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Press Release
British High Commissioner to Bangladesh unveils
Standard Chartered’s refreshed brand

9 March, 2021 Dhaka – Standard Chartered has recently announced a refresh of its core brand
elements. Reflecting the growth and evolution of Standard Chartered as the leading financial
brand in Bangladesh and the only multinational bank to offer universal banking services, the brand
refresh elevates the focus on the company’s strength, stability and transformation in a changing
world.
The brand logo, referred to as the Trustmark, has evolved to become fresher, brighter and fit for
the digital age. It is supported by a dynamic visual system that amplifies and echoes its bold
simplicity, modernising the brand experience and projecting a human and professional image. The
refresh represents the Bank’s evolution as a digital-first brand with a shared visual language to
reflect the networks the Bank operates in and the progress it enables.
The refreshed brand was unveiled by the British High Commissioner to Bangladesh HE
Robert Chatterton Dickson at the Bank’s Bangladesh headquarters. Speaking on the occasion,
Mr Dickson said, “For five decades now, British businesses have been contributing to
Bangladesh’s social and economic development. We are delighted that Standard Chartered, one
of the longest-serving British companies in Bangladesh, has been such an intrinsic part of the
country’s journey to prosperity. This refreshed emblem signifies a renewal of Standard
Chartered’s commitment to continue being a partner in the progress of the nation.”
Naser Ezaz Bijoy, CEO, Standard Chartered Bangladesh, said, “Since the Trustmark was first
introduced in 1969, it has been a symbol of unity and shared values across our footprint in Asia,
Africa and the Middle East. Over the last five decades, our identity has taken up new treatments,
dimension and colour to stay relevant. What has stayed constant throughout this journey is the
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commitment it has stood for: to be here for good for the individuals, businesses and communities
we serve. We thank His Excellency Robert Chatterton Dickson for his constant support and
encouragement in delivering on this commitment for the betterment of our nation.”
With over 116 years of uninterrupted presence in Bangladesh, Standard Chartered is the only
multinational universal Bank in the country with a unique blend of deep-rooted local presence and
capacity to capitalise on its global network and product coverage. As a part of its commitment to
be here for good, the Bank is committed to the SDGs through its core business, operations and
community programmes. The Bank has been a leader in financing infrastructure development. It is
also extending access to finance to individuals and small and medium sized companies to
promote local economic development by supporting major development organizations. Beyond its
core business of banking, the Bank is partnering with communities to deliver its community
programmes focused on entrepreneurship, education and employability.
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For further information please contact:
Bitopi Das Chowdhury
Head of Corporate Affairs, Brand & Marketing, Bangladesh
Standard Chartered Bank
Email: BitopiDas.Chowdhury@sc.com

Standard Chartered
We are a leading international banking group, with a presence in 59 of the world’s most dynamic
markets and serving clients in a further 85. Our purpose is to drive commerce and prosperity
through our unique diversity, and our heritage and values are expressed in our brand promise,
Here for good.
Standard Chartered PLC is listed on the London and Hong Kong Stock Exchanges.
For more stories and expert opinions please visit Insights at sc.com. Follow Standard Chartered
on Twitter, LinkedIn and Facebook.

