 2017, we invested with the CII-Triveni Water Institute and CII Foundation for
undertaking water resource evaluation using its scientific tool WATSCAN across
villages in six drought-prone districts of Maharashtra. This project is under the
state government’s ‘Jalyukt Shivar Abhiyan’ and led by the Honourable Chief
Minister.

Goal has reached over 42,000 girls and 160,000 family
members from 2006 to 2016.

10 nationalities

Environmental and Social Risk Management
We support the renewable energy and clean technology
sector across our markets.
In India, we have provided and supported financing of
$660mn to the sector from 2008 to 2016.

We have well-established 20 Position Statements that set out
the standards we expect of clients and ourselves, including
application of the Equator Principles.

We reduced our energy usage intensity by 9%. The energy
consumption reduced across our portfolio was approximately
5 million units (kWh), which equals to 4,450 tons of
CO2 emissions.

Saved 8,640 trees through our paper saving initiatives.

In 2016, we provided lending of $181.7 million for
on-lending to microfinance customers, representing an
increase of 65 per cent over 2015.

Commercial Banking and Business Banking Clients
In 2016 we provided $2.36bn in lending to small and
medium enterprises.
$663mn in lending to small businesses.
$1.7bn in lending to medium enterprises segment.

Recycled 12,946 kg of e-waste of IT equipment as e-waste in
2016.

Cataract
operations funded

We are actively supporting financial inclusion by providing the necessary
financial backing to micro, small and medium enterprises.
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3.0
mn

More than 12,000 community
health workers trained.

$800,000
SiB’s first historic agreement
with a longstanding Private
Bank client, completed three
years and has become self
sustaining, since its inception
in 2014.

SCALE Project

Supplier Charter has been sent to 4,710 existing suppliers. Our Supplier
Charter, sets out a number of principles for the behavioural standards expected
from our suppliers and those within a supplier’s area of influence that assist
them in performing their obligations to us.

Launched in 2016, our project with the Seva Foundation called
SCALE (Strengthening Capacity and Learning to Effectively
Deliver Quality Eye Care) follows the mentor-mentee model
delivery model where six lead mentor hospitals mentor 54
hospitals in 17 states - reaching over half the states in India.

Conduct
e-learning in 2016.

to $375.71mn
in March 2017

People
refracted

Suppliers

98% of our employees had committed to our Code of Conduct,

Financing Agribusiness
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To revolutionise eye care five innovative ideas from India have
received grants, since 2013

1.4
mn

Lending to Microfinance Institutions

We almost doubled our agribusiness
lending from $188.03mn
in March 2016

Seeing is Believing has impacted the lives of millions of people
by providing over 12.6 million cost-effective eye-care
interventions to some of the poorest communities through the
120 Vision Centres (VCs) across 21 states in India from 2003
to 2016.

We have an all women’s branch in Delhi and Kolkata respectively

98% of our staff had completed the Sanctions training and the
Anti-Bribery and Corruption e-learning as of end of December 2016.
Our Heritage Buildings
We are proud of our heritage. It makes us who we are and it is
a vital link to our cultural and economic legacy. The Bank's
building located at 23/25 Mahatma Gandhi Road and 90
Mahatma Gandhi Road are part of Mumbai’s heritage and they
have received Grade II-A classification by Municipal
Corporation of Greater Mumbai.

Promoting Blindness-free Communities
In 2017, we launched a new partnership with Operations Eyesight Universal to
promote and sustain avoidable blindness-free communities in seven high
priority districts in the states of Maharashtra and Bihar set to impact approximately 900,000 people.

Skill Development
Seeing is Believing promotes gender parity by upskilling women
through investment in the ‘Certified Ophthalmic Paramedics
(COP)’ programme which is recognised by the National Skill
Development Council - Health Sector for Vision Technician and
Medical Records, and stresses on harnessing the skill sets that
prepare women to be job ready. We’ve partnered with Dr. Shroff’s
Charity Eye Hospital on this initiative. 250 girls are enrolled in the
course, since 2014.
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Our online resources provide further information to support
this document.

Sustainability awards
Our sustainability pages contain information on our approach
and progress over time, visit sc.com/in

Position Statements
For details of our environmental and social standards
and how we apply these in our work with clients, visit
sc.com/PositionStatements

Conduct framework
For further information on our conduct framework,
including our Group-wide Code of Conduct, visit
sc.com/CodeofConduct

Included in

Contact us
For more details about Standard Chartered’s Sustainability
agenda in India, please contact: Karuna Bhatia, Head of
Sustainability, India, at CorporateAffairs.Mumbai@sc.com

Children from underprivileged communities enjoy a field trip
to the Qutb Minar, a UNESCO World Heritage Site in Delhi
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